

















mares the spots 


that clinch THE 


“X marks the spots’’—the two wear 
points; the back of the bowl and 
handle of the tea spoon—wear points 
on most silverplated ware, but not 
on Holmes & Edwards Inlaid. 

When authorized dealers of Holmes 
& Edwards Inlaid speak of quality, 
they usually clinch the sale, for sterl- 
ing inlaid offers the only dramatic, 
tangible presentation of a quality 
story in the silverware field. 

How can sterling inlaid quality 
be demonstrated? Very simply .. . 


~ 
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and very convincingly. At- 


5 
tached to every service of | 
Holmes & Edwards Inlaid & 
is a full-size replica of the ¥ 
% 


flat spoon blank before it \ 
has been shaped or plated. | 
It graphically explains the 
statement, “‘Holmes & 
Edwards Inlaid is something 
more than plate,” because 
the most used pieces are in- 
laid at the back of the bowl and 
handle with sterling silver. When 
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an authorized dealer 
tells this story, he 
simply makes out the 
sales check. 

There is only one 
sterling inlaid and it 
is Holmes & Edwards 
Inlaid— the line that 
is sold only to retail 
silverware merchants. 





- Holmes & Edwards Inlaid is the only 


- Holmes & Edwards Inlaid is the only 





THESE EXCLUSIVE FEATURES 


nationally advertised line sold direct 
to the Authorized Dealer only. 


nationally advertised line to offer 
Sterling Inlaid quality. 








HOLMES & EDWARDS INLAID 


“Something More Than Plate”’ 


The direct —to—retailer line . . . sold through Authorized Dealers only 
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The mark of the International Silver Company—the world’s largest ‘S| manufacturer of silverware—the world’s largest advertiser of silverwart 
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JEWELER: Uncle Sam, | am not interested in Jewelry 


unless it is Quality, and neither is my cus- 


tomer. 


LINCLE SAM. That is the SPIRIT of cooperation we need. 


THAT SPIRIT will restore the Jewelry busi- 


ness to the ancient truth. 


THAT SPIRIT will benefit the dependable 
retailers in small and large communities alike. 
It will improve business by putting many 


peope back to work. 


WACHENHEIMER: | Sterling silver, flexible bracelets always have 


been, and will continue to be jewelry of exceptional quality. 


WORN WITH GENUINE PRIDE 


Manufactured by Wachenheimer in the U. S. A., at 


Providence, Rhode Island 


As we are compiling our For the protection of the 
mailing list at this time, we Jeweler and the Consumer, 
invite all Quality retailers to Wachenheimer Creations are 
cooperate with us by sending clearly stamped and guaran- 
us their names and addresses. teed. 


CO-OPERATE with each other to do all that will achieve and maintain a JUST and 
SATISFYING ATMOSPHERE of CONFIDENCE and FAIRNESS among 


ourselves, with our employees, and with the consumer. 
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SPEAKING OF THE JEWELRY TRADE a4 a a 


“ 
Why not be businessmen 


and deliver watch repair jobs in 24 
hours when your customer desires it ?” 
said Earl E. Marshall of C. & E. 
Marshall Co. in a recent address be- 
fore the Wisconsin Retail Jewelers’ 
convention. “Give them the kind of 
efficient service on watch repair work 
that they get in other industries and 
then use the argument that you are 
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allowed no time for adjusting, pre- 
ferring to do that while the customer 
wears it. Ask them to step in when 
convenient and let it be checked up. 

“Why not use the repair depart- 
ment not only as a profit producer, 
but also to create traffic in the store? 
It’s mainly lack of traffic in the store 
which causes thousands of dollars 
worth of attractive merchandise to lie 
dead in your store and for that rea- 
son I have always been an advocate 
of having the repair department in 
the rear of the store. 

“In the old days there were rea- 
sons for the jeweler’s delay in watch 
repairing, one of the chief being due 
to the uncertainty of obtaining the 
necessary material. Today that con- 
dition no longer exists because for a 
very moderate sum, any first class 
supply house can furnish a well or- 
ganized stock of material which will 
take care of the vast majority of re- 
pair jobs. What is more, should the 
part you require be not in your store, 
it can be procured by most any 
Jeweler in the country within 48 
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hours, and in the larger cities in only 
a few hours.” 
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Shesties recently 
before the Joint Tax Committee of 
the General Assembly of Ohio, Henry 
W. von Unruh of Cincinnati, chair- 
man of the Fair Trade Committee of 
the A.N.R.J.A., presented the posi- 
tion of the retailer in the competition 
he has to meet in a most forceful 
Way, Saying in part: 

President Roosevelt, in his radio broad- 
cast of May 7, spoke about “cut-throat 
competition,” “unfair trade practices” and 
the “relaxation of anti-trust laws.” From 
his diagnosis and analysis, the President 
has, most likély, learned of a condition 
existent in the distribution structure which 
bears immediate correction. It is an evil 
which started years ago as a molehill, 
but which has developed into a seem- 
ingly insurmountable mountain. For want 
of a most fully embracing title, the gen- 


erally adopted national colloquialism, 
“Wholesale-Retailing,” must be accep- 
tabfe. 


The leveling of this colossal upheaval 
into a fertile field of legitimate profit pro- 
duction for the traditional consumer out- 
let—the recognized retail store—affords 
the true beginning of a positive solution 
for our National and State problems. Re- 
store to the legitimate retailer what right- 
fully belongs to him—his honest-to-good- 
ness profit—by destroying the incentive 
to buy from such present sources of supply, 
as commissary and other departments in 
industrial plants, utility corporations, mer- 
cantile, governmental and public institu- 
tions, and regular retail business will be 
sufficiently well healed to withstand, with 
a smile, the strain of a casual glance 
from Sales Tax proponents. 

Fair Profit is the legitimate offspring 
of all lawful enterprise, and as such is 
deserving of the tutorship and protection 
of our national Government. But first 
it must be reclaimed from its self-ap- 
pointed foster parents, whose mistreat- 
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ment is responsible for its undernourished, 
weakened condition and its inability to 
support those solely dependent upon it— 
much less others. 
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The call of the 


public for jewelry merchandise of 
quality is manifest not only through- 
out the United States, but throughout 
the world as well, if reports that have 
come in the last month or two are any 
criterion. “It is my definite opinion 
and I speak from immediate exper- 
ience that today the public clearly de- 
sires a better standard of merchan- 





dise,’ was the statement made by 
W. C. Dix, head of the jewelry, 
silver, clock and similar departments 
of Selfridge’s great store in Oxford 
St., London, recently. “In these days 
of so-called difficult times—which are 
really not so difficult in actual fact 
as we are led to believe—directly a 
line becomes popular every manufac- 
turer ‘freezes’ on to it and instead 
of endeavoring to raise the standard 
of production, immediately tries to 
bring it down to a price. The con- 
sequence is that many a good article 
is almost killed at its birth by these 
methods. It seems that the economic 
angle of manufacture has gone to 
pieces ; makers have been fighting and 
struggling to produce merchandise 
down to a price. As a result of the 
public’s clear desire for a better stand- 
ard of merchandise, the makers who 














































































are justifying their position today, or. 


certainly a large percentage of them, 
are firms who are producing goods 
up to a standard.” 

Mr. Dix’s experience corroborates 
the testimony of that of the greatest 
buyers of this country. 
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Retail jewelers 


can profit by the advice recently given 
in an article in Hardware Age sug- 
gesting stimulating business by “‘sell- 


Wty 








ing summer comfort and advertising 
it” if they wish to develop attendance 
for any sales promotion plans during 
the hot weather. According to this 
article, the following methods are 
among those advocated for imparting 
an impression of coolness and comfort 
to the store itself: 


“Wet down sidewalk and store front 
every morning. 

“Keep aisles clear—nothing looks hotter 
than a disorderly store. 

“Locate electric fans where they will 
be most effective—where customers are 
most of the time. 

“Keep ice water supply for customers. 

“Cool clothing for clerks react favor- 
ably on customers. 

“Use cool colors—green, blue, gray—ex- 
clusively in display and advertising. 

“Tell them ‘it’s cooler in your store.’ ” 


q+ ¢ 4 


Among the many 
suggestions for the final code of trade 
practice to be adopted by the jewelry 
trade that would eliminate some of 
the evils from which retailers suffer, 
the following were recently sent to 
the secretary of the Codes Committee 
by Fred H. Titus, treasurer of 
William F. Lindeman, Inc. of Ridge- 
wood, Brooklyn, N. Y. 


“1. Manufacturers to sell their mer- 
chandise only to the legitimate jobbers of 
jewelry. 

“2. Jobbers to sell their merchandise 
only to legitimate retailers of jewelry. 

“3. Revoke the license of any person or 
persons, violating section 1 or 2, and re- 
strict them from forming new organiza- 
tions, to promote the sale of jewelry as 
long as the emergency exists. 

“4, Retailers to use only honest adver- 
tising, and to uphold prices to insure a 
reasonable profit as prescribed by a Na- 
tional administrator, to benefit all three 
branches of the industry. 

“5. Misrepresentation and failure to 


comply with section 4 to be penalized as 
in section 3. 

In closing his letter with the sug- 
gestions and the reasons therefor, Mr. 
Titus states: “Although my sug- 
gestions might and will prove hard 
for many to conform to, the fact re- 
mains that our industry like the rest 
of the nation finds itself in such a 
tragic state, that most any brand of 
strong medicine, carefully adminis- 
tered, will do some good. However 
we hope and trust that a leader of our 
own will take us on the road to recov- 
ery, without the aid of the Federal 
doctor.” 
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[, discussing 
present conditions and efforts neces- 
sary to restore profit to business a 
recent bulletin by Ernst and Ernst 
show: 

“Something besides mere credit 
should be relied upon at this stage. 
The instrumentality which must be 
used is the organization of industries 
themselves by means of agreements to 
set a bottom to the price decline which 
has now gone beyond reasonable pro- 
portions, which has extended too far 
into the realm of the red, which is 
causing merely the dissipation of 
capital, and which is thereby going 
further and further from the point 
where new bank credit is justifiable. 

“Each unit alone cannot cope 
with the problem. All units in an 
industry must combine. Dissenting 
minorities may have had rights under 
the old order, but dissenting minori- 
ties must be brought into line under 
the new order, which is intended to 
preserve the welfare of society as a 
whole, and of labor and wages. , 

“Intra-industry cooperation may be 
effected best, perhaps, through estab- 
lished trade associations. Many of 
these are far from perfect, but they 
are at least in existence and they rep- 
resent a valuable form of economic 
and social machinery which must be 
preserved and used. 

“One major problem for trade as- 
sociations will be the establishment of 
uniform cost procedure to include 
full recognition of depreciation, ob- 
solescence and other non-cash items 
which in the recent past have been 
partially or wholly disregarded by 
many companies. Faulty cost meth- 
ods have been an important factor in 
price cutting evils, which must be 
eliminated.” 
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Flew to keep trade 
from drifting to metropolitan Centers 
is a question that more vitally affects 
the jewelers than any other line of 


merchants, but it does affect Nearly 
all industries. Therefore, the ap. 
swers to the survey recently made 
among the people of Glendale, Cal, 
at the behest of the local merchants 
is of general interest both to our own 
industry and to others. According to 
a report on this by the Wisconsin 
Retail Bulletin, the suggestions ob. 
tained from customers were many and 
varied, some of which may prove yal- 
uable to the merchants affected, 
Listed to the proportion of patrons 
offering them, they include: 
1. Offer better selections (42 per cent), 
2. Meet metropolitan prices (30 per cent), 
3. Give better service (24 per cent). 
4. Improve advertising (14 per cent), 
5. Handle better quality (8 per cent), 
6. Offer wider range of styles (6 per cent), 
7. Provide better parking facilities (5 per 
cent). 


¢ ¢ ¢ 
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eplacement prices in 

diamonds now run from 50 to 70 per 
cent above those of six weeks ago,” 
said a member of a well known New 
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York diamond importing house re- 
cently in telling why importers have 
to constantly mark up the prices of 
their stocks. He continued, 

“The increase is being caused by 
two factors; first, the prices of some 
stones have gone up in Europe over 
30 per cent as a result of increased 
labor costs and stiffening of the prices 
of rough. Second, and even greater has 
been the increase due to the dif- 
ferential in exchange. Today (re- 
ferring to the date on which he was 
speaking), the Dutch guilder with 
which we have to buy diamonds is up 
over 45 per cent in American cur- 
rency which necessarily adds this 
amount to our cost. As a result of 
the differential in exchange and the 
uncertainty, little buying is being 
done abroad. Even though the Amer- 
ican importers are not yet replenish- 
ing their stocks at the new prices, they 
cannot be blamed for advancing 
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values at least up to the cost of re- 


placement.” 
+ ¢ ¢ 


The importance to 
the jewelry trade of the work of the 
Rhode Island School of Design has 
been fully recognized in the past, but 
the recent exhibition made by the stu- 
dents of that body served to bring 
home the value of this work as never 
before. In commenting on it, recently, 
Madeliene Dunphy Corey in an 
article sent to THE JEWELERS’ Cir- 
CULAR said: 

“The actual value of such a show- 
.ing cannot possibly be determined or, 
at least, is not fully understood by 
most of the trade affected. Its value 
to jewelers and manufacturers lies 
not only in the future but in the pres- 
ent; for it is now obvious that the 
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American designer and craftsman can 
equal, and, in fact, does frequently 
surpass the worker abroad in artistic 
ability and craftsmanship. The stu- 
dent jeweler is the source of new 
ideas, being possessed of the finest 
possible training and natural re- 
sources. The thinking man in this as 
in every other great creative field, 
realizes that the source of the finest 
creative powers is to be found in the 
student of the type trained under the 
direction of such institutions as the 
Rhode Island School of Design.” 


q+ ¢ 4 
An old and good 


friend of the THE JEWELERS’ Circu- 
LAR sends us the following paragraphs 
on advertising taken from The 


_ Wedge, a little pamphlet published by 


Batten, Barton, Durstine & Osborn, 
Inc., which he suggests some jewelers 
might study to their own advantage. 


“Advertising has passed through sev- 
eral stages. Once, it relied chiefly on de- 
ceit. Following the period of fakery, ad- 
vertising was a blatant expression of the 
advertiser’s self-pride. Then came an 
eré of bombast—big space and extrava- 
gant claims. But the more we learn about 
it, the more convinced we become that 
the vital principle of advertising is show- 
manship. 

“Tt is a subtle, elusive quality. If ob- 
viously labored, it becomes mere clown- 
ing or pretense. Good showmanship is 
always spontaneous and natural. It is 


THE JEWELERS’ CIRCULAR 
for August, 1933 


whimsically lacking in self-consciousness 
or dreary dignity. * * * * 

“Good advertising has never been a 
product of rules, formulism or technique. 
Like Pan, it never grows up. That is why 
no one can learn advertising. The power 
which produces it is something apart 
from knowledge—a sympathy for the way 
people think and live, a sense of drama 
and humor, a light-hearted courage that 
sees only the eternal realities of human 
emotions and is undisturbed by the pass- 
ing phantasmagoria of material things. 
An advertising man is a queer sort of 
bird. 
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Among many important 
matters which were stressed to the 
members of the New York State Re- 
tail Jewelers’ Association by Samuel 
Feldman, the president-elect of that 
body recently, was the need of the 
cooperation of the individual members 
in getting behind their leaders in the 
work of reorganization that is now 
being done both of their industry 
and their association. Said Mr. Feld- 
man: 

“There is much work ahead of us 
if we are to pull ourselves out of the 
mire in which we have found our- 
selves in the past few years and now 
is the most propitious time to do this 
very thing. The most important fac- 
tor before us and the great reason to 















































“A 


ARE YOU SELLING 
CONFIDENCE? 


—Increased advertising, but a much finer, 
and more ethical advertising, will undoubt- 
edly follow the new National Industrial 
Recovery Act. 

—Tomorrow’s competition will not be based 
on price-cutting, fraudulent statements, 
destructive methods, etc. The “new era” 
plan will place less emphasis upon price, 
and more upon quality and service. 

—Whether you be manufacturer or retail 
merchant, the one big sales objective of 
your promotion and advertising plans 
should be Confidence. 

—The customer of tomorrow is going to 
buy the article he has confidence in, from 
the store or factory he has confidence in. 

—Honest advertising will do more to build 
up service and quality standards than any 
other one factor. Honest advertising is 
just as contagious as dishonest. advertising. 

—Let us advertise — and sell — Confi- 
dence. 


Zecr 6 x ae 


President. 
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redouble our association activities lies 
in the character of the National In- 
dustrial Recovery Bill recently passed 
by Congress. Never in the history of 
our associations have we had such a 
powerful ally to aid us in combating 
unfair competition, whether it be mis- 
leading advertising, fake sales, re- 
tailing-wholesaling, the practices of 
the industrial catalog jobber or any 
other of the evils that are eating at 
the foundation of the jewelry business. 

“So it should be the duty of every 
retail jeweler to fall in line and join 








his trade association, and if I might 
go a step further I feel that it would 
be a fine thing if the government 
could issue an edict to that effect.” 


o's 0 
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Prices of diamonds 
and gems are much higher in Europe,” 
said Aaron Sverdlik of Robinson & 
Sverdlik on his return to New York, 
about a week ago after visiting Lon- 
don and Paris. “But,” said Mr. 
Sverdlik, “conditions are not what we 
over here may think they are, for 
dealers are somewhat demoralized 
due to conditions of exchange. It is 
true that prices are getting steadier 
and that our exchange is off about 40 
per cent; also there is a natural in- 
crease in prices that we have to pay, 
and this with the increased cost brings 
the advance over 50 per cent. But 
strange to say, despite what the 
European dealer has gone through, he 
is, in many cases, not as definitely 
anxious to sell as we would expect 
him to be. This is due probably to 
the feeling that persists among dealers 
and cutters that their own country 
may go off the gold standard. Should 
this happen, they will be much better 
off with merchandise than if they 
translated it into money at the present 
time. ' 
“As far as assortments go,” said 
Mr. Sverdlik, “the American buyer 
may be disappointed at the scarcity of 
certain qualities and sizes. While per- 
haps the market is not as bare over 
there as it is here, there is nothing like 
the amount or assortment of goods 
that most of our buyers expect to 
find even when they are willing to 

pay the highest prices.” 
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RECOVERY ACT GIVES NEW 
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General Hugh S. Johnson, Recovery Act Administrator, Says: 


"Advertising must help business and the Government alike to bring 
about the new order of things as quickly as possible." 




















IMPETUS TO FALL ADVERTISING 


By 


The Observer 


The political dynamite 
exploded at Washington by those holding cards in the new 
deal has certainly blasted open new avenues of opportunity. 
In four momentous months legislation has been proposed 
and passed that will profoundly change your life and 
mine for years to come. The vast budget of new economic 
legislation sponsored by our President opens up a new 
thrilling chapter. The Administration is off to a grand 
start even though the energy and inventiveness shown in 
the creation of new legislative patterns bewilders con- 
servatives. 

The piling up of additional stimuli can be overdone. 
Business men are oftentimes more perplexed by the grow- 
ing number of uncertainties than they are helped by new, 
yet constructive policies. The respite from activity by 
Congress adjournment was welcomed by us all, but the vast 
majority agree that the rehabilitation of management 
which for three and one-half years had broken down is a 
strong stride forward. This marked stimulation meanwhile 
has temporarily moved the ticker tapes at feverish speed 
and while short profits have been taken the confidence 
being shown is invaluable to the worried world. 

Staid bankers, who in a surprising number guide the 
hands of many jewelry store treasurers, should alter their 
attitudes. In the past three years in many instances they 
have insisted that cash legitimately budgeted for advertis- 
ing be saved. Some still have the archaic notion that ad- 
vertising expenditures are needless. 

Instead of throttling sales efforts they should not merely 
applaud but encourage every solvent client to greater sales 
efforts—the greatest of which have always had advertising 
coupled with them. 

The trend of the times, as far as the consumer is con- 
cerned, is to obtain as much for his money as he can. If 
“how much” or “how long it lasts” is the proper appeal to 
the “quantity-minded” consumer give him that sort of copy 
in a graphic manner. There is not a wolf at every door 
nor a sheriff at every heel any longer. 
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One look at Newport, Marblehead or Woods Hole con- 
vinced me that many a yacht is in the water that has had 
a dry keel for several seasons. Hotels are busier, traffic 
on the roads to resorts is not scarce—everything seems 
to be going up in price. 

A lot of jewelers who were “big” in 1929 are “little” 
today but will not admit it. Every one of them should 
start off afresh, setting their business up on the basis of 
1932 sales as normal and see what is necessary to do to 
make a profit. 

More retail jewelry advertising should be released 
telling the prospective buyer what the merchandise will 
do for them instead of attempting to prove that things are 
values because a buyer found a manufacturer hard up 
for lunch money. Those are profitless promotions which 
practically every jeweler has tried at least once. 

The leading manufacturers have been busily engaged in 
preparing new Fall advertising for themselves and their 
representative dealers. Both would be futile unless the 
other cooperates. 

Any jeweler who has not already begun to plan his 
Autumn campaign is bound to regret it later. Study stocks 
and anticipate your publicity. Write your manufacturers 
for the newest mats, cuts and direct mail. Prepare lists, 
checking carefully for change of address, etc., add new 
names. Place your copy as carefully as if it were a shingle 
over a hole in your store’s roof. 

Plan some sizable ads with some glamour, romance and 
drama. Make your copy unusual—not in the freakish 
sense but in the sense of the theatrical. 

Remember your ads compete with news articles about 
the Mae Wests, Garbos, and the divorces of the “Fair- 
banks,” Junior and Senior. Can it get attention if dull 
and drab? Unusual copy and illustration feed the imagina- 
tion, it is alluring—it is the kind that pulls prompt profits. 

Prosperity will come quicker if the public are made 
“advertisement conscious.” Your share should be 3.5 per 
cent of your net sales. (Turn to page 41) 








WILLIAM G. THURBER 


— They 


bie annual convention 
of the American National Retail Jewelers’ Association to 
be held at the Hotel Schroeder, Milwaukee, the week 
of August 20 will be of special importance to every re- 
tail jeweler in the United States because of the action to 
be taken regarding the formulating of a code of fair com- 
_petition in cooperation with the Government in the ad- 
ministration of the National Industrial Recovery Act. 


The message on the front cover of this issue of THE 
_JEWELERS’ CIRCULAR over the signature of Wm. D. 
McNeil, president of the A. N. R. J. A., and the letters 
from trade leaders published herewith call attention to 
the necessity of united cooperation on the part of every 
retail jeweler and urge the importance of attending the 
convention. 

The opportunity has been presented to the retail jewel- 
ers of the country to get together and help solve their 
mutual problems. It is the duty of the retailers to attend 
this convention and lend every assistance in carrying out 
a constructive program. This opportunity may never 
again be presented to the trade and to neglect it at this 
time will, to say the least, he detrimental to the retail 
branch of the industry. 

The convention program will also devote considerable 
time to the discussion of many other important trade 
matters. 


Here are some of the replies received to the letter sent 
out by THE JEWELERS’ CIRCULAR. 


Providence, R. I., July 14, 1933. 


I have your letter of recent date, 
in regard to the American National 
Retail Jewelers Association meeting in 
Milwaukee the week of August 20. I feel 
that this meeting is of such importance 
in these times, that every jeweler 
should lay his plans now to attend 
these sessions, or have some repre— 
sentative of his firm there. Matters 
of the utmost importance will be dis-— 
cussed, and a comprehensive under- 


PERCY K. LOUD 


FRANK H. MAIER 


Urge Importance of At 


standing of these will mean much to 
everyone who attends. 
Very truly yours, 
Wm. G. Thurber, 
Secretary—Treasurer, 
Tilden-Thurber Corp. 


ae ey 


Detroit, Mich., July 14, 1933. 


The wording of the announcement by 
President Roosevelt on the National 
Industrial Recovery program is one of 
the most hopeful indications since the 


beginning of the depression. 


Since that announcement however 
the Administration has begun to put the 
entire emphasis on working hours and 
rates of pay, slighting the equally 
important details of fair competition 
and the curtailment of abuses within 
the industry. 


There is slight possibility of 
extnesive wage raising without coord- 
inate steps to check those parasitic 
growths which are now absorbing a large 
part of our sales and all of our 
profits. These evils of the jewelry 
industry are: 

Wholesale Retailers 

Insurance Adjustors 

Catalog Houses and Industrial 

Jobbers 

Factory Purchasing Agents 

Cut—Price stores in the Jewelry 

trade itself 

So called cooperative societies 

like the National Travel Club, 
Army & Navy Stores, etc. 

United Business Service for 
July 8, 1933 says: 

"Higher wages must follow, not 

precede adequate profits and 

increased employment." 

Business does not expect profits 
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Wilson A. Streeter 


WILLIAM GIBSON 





LOUIS HAUSMANN 


tending A.N.R. J.A. Convention 


first, but it cannot pay increased wages 
until losses have been stopped. 


Yours truly, 
Percy K. Loud, 
Secretary—Treasurer, 
Wright, Kay & Co. 


+ ¢ 4 
Atlanta, Ga., July 13, 1933. 


The Industrial Recovery Act is of 
such potency in its possible con- 
sequences on business that no retail 
jeweler can risk its misapplication. 

We have got to see that our in- 
dustry formulates codes, fair to all 
and eliminating those evils which we 
have heretofore been unable to remove. 

The American National Retail 
Jewelers Association, convening in 
August to adopt these codes, will re- 
quire the intelligent assistance of 
every jeweler who can possibly attend. 


Cordially yours, 
Frank H. Maier, 
Maier & Berkele, 


q+ ¢ ¢ 


Philadelphia, Pa., July 17, 1933. 


In view of the conditions that 
have arisen and especially the work 
being done under the National Industrial 
Recovery Act, I consider the next annual 
meeting of the American National Retail 
Jewelers Association and the proceedings 
to be taken at it to be the most in- 
—* in the history of the organiza- 

ion. 


Inc. 


I feel, therefore, it is the duty 
of every jeweler who can possibly go, to 
attend the Milwaukee Convention and 
participate in the proceedings. For 
the work we do there will be, in effect, 
in partnership with the government in 
helping to regulate our industry and 
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put it on a basis whereby we may hope 
to recover the prestige and profit that 
has been ours in the past. 


Sincerely, 
Willson H. Streeter, 
President, 
Bailey, Banks & Biddle Co., Inc. 


+ ¢ 4 


New Orleans, La., July 11, 1933. 


Replying to your letter of July 6, 
my message to the jewelers is that if 
the retail jewelry business is ever to 
be brought back to the retail jeweler, 
now is the time for concerted action. 
Cooperation, together with the proper 
code of ethics, is the unequivocal 
essential to success. Every retail 
jeweler in America should make a super 
human effort to attend the American 
National Retail Jewelers Convention at 
Milwaukee; in order that he may partici- 
pate in helping to formulate a code 
which will entirely eliminate the use of 
red ink in the annual reports. 


Cordially yours, 
Louis Hausmann, 
Hausmann, Inc. 


q+ ¢ ¢ 
Chicago, July 15, 1933. 


Since’ receiving your letter of the 
6th, I have been in New York working, 
with the Committee, on our code, and it 
looks as if we will only get the minimum 
wages and maximum hours at this time. 

If that is so, and it looked as if it 
was an impossible job to finish when I 
left, there will never be a more in-— 
portant convention for the ordinary 
jeweler to attend than in Milwaukee next 
month. We have the chance of a life 
time to have our say in remedying curses 
(Turn to page 41) 
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We Organize Under 
N.LR.A. 


EVER has the jewelry trade been 
so thoroughly organized within 
the divisions of its various branches 
than at the present time, this being 
one of the first results of the National 
Industrial Recovery Act (or N.I.R.A. 


as it is called for short) which’ per-- 


mits industries, through their organi- 
zations, to set up codes or practices 
under which business shall be con- 
ducted for the next two years. All 
through the last month and as THE 
J&wELERS’ CIRCULAR goes to press, 
sections and groups of our manufac- 
turers, wholesalers, importers and 
retailers having identical interests, 
have. beeri organizing to establish such 
a code;‘and this has been followed by 
an amalgamation of organizations in 
different forms with the idea also of 
presenting a code that will cover 
practically the entire industry. How 
long it will take to complete such 
a general, code is yet a question 
for speculation. The organization of 
30 odd groups in New York under 
the title of the “Congress of the Jew- 
elry & Allied Industries,” the organi- 
zation of other groups in a council un- 
der the auspices of the New England 
Manufacturing Jewelers’ & Silver- 
smiths’ Association, are indications of 
the present tendency to get together, 
and it is sincerely to be hoped that 
before many weeks have elapsed the 
entire trade will be able to speak to 
the National Industrial Recovery 
Board at Washington with one voice. 

As emphasized in the last issue, 
what the administration wants first is 
that our manufacturers, at the earliest 
possible moment, submit to the Na- 
tional Industrial Recovery Board a 
code or codes which will establish 
maximum hours of work and a mini- 
mum wage scale that will enable all 
our idle workers to resume employ- 
ment. When this is done, codes will 
be accepted that will tend to eliminate 
such abuses of unfair competition as 
are believed to be responsible for re- 
tarding or interfering with our busi- 


ness. Such codes can be submitted 
later, but some have already been 
filed. 

We are glad to see that great prog- 
ress has been made in the manu- 
facturing element of our industry 
toward the submitting of the first 
codes desired by Washington. That 
there are differences in various 
branches of the manufacturing trade 
that make a unified code hard to com- 


' plete is evident to all, but it is hoped 


that these differences will soon be 
ironed out and a simple code be 
adopted by the time this issue is in 
circulation or at least shortly there- 
after. . 


q+ ¢ ¢ 


Tests for Spurious Gold 


HATEVER menace to the 

trade that may- have existed 
through the circulation of jewelry 
purporting to be white gold but which 
was made of base metal that would 
stand the ordinary acid test for gold, 
as well as the menace to jewelers buy- 
ing old gold who were offered such 
metal in other forms, no longer 
exists. : 

As. mentioned last month and in 
this issue, simple tests that will dis- 
tinguish practically all of these 
spurious metals have been found and 
not only formulas for such tests were 
made public by the Jewelers Vigilance 
Committee but some firms are now 
offering at a small price, outfits 
which can be used by any jeweler 
that will permit him to identify this 
spurious gold immediately. 

No doubt the attempted swindling 
of the jewelry trade will disappear 
quickly now that the facilities for 
detecting the character of the spurious 
metal are so easily obtainable, but 
until this is entirely stopped, we urge 
jewelers on whom such swindles are 
attempted to not only protect them- 
selves by using these tests on all so- 
called white gold offered’ them but 
also to protect their fellow merchants 
and their industry in the future by 
causing the arrest of anyone seeking 
to sell them such metals as “gold.” 
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Diamonds for Investors 


E commend the attitude of 
some of our progressive retail 
jewelers in again emphasizing the 
desirability of purchasing diamonds to 
those who seek to invest their surplus 
money in commodities. Whether it be 
from thoughts of inflation or fear of a 
debased currency or for other reasons, 
there is an element of our populatién 
who now prefer to turn their cash 
reserve into merchandise that will 
fluctuate proportionately with any 
changes that may come in the value of 
the dollar, and to’ these people, the 
diamond appeal can be made especially 
strong. aeard 
As a mater of fact, diamond prices, 
especially in some grades, have risen 


‘rapidly in the last three months, this 


being due to two factors (1), the in- 
crease in the price in Europe resulting 
from stiffening of the rough market 
and increase in labor cost and, (2) 
the fact that the rates of exchange 
with the countries from which dia- 
monds are bought have been strongly 
against the buyer in the United 
States. In Europe the price of dia- 
monds in the cutting markets has 
jumped from 15 to 30 per cent while 
the exchange against our importers 
has increased in the last three months 
about 40 per cent. Therefore, re- 
placement prices having risen in this 
way, naturally importers and cutters 
have increased the prices of the stocks 
on hand. What is more, fundamental 
prices of diamonds seem to be on the 
upward tendency irrespective of the 
question of exchange. 

It is true that many importers are 
not buying from Europe today under 
present conditions and will not do so 
until the speculative element is 
lessened, but this fact added to the 
small importations that have been 
made during the past three years is 
producing a shortage in the market 
and a depletion of stocks such as we 
have not experienced for more than 
quarter of a century. 

Therefore, the jeweler who offers 
diamonds to the “commodity pur- 
chaser” can do so with the assurances 
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that his arguments are sound from an 
éthical and economic _ standpoint. 
What is more, even at the lowest of 
prices of the diamond market during 
the depression, the drop was far less 
proportionately than those of other 
commodities, real estate or most of 
the stocks and bonds which the public 
usually picks out for investment. 


Go to Milwaukee 


HE message on the front cover of 

this issue by William D. McNeil, 
president of the American National 
Retail Jewelers Association, is one 
that should be read by every retail 
jeweler, and all those who possibly can 
should follow the advice of the presi- 
dent of our gréat retail body and at- 
tend the Milwaukee convention dur- 
ing the week of Aug. 20. 

It is the general opinion of many, 
if not most of our leading progres- 
sive retailers that the convention this 
year is one of the most important in 
the history of retail organizations in 
the industry, because of what may re- 
sult from the action taken at that 
time. It is probable that if our retail- 
ers can get together on a definite pro- 
gram that will eliminate some of the 
worst trade abuses that undermine 
our business today that these prin- 
ciples of reform may be established 
in the final code of trade practice for 
the industry. that can really be en- 
forced against the short-sighted oppor- 
tunists who, though they may compose 
the small minority of the jewelry bus- 
iness, have heretofore by their unfair 
competition had the power to upset 
the business of the great majority. 

As President McNeil rightly says, 
the new conditions have given the 
merchants “the opportunity to decide 
on the rules of the game as they must 
be played for the next two years.” The 
logical forum at which such rules can 
be discussed and adopted is the conven- 
tion at Milwaukee. Let us hope that it 
will have a representative gathering 
that will produce real leadership in 
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How about a little reforestation on our own hook? 


the industry that can take advantage 
of the opportunities now afforded by 
the “new deal.” 


A 


Fewer Failures in 1933 


HAT a turn has come in the im- 

provement of the financial condi- 
tion of the firms in the jewelry trade 
generally is indicated by the decrease 
in the number of business embarrass- 
ments during the first six months of 
this year as compared with the similar 
period of 1932. No better news can 
be given to the jewelry trade than this 
improvement in its financial structure 
because it has been the financial weak- 
ness of its distributors almost as 
much as the depression in business 
generally that has been responsible for 
the condition under which the entire 
industry has suffered, particularly the 
wholesale, importing and manufac- 
turing ends. 

According to a statement issued by 
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the Jewelers Board of Trade last 
month, based on the record of the 
organization, the number of business 
embarrassments among jewelry firms 
for the first half of this year were less 
than 75 per cent of those of the first 
half of 1932, while the amount of 
liabilities involved was less than 50 
per cent. The figures given by this 
organization are 561 embarrassments 
up to July 1 with liabilities of about 
$10,000,000 as against 816 em- 
barrassments from January to July, 
1932 with liabilities of $20,810,000. 

While it is true that part of the 
decrease may be due to the fact that 
the weakest firms were forced out of 
business during the previous year, 
nevertheless, the decrease in failures 
is most encouraging and there is little 
doubt that improvement in business 
mortality will continue to increase in 
even greater proportions from now on. 

This is but one of many encour- 
aging signs that indicate that the 
jewelry business is again on the road 
back toward the normal. 


















W. WATERS SCHWAB 


General Chairman of the Congress 


7 Renpusiting to a call 
which had been issued by Lee Reichman, acting 
chairman of the Jewelers Vigilance Committee, repre- 
sentatives of about 30 different organizations and divisions 
of the jewelry industry met in New York in the Jensen 
Suite of the Waldorf-Astoria Hotel, July 12, at 10 a. m., 
for the purpose of holding a conference to decide on 
arranging for a committee to contact the National Indus- 
trial Recovery Administration on behalf of the entire 
jewelry industry of the country. In this, the Jewelers 
Vigilance Committee was simply acting as a coordinating 
committee to get the trade together for the purpose of 
unified action and to stir up interest not only in preparing 
a code for the manufacturing and other branches, but of 
arranging machinery later for the coordination of these 
codes in a general code of practice for the jewelry trade. 

Among those organizations and divisions which re- 
sponded were the American National Retail Jewelers 
Association, American Watch Importers Association, 
Associated Jewelers, American Jewelry & Gift Asso- 
ciation, Class Pin & Fraternity Jewelers; Diamond 
Importers & Cutters Association, Executive Board of 
New York City Jewelers Association, Gold & Platinum 
Findings Manufacturers, Manufacturing Jewelers Asso- 
ciation of Philadelphia, National Association of Credit 
Jewelers, National Jewelry Manufacturers Association 
for Industrial Recovery, National Jewelry Manufacturers 
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Jewelry Trade | 


Congress of Jewelry and 


W. Waters Schwab as 


Committee, Men’s Jewelry Association, National Jewelers 
Publicity Association, New York Silverware Manufac- 
turers Association, New York State Retail Jewelers Asso- 
ciation, New York Wholesale Jewelers Committee, New- 
ark Jewelry Manufacturers, Platinumsmiths’ Committee, 
Precious Stone Dealers’ Association, Refiners’ Committee, 
Retail Jewelers Association of New York City, United 
Diamond Manufacturers Association, Watch Material 
Importers & Watch Glass Manufacturers, and several 
others together with the representatives of labor. These 
last included officers of the International Diamond 
Workers’ Union and the International Jewelry Workers’ 
Union which latter comprised platinum workers, the 
workers in emblematic jewelry, silver plate, sterling 
silverware, and in watchcase making. 

Several other bodies were invited and day members or 
unofficially but no official representatives of the Clock 
Manufacturers Association, the Sterling Silversmiths 
Guild and the National Association of Watchcase Manu- 
facturers were in evidence. In attendance by invitation 
also were James V. Toner, president of the New England 
Manufacturing Jewelers’ & Silversmiths Association, and 
Edward O. Otis, the secretary, who explained they were 
not there in their official capacity but to explain what the 
New England Manufacturing Jewelers’ & Silversmiths’ 
Association had already done on this very subject and to 
explain their plan by which they were attempting to 
organize the jewelry trade on similar lines to that pro- 
posed at this meeting. It was to be understood that by their 
attendance and participation in the discussion they were 
not joining in the movement of the formation of any body 
at this time. 


Lee Reichman, Acting Chairman of the Jewelers 
Vigilance Committee called the meeting to order saying 
that this committee was merely acting in the capacity of 
a coordinating body to bring the various organizations to- 
gether, quoting from the announcements that had been 
previously sent to the trade on this subject. In the 
absence of Meyer D. Rothschild, chairman of the legisla- 
tion committee, he asked Wilson A. Streeter, president of 
the Bailey, Banks & Biddle Co., Phila., to act as tem- 
porary chairman, and preside until the delegates assembled 
decided what should be done. 

Mr. Streeter’s remarks were brief and he explained 
why the meeting had been called, to form a general trade 
or conference committee. Though the 100 or more 
people assembled represented various elements of the 
jewelry trade, some organized, some organizing, some of 
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Organizes Under Recovery Act 


Allied Industries of United States Formed With 


General Chairman—New Council Created at Providence 


which have already prepared codes, this meeting was 
not intended to plan a code. The meeting belonged to 
the delegates, he said, and there was no slate or set 
program. 

One of the first important actions taken by the Congress 
was on the motion of Jacob Mebhrlust, president of the 
Association of Platinum Manufacturers of Hand Made 
Jewelry, who moved that those present, as duly elected or 
appointed delegates of their various organizations or 
divisions, form themselves into the “Congress of the 
Jewelry and Allied Trades of the United States” and that 
the chairman or alternate of each delegation constitute 
an executive or coordinating committee to continue the 
body until permanent organization has been formed under 
the provisions of the National Industrial Recovery Act. 

During the general discussion on Mr. Mebhrlust’s 
motion, Mr. Toner president of the New England Manu- 
facturing Jewelers’ & Silversmiths’ Association, told 
briefly of the work already done by his association in 
planning a trade body somewhat on the lines being 
attempted at this meeting. 


Euch representative 
present was requested to give his name, the organization 
and divisions he represented’and state who would be the 
chairman or alternate of each committee. 

At this time, the meeting was visited by Mr. Arthur 
Tarshis of the Fairchild Publications, who has been 
instrumental in the contacts between the National Indus- 
trial Recovery Board and the textile trade, which was one 
of the first industries to be organized. Mr. Tarshis gave 
a stirring address explaining the purpose of the Recovery 
Act, what could be atcomplished under it, what the gov- 
ernment expected each industry to do, and what were the 
advantages that might be gained by whole-hearted co- 
operation with the government in writing codes that 
would stimulate employment and prevent trade abuses, 
He also answered several questions relating to the 
application of the Act. 

After the chairman and alternate of each group or 
organization had been recorded as members of the co- 
ordinating committee to continue the organization, a 
motion was carried to the effect that this committee be 
granted power and authority to choose its officers, draw 
up a code or codes for the industry, provide for submitting 
such code or codes to the government, and to finance 
its own operations. 

Before the morning adjournment, a rising vote of 
thanks was given to Mr. Tarshis and one to the Jewelers 
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Vigilance Committee in providing the means for the 
various organizations in the jewelry trade to get together in 
this way. 


AFTERNOON SESSION 


The delegates and alternates convened for organization 
at 2:30 p. m. in the same room with Wilson A. Streeter 
presiding. 

The different delegates of the various trade bodies 
reported their respective memberships. “Then followed 
some suggestions as to the best method to be adopted in 
setting up an operating organization. Temporary Chair- 
man Streeter was urged to accept the general chairman- 
ship but pointed out that a manufacturer should head the 
body. 

A steering committee of five to bring in suggestions as 
to a permanent organization was suggested and a number 
of names submitted for such a committee. A number of 
other suggestions were made and discussed but no definite 


action was taken until it was decided to adjourn and 
(Turn to page 37) 








Now on the way out 










































Established 1866 


Ge 





Importers and Cutters of 
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Direct Importers and Cutters 
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DIAMOND 
QUESTIONNAIRE 


Are your Dollars going up or down? 
What are you planning to do about it? 


Have you considered the claim of 
Diamonds, a stable commodity which 
must rise with the inflation of our 


May we invite you to come in and see 
our displays during the next week 


$500.00 Wisely Invested 


W. W. Wattles & Sons Co. 


Jewelers and Silversmiths Since 1859 
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DIAMONDS 


Nature at Her Best . . . Acme of Adornment 


ANTIDOTES FOR INFLATION 


Diamond appreciation may reasonably be 
expected to offset currency depreciation. 


LEADERS IN RECOVERY 


Initial advances already have taken place 
and will soon be reflected in retail stocks. 


SUPERIOR COLLATERAL 


One Institution has loaned as much as $20,- 
000,000 in a year with Diamonds as security. 


ESTATE BUILDERS 


Often the only converti' s asset — with 
no deterioration and mir -um depreciation. 


Our reputation is the finest jewel we own .. . 


built slowly but consistently by simple honesty 
in countless transactions. 


W. W. Wattles & Sons Co. 


: Jewelers and Silversmiths Since 1859 
517 WOOD STREET 























Advertisements used by Pittsburgh retail jewelry concern in Bulletin 
Index the society weekly of that city to stress the wisdom of 


investing in diamonds 
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Investment 


A: this time 


whether it be from the business recovery or the antici- 
pated inflation of the currency or the general tendency 
to higher prices in merchandise, all elements of our popu- 
lation having surplus cash are considering the investments 
in merchandise which is sure to go up in value as the 
months go on. This gives the jeweler a wonderful oppor- 
tunity to present diamonds and fine jewels as the ideal 
merchandise for this purpose and even the most. conserva- 
tive houses are realizing that in advertising and sales pro- 
motion, the peculiar qualities possessed by diamonds and 
fine gems in retaining and advancing in value should be 
stressed strongly. 

One jewelry house that has done this very effectively 
recently was the W. W. Wattles & Sons Co., well-known 
retailers of Pittsburgh, who ran a series of advertisements 
in the Pittsburgh Bulletin Index, the society weekly of 
that city, on the peculiar properties as an investment which 
diamonds possess. Iwo of these advertisements are illus- 
trated herewith, 

Beginning at that time the firm showed an unusually 
fine diamond display in its window and at its principal 
diamond counter, in which were featured 100 or more 
pieces of diamond jewelery at the uniform price of $500. 
The best value possible was offered, though nothing was 
said about reductions. Also nothing was said that asso- 
ciated the prices featured with any dates in a way that 
would suggest a diamond sale of any kind. 

In speaking of the results of this $500 demonstration, 
Horace W. Bickle of the Wattles firm stated that it was 
yet too early to determine how far the public will respond 
to this kind of education, but he said the results, up to 
that time, had justified the effort even though they had 
been a little early in starting the campaign. In any case, 
they were willing to make the investment in the interest 
of the education of their customers whom they felt were 
entitled to know the facts on which to base their judg- 
ment in the purchase of gem stones. 

One of the most interesting effects this campaign has 
attained was to lessen the arguments by customers in the 
“sales defense’ when offered diamonds; in fact, they 
found customers quite receptive to the suggestions made, 
even though they might joke about their inability to pro- 
duce the $500. 

Mr. Bickie’s own personal experience had strengthened 
his faith in an educational campaign of this kind at the 
present time. In 1898 he bought a carat-and-a-quarter 
diamond which was then offered at $110 and now it is 
worth five times that much. Even though he might not 
now be able to realize its full value, he remarked, “I can 

(Turn to page 61) 

















ON THE WAY TO OR FROM MILWAUKEE 
for the AN.R.JA. CONVENTION AUGUST 20 to 25 

















Be sure to visit the Japanese Pavilion at the Chicago Century 
of Progress — and see this marvelous reproduction created of 
Mikimoto Genuine Pearls Cultivated 








This replica of the home of George Washington was built especially for the Chicago World’s 
Fair by Mr. K. Mikimoto as a symbol and expression of Friendship and Goodwill existing 
between the United States and Japan. 


There are 5,184 Pearls and 12,000 pieces of Mother of Pearl in the Home—185 Pearls in 
the Flag—and 16,250 Pearls in the lawn, a total of 21,619 Pearls in the exhibit. 


In Japanese waters, Mikimoto has built up a pearl colony of 41,000 sea acres. Here the 
finest, most sought after, genuine pearls are cultivated. They are sold for prices that make 
these prized, flawless genuine pearls cultivated available to all jewelry loving Americans, 
and profitable to all American jewelers. 





See our beautiful exhibit in the Japanese Pavilion at the Fair in Chicago. 
Visit either our New York or Los Angeles office, but if you cannot personally 
call, we invite your inquiry by mail. 


e e By Warrant of Appointment 
to Their Majesties 
IKIMOTO Ja 
eee + eee 


New York Office: 551 Fifth Avenue 
Los Angeles Office: 649 South Olive St. 
Chicago Office: Japanese Pavilion Century of Progress 


HEAD OFFICE: GINZA, TOKYO. BRANCHES: KOBE, LONDON, PARIS BOMBAY 
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Diamond Industry” 


Review for 1932 


By 


Sydney H. Ball, Mining Geologist 


‘Eprror’s Nore. Though one of the products hardest hit by the depression, diamonds have 
held their position in the world industry much better than many staples, not to speak of 
most stocks ond bonds, and the position of the diamond market considering everything is 
unusually strong at the present time, owing to the actual scarcity of the fine finished 


product and the increasing demand that is looked for all over the world. 


easons for this condition are well shown in the . } 
for ose" made by Sydney H. Ball, the eminent mining geologist, and brought out this 
year as previously under the auspices of the National Jewelers Publicity Association. 


(Continued from the June Issue) 


Imports Into the United States 


per cent of the total gem imports into the United States. 
Some generalizations regarding imports of cut stones 


Degen in recent years have represented from 93-94 
into the United States have already been given in the intro- 


duction. 


Imports into the United States over a period of years 
show seasonal variations, the imports in August, September and 
October being largely due to purchases for the Christmas trade. 
The approximate normal imports in per cent per month follow: 


Per Cent 


Per Cent 
EE 6 ake OS eens wise 8.9 ae dan Bu@ ba 
ES (agra eli ax oracecu-Sa.a's 8.4 FS CTC 
err ee 9.2 September ........ 
a Ee rere 7.2 a RE ee 
| ESE er ee 7.6 November ....... 
See 7.6 December ....... 


Imports into the United States follow:— 


U. S. Imports for Year, 1929 





Diamonds Carats Value 
ee 354,415 $9,855,072 
Total, cut (but not set)..... 416,992 42,009,583 
My ONIN occ cc ccc ces 200,673 17,150,419 
ME PONOB fe ccccccccccos 22,397 4,010,036 
Cut, Netherlands ......... * 179,609 19,044,681 
Cut, United Kingdom...... 7,919 930,847 
Cut, other Countries........ 6,394 873,600 

$51,894,655 
1930 

Diamonds Carats Value 
Rough, OS ee 209,591 $5,640,789 
Total, cut (but not set)..... 285,351 23,267,696 
_ OSS aaa 168,919 11,893,289 

ME PMIIOD vc cccccccccocs 7,354 1,284,932 
Cut, Netherlands .......... 112,314 9,172,854 
Cut, United Kindom....... 1,804 268,825 
Cut, other Countries....... 4,960 697,796 

$28,908,485 
1931 

Riamonds Carats Value 
Rough, uncut.............. 85,249 $3,851,698 
Total, cut (but not set)... .. 201,998 11,964,820 
Cut, Belgium ............. 146,412 7,981,246 
Oe, WYONG oo... cc cc cece 3,094 329,671 
Cut, Netherlands .......... 48,608 3,168,263 
Cut, United Kingdom...... 1,526 139,722 
Cut, other Countries........  ...... 345,918 


$15,816,518 


Copyright by National Jewelers Publicity Association. 
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Price 
Per Carat 


$27.89 
100.07 

85.41 
179.07 
106.03 
117.67 
136.63 


Price 
Per Carat 


Price 
Per Carat 


$45.10 
59.23 
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1932 
Rough or Uncut Value 
Source: Carats Value Per Carat 
MT eee Tee 24,644 $730,644 $29.65 
Union of South Africa.... +» 12,080 606,186 50.08 
P<. s'eemacces 2,493 137,843 55.29 
United Kingdom......... 468 31,330 66.94 
RE aducwiaxeccwacnes 121 4,074 33.67 
Eipneees Gelam... oc ccceccs 231 2,222 9.62 
CD Cacacvadicucbuce 93 299 3.21 
Sanita scacewdatee 23 175 7.61 
Total 1932 Imports........ 40,153 $1,512,959 $37.68 
Cut (But Not Set) Value 
Source: Carats Value Per Carat 
MIRC CS on ccs ke eee 142,827 $5,820,538 $40.63 
pe err re 37,668 1,758,421 41.37 
| TEE ES ear er aee 1,704 175,433 102.95 
South Africa............ 642 73,520 114.52 
United Kingdom......... 139 9,739 70.57 
CE Ceaacccceennees 29 3,964 47.76 
ME «a nd} ue waednnwees 29 1,349 49.62 
pe eee ee 7 1,030 147.14 
Czechoslovakia .......... 5 248 49.60 
Total 1932 Imports......... 183,104 $7,826,242 $42.74 


In 1932, Belgium (74.1 per cent) and Netherlands (22.5 per 
cent) accounted for over 96 per cent of the American imports 
of cut stones. Belgium accounted for 48.3 per cent of the 
rough imported; the Union of South Africa for 40 per cent, 
Netherlands for 9.1 per cent and the United Kingdom for 2 
per cent. Monthly imports for 1932 follow: 


Monthly Fluctuations in U. S. Imports 


Total Imports by Months for Year 1932, Cut (Unset), Rough 
and Uncut Diamonds 








Cut (But Unset) Rough, Uncut 

Months Carats Value Carats Value 
NNN is waka euiuc cee 13,800 $624,765 3,671 $158,920 
DE.  ocisedaweds 22,975 976,556 6,830 174,011 
March oeccnnewbwaaade 13,837 629,084 3,136 152,468 
MEE ctuvcmawevcouuat 11,014 486,678 1,944 130,413 
a cceuswaadeennaus 9,162 407,725 4,462 99,885 
= etececanaeeuthed 11,419 457,397 2,107 116,618 
Mt -tennnaducdede ees 9,242 355,632 1,003 865 
BEE. oo te ceccecccesS “ee 457,220 5,815 135,363 
ere 26,053 1,059,492 1,414 66,053 
7 er 22,543 1,058,986 2,170 133,201 
November .........c0- 19,447 871,731 5,702 188,500 
MEG nc cctxccccées 10,409 440,976 1,899 111,662 
 heceei<unde 183,103 $7,826,242 40,153 $1,512,959 


Value per Carat—Cut (But Unset), $42.74; Rough, Uncut, $37.68. 


YEARLY IMPORTS OF UNCUT DIAMONDS INTO THE UNITED STATES: 


Year Carats Dollars Value Per Carat 
Speer 236,953 $13,070,767 $55.16 
1... ee 237.095 11.470.026 48.37 
Deweccaes 291,302 11,935,191 40.97 
ee 354,415 9,885,072 27.89 
, 209,591 5,640,789 26.91 
es 85,249 3,851,698 45.10 
eee 40,153 1,512,959 37.68 


























Rosenthal & Kaplan 


Manufacturing Jewelers Since 1905 


15 John Street New York. 
~  * Phone-Cortland 7-2039 











MELEES + FANCIES + SIZES” 


Preparation for this fall’s diamond business | 
must be made with more than ordinary care 


} 





Originators and Sole Our tradespeople cannot afford many mistakes 
Producers of Stone 
seeeet et 
Type. sed the ¥ P 

World Over. We offer diamond service based on nearly 30 years of | 


experience in European and American markets, supplying 





manufacturers and dealers with exacting requirements. 


They attest our conservative judgment; our dependability. 
Also Sold In New York 


1 D Leveridge. 


Harry Pinover NEW YORK OFFICE: 22 West 48 Street 


527 5th Ave. 
Edgar Bloom NATIONAL JEWELERS’ BOARD OF TRADE BLDG. 


542 Fifth Ave. Telephone: MEdallion 3-0642 
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Imports of rough vary greatly from year to year and normally 
pot dependent on good or bad times. Imports reached their 
are in 1926, since which time the general tendency has been 
downward ; in 1932 they were almost negligible. As to carats 
the peak was reached in 1929. The quality of stones im- 
as shown by per carat price, decreased from 1926 to 
ro, but in 1931 picked up appreciably, although it fell again 


somewhat in 1932. 
DIAMOND CUTTING 


Diamond cutters, both masters and men, have had a difficult 
ear. The small demand for cut goods has resulted in fac- 
tories running on part time and even when operating the 
spread in price between the rough and the cut were so small 
that little profit resulted. A number of cutters have turned to 
other industries, perhaps permanently. The licensed cutters 
worked from 20 to 25 per cent of the year, although the last 
four months of the year about one-half of the cutters were 
employed. In Antwerp, Amsterdam and Paris, the masters in 
1932 ceased paying salaries to the workers during the Sum- 
mer vacation. In October, wages were raised in both Antwerp 
and Amsterdam. 

Antwerp is the chief cutting center of the world. In 1920 
there were 14,000 to 15,000 cutters, by 1928 the number had 
increased to 23,000 to 25,000. During the same period the 
number of cutters in Amsterdam decreased from 11,000 to 
6275: In Germany, where wages were very low, the number 
rose from 900 to 1900, Hanau being the principal center. In 
the same period the number of cutters decreased in France 
from 2000 to 1400. The slowing up in cutting was felt in 
America, and even more so in England and Switzerland. The 
cutting plants in Amsterdam, Antwerp, Hanau, New York and 
Paris do excellent work. Amsterdam is sharing with the other 
cities its prestige as the cutter of the largest and finest stones. 

In Antwerp employment was low, an average of 27 per cent 
of the Union’s members having work. In March, a wage re- 
duction, and this was only one of several in the past three 
years, led the master-cutters to take on a few extra men. In 
































May some extra men were taken on by the diamond sawing 
plants. Of about 12,750 registered cutters, but 11 per cent 
were employed in May, the low month, and 46 per cent in 
October, the best month. The average employment in the 
first half of the year was 22 per cent and in the second half 
32 per cent. 

Unemployment was even worse in Amsterdam as, like Paris, 
a larger part of the business is in large stones; employment 
averaged for the year but 15 per cent. February was the low 
month (6 per cent of registered cutters employed) and Novem- 
ber the high (33 per cent). In the first half of the year, 10 
per cent of the Union was employed and 19 per cent in the 
second half. Early in the year, the diamond house of Eduard 
Van Dam moved to Antwerp, due it is said to the refusal of 
the municipality to subsidize the cutting of certain sizes of 
diamonds. In March, the “Douwes” agreement was reached 
by which the Dutch Government and the Municipality agreed 
to pay a part of the cutters wages, a measure by which it 
was hoped that Amsterdam could cut small stones in -competi- 
tion with Antwerp and Germany. It is to be noted that wages 
account for over 60 per cent of the price of small cut goods. 
The Jura (France) cutters had little work. The small imports 
of rough into the United Stafes reflect how stagnant the 
American cutting industry was. 


(To be continued) 


Los Angeles Engravers Organize 

Los ANGELES, CAL., July 20—The majority of en- 
gravers who maintain shops and sell service to the jewelry 
industry in Los Angeles have organized under the name 
of, “The Jewelry Engravers Guild of Los Angeles.” 

They hope to eliminate certain abuses and to raise the 
standards of competition. They urge upon jewelery 
engravers everywhere to likewise organize so that we may 
be represented when the industry code is submitted. 
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STAR SAPPHIRE—a gem of 
rare beauty and increasing 
popularity. 


A choice selec- 
tion of the finest 
—set in rings for 
men and women; 
also in cuff links 

_—priced in keep- 
ing with the 
times.. 








Let us submit them for your approval 


1 ~ JEROME RICHHEIMER 
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With a large stock of Pre- 
cious Stones always on hand 
we are prepared at any 
time to cooperate with you 
on whatever calls you may 
have. 


PHOPL SE 


Emerald Cut 
and Marquise 
Diamonds 
Emeralds 
Sapphires 
Rubles 
Cat's-Eyes 


Pearls 


New York 














; GEMS OF 
608 Fifth Ave. D9 oa MODE 
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IN THE HEART OF NEW YORK 


TO STAY AT THE LINCOLN | Know Your Merchandise 
- ~~ 1S A HAPPY REMEMBRANCE 


An interesting cosmopolitan atmos- “GEM-STONES,” by G. F. Herbert Smith, gives a clear, 





phere . . Cheerful Rooms . . Pleasant concise, but very comprehensive survey of the various 
Service . . Fine Restaurants . Moder- precious and semi-precious stones used for ornamental 


ately Priced . . Around the corner purposes. Written in a most interesting and instructive 
are theatres, clubs and glamorous 


Times Square . . 


manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and tech- 
































Conveniently accessible to railroad nology of gems, tells what they are, where they are found, 
terminals, steamship piers, the busi- how they ase Gechlened, end how thy mar 
ness and shopping centers . . deaptiad. 
A Perfect Hotel for The Visitor’ 
= ROOM with PRIVATE BATH, It offers the jeweler and his clerks an excellent means of 
RADIO and SERVIDOR fully familiarizing themselves with this interesting subject, 
nel and provides the answers to many questions asked by cus- 
Beet, Wm $ 50 Poor ol $ 50 a. tomers. Fully indexed, it makes an excellent reference book. 
partner — Over 300 Pages; many tables, plates, and illustrations. Price 
aenmiaien. Special weekly and monthly fates. $3.00. Order your copy today from— 
JOHN T. WEST, Manager THE JEWELERS’ CIRCULAR 
44th to 45th Sts.— 8th Ave.—New York 239 West 39th St. New York, N. Y. 


UNDER NEW MANAGEMENT "'A RELIANCE HOTEL" 
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Jewelry Exhibited at R. I. School 


of Design 
By MADELINE DUNPHY COREY 


A visitor at the 


recent exhibition of the Jewelry Department of the 
Rhode Island School of Design might easily have doubted 
the fact that the work shown was the work of students, 
so professional in character was the entire exhibition. 
Nevertheless the entire display was created by the stu- 
dents of the jewelry department. These students are not 
amateurs in any sense of the word and the entire show 
displays a consciousness of the importance of modern de- 
sign and methods. 

Every important field of craftsmanship has been 
studied, in all of which a high degree of capability has 
been displayed. From the time a design is created by 
the student to the completion of the object, the student 
shows an astounding mastery. Suitability to purpose is 
the first consideration of the practical designer and prac- 
ticality is stressed in this exhibit, as well as the impor- 
tance of functional design. 

A great many fields never before open to the student 
at the School of Design have this year been made acces- 
sible, and of these metal casting is probably the most 
important. Casting has been done in silver, brass and 
bronze. All the traditions have been followed in the 
type of work done and a distinctly modern element has 
been introduced with the aid of exceptionally fine 
modeling. 


Among the actual jewelry displayed the rings are of 
great interest. There is a remarkable variety of design, 
technique and ingenuity of setting. The craftsmanship 
is professional in every detail. All settings have been 
created with an eye to the practical as well as the beau- 
tiful. An unusual setting has been designed by one of 
the students for a ring with five baguettes, set in angu- 
lar formation. There were but three separate pieces of 
metal used in the entire ring. In another original ring 
the lotus motif has been utilized to great advantage. 
One of the most beautiful of these shown has been ren- 
dered in silver, having a continuous design of silver 
scrolls and flat red stones. A ring of great interest to 
manufacturing jewelers is a bow-knot of silver set with 
marquisette. One student designed the ring, cut the 
die and made the tool. Only three solderings were nec- 
essary to complete the entire ring. The design is so- 
phisticated in the extreme and it makes a stunning piece 
of costume jewelry. 

In the realm of costume jewelry it is_necessary, also, 
to consider the new plastic materials with which the 
students have created stunning accessories. The most 
amusing of these was a group of shankless buttons, held 
by a deep groove in the body of the button itself 

The jewelry department makes use of the “class prob- 
lem,” in which the student learns the value of coopera- 
tive endeavor. The rhinestone jewelry shown and a 
group of rhinestones and emeralds are both the product 
of class problems. One student designs the jewelry and 
a group of four or more take part in the actual con- 
struction. 





That Final Touch — 


i 
a Precious STONE JEWELRY 





designed to give that final 
note of elegance. Lampl 
creations are original in 
conception, exquisite in 
their artistry . . . yet low 
enough in price to bring 


them within reach of all. 


‘Walter Lampl 


CREATORS OF THE UNUSUAL—AS USUAL 


Precious Stone Jewelry * Gold, Platinum Chains 


20 WEST 47th ST.. NEW YORK, N. Y. 


*(MEMBER FASHION JEWELERS ASSN.) 
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Tus smart, modern 
American pattern of delicate con. 
tour and slender symmetry, presages 


a wide acceptance. 


See it! Stock it! Display it! 


Our advertising to your customers 





every month invites them to your 
store. Give them the benefit of the 
newest and finest in sterling. Give 


yourself the benefit of ready sales 






...increased volume! 


STERLING 


Bovidenas, Kho Lland. oe 1831 


AMERICA’S LEADING SILVERSMITHS. MAKERS OF EVERYTHING IN 
STERLING SILVER, BRONZE & GOLD. SPECIAL COMMISSIONS SOLICITED. 








6 West 48th St., New York City 10 South Wabash Ave., Chicago 140 Geary St., San Franeiseo 
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Group of trophies awarded by the Kennel Club of Buffalo, N. Y., at an all-breed dog show 


Get Your Share of Trophy Sales 


D uring the Summer 


and fall many opportunities are presented for retail jewel- 
ers to drive hard for sales of more trophies as prizes 
for athletic events. The baseball season, now well under 
way, tennis, track meets and many other outdoor sports 
are occupying the attention of thousands of young peo- 
ple, and jewelers are the logical merchants to get this 
business. 

In developing the sales of trophies the retail jeweler 
has a big advantage which should be made as profitable 
as possible. His stocks are particularly adapted to fill 
the needs for suitable prizes and if he is alert to his op- 
portunities he can build this business and incidentally 
increase other sales. 

Here are some suggestions that may prove helpful: 

1. Advertise your store as headquarters for athletic 
trophies. 

2. Employ photographs of local athletes, school 
teams, etc., in window displays featuring trophies. 

3. Keep contact with athletic directors and towns- 
people interested in athletics. 

4. Cooperate in advance sale of tickets for athletic 
events. 

5. Offer a trophy for a local athletic event. 

6. Tie in newspaper advertising and window dis- 
plays to attract the greatest amount of public attention. 

7. Organize a promotion plan and follow it up with 
individual work and merchandising effort. 

8. Watch the newspapers for sporting events in your 
locality and contact those interested. 

9. Familiarize yourself with sources of supply and 
get your name on the mailing lists of trophy manu- 
facturers. 

10. Develop every opportunity that presents itself. 
With the return of improved business conditions the 
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opportunities for trophy sales should show a marked in- 
crease and the jeweler’s stock offers a wide selection from 
which to choose. Close cooperation with the chairman 
of a trophy committee will eliminate a lot of delay. 

Trophies are now offered by the manufacturers which 
are so constituted that by interchanging the figures rep- 
resented, the trophy may be made suitable for a large 
number of events. The manufacturers are always ready 
to cooperate with jewelers in promoting sales. 

Illustrated herewith are trophies supplied by retail 
jewelers. The model airplane was made for a customer 
of William Barthman, retail jeweler at 174 Broadway, 
New York. It was made for Frank Gilbert of New 
York and is a model of a Vought Corsair, made by the 
Chance Vought Corporation. The model was constructed 
in the shop of Arthur Marotti & Bros. under the super- 
vision of the house of William Barthman. 

The cups shown at the top of this page were awarded 
by the Kennel Club, Buffalo, N. Y., at an all-breed dog 
show, and were furnished by T. & E. Dickinson & Co., 
Inc. All of the trophies are by Wallace except the bot- 
tom center. This beverage mixer is by Reed & Barton. 





Sterling silver model of Vought Corsair airplane 







































43-47 West 23rd St., New York City 





he Pairpotnt Corporatton, Hew Bevtorn, sass. 





Our DENMARK DESIGN IS PRICED SO LOW 
that you must ACTUALLY SEE the GOODS TO 
APPRECIATE their EXTRAORDINARY VALUE. 


150 Post St., - San Franciseo 














Trophies and Prizes 


100 styles in stock— 


For immediate delivery! 


Including 


WALLACE, INTERNATIONAL, 
POOLE and MIDDLETOWN 


Authorized Distributors 


J. W. JOHNSON 


14 MAIDEN 1 W. 47th 
LANE STREET 


NEW YORK CITY 











ON MY WAY TO 
& NEW YORK AND 
t THE PICCADILLY 


anf eee 


a\:: best hotel | know! 
Near everything, just 

200 feet from Broad- 

way. Modern, hospit- 

able, and comfortable. , 

Like the Manager, 

/ like the rates —$2.50 
single, $3.50 double, 

for a room with bath! 


THE HOTEL - 


PICCADILLY 


45th St. + W. of Broadway * New York 
WILLIAM MADLUNG, Mang. Dir. 
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give opportunity for the manufacturers to meet with the 
representatives of organized labor to discuss the question 
of wages and working hours. 


Manufacturing Group Have Meetings 


After the afternoon session adjourned with the idea 
that the Congress would meet again July 17 at the 
Jewelers 24 Karat Club, the various groups of manufac- 
turers got together and held a session that lasted way into 
the evening. They also held several meetings during the 
week with representatives of Newark and other cities and 
with the representatives of the labor unions, with the 
result that at the meeting July 14, the four larger bodies 
of the New York trade, viz., the Association of Platinum 
Manufacturers of Hand Made Jewelry, the Manufactur- 
ing Jewelers of New York, the Associated Jewelers and 
the National Jewelry Manufacturers Association for 
Industrial Recovery together with the representatives of 
Newark, agreed tentatively on the essentials of a manu- 
facturing code, as covering generally the maximum 
number of hours, and to an extent the minimum rate of 
wages for apprentices, male and female, and unskilled labor. 
At this meeting also the Jewelry Crafts Association was 
reorganized, many of the local manufacturers joining 
this body. 

Later the New York manufacturers with the repre- 
sentatives of the manufacturers of findings, of fraternity 
jewelry, of costume jewelry, as well as the Philadelphia 
manufacturers and representatives of labor met again 
July 17 at the Jewelers 24 Karat Club to perfect the 
details of the code before visiting Providence to attend 
the meeting there July 20, where they were to exchange 
views with the manufacturers assembled, before finally 
deciding on their code. 


Permanent Organization Established by the Congress 


The adjourned meeting of the Jewelry Congress was 
held Monday, July 17, at the rooms of the Jewelers 24 
Karat Club, 608 Fifth Avenue, with representatives of 
about 25 of the different delegations in attendance. 

Wilson A. Streeter, who had acted as temporary chair- 
man until permanent organization could be effected, 
reiterated what he had said at the previous meeting to the 
effect that the Jewelers Vigilance Committee had no 
relation with the organization at the present time, its 
responsibility having ended with the conference. It had 
no plan or slate for the Congress nor had he. The purpose 
of this meeting, he said, was to perfect the organization 
of the Congress formed on the 12th and he hoped that the 
meeting was to get the entire industry together in a solid 


He suggested that no codes were to be considered at 
the meeting, but each division was to prepare its code to 
be presented to the group which will work for a full 
code for the entire trade. He explained he had had a 
letter from the New England Association stating that 
they had taken the initiative in forming a trade body and 
would go ahead with their plan and submit their code, but 
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that they stood ready and willing to cooperate in estab- 
lishing a general trade organization that would be repre- 
sentative and cooperative for the good of the industry. 

Mr. Streeter than asked to be permitted to relinquish 
the chair and that a chairman be appointed in his place. 
Mr. Herzog, representing the New York manufacturers, 
then moved an order of business to be followed beginning 
with the appointment of a chairman. Various names were 
suggested and finally W. Waters Schwab, of J. R. Wood 
& Son, was elected to that office with the understanding 
that he would nominate a vice-chairman later and would 
hold the office of chairman at least until the organization 
got well underway. L. S. Mayers was elected temporary 
treasurer. 

Mr. Mebhrlust explained what had been done by the 
various manufacturing groups in New York since the 
meeting on July 12, and how they had gotten together on 
the working of a code. 

It was explained that among other elements of the 
trade, such as diamond cutters and importers, the pearl 
and precious stone dealers, the semi-precious stone dealers, 
and the retailers, had either completed codes or had 
tentative drafts for codes. Inasmuch as there were about 
29 different divisions represented, Chairman Schwab 
suggested that each one of the chairmen confer with the 
chairmen of groups in a similar line in order to reduce the 
number of codes submitted and upon the statement of the 
various chairmen of the lines they represented, it was 
found that these could be divided into about:10 different 
groups if they were properly consolidated. Chairman 
Schwab then asked the chairmen of these groups to get 
together right after the meeting adjourned, prepare to 
consolidate their codes and report back on complete or 
tentative codes to the general body at the meeting to be 
held at the same place July 24 at 2 p. m. 

It was decided to appoint a finance committee which is 
headed by Walter Kahn, chairman of the Diamond 
Group and the following chairmen, Clifford Lamont of 
the lapidaries, Joseph M. Herzog, of the manufacturing 
jewelers, A. M. Schneider of the associated manufac- 
turers and Sigmund Cohn of the refiners. 

Before the meeting adjourned, Mr. Mehrlust explained 
that he had been given an invitation to attend the meeting 
in Providence under the auspices of the New England 
Manufacturing Jewelers’ & Silversmiths’ Association on 
July 20, and at his suggestion, a committee of manufac- 
turers consisting 6f Chairman Schwab and Messrs. Her- 
zog, Schneider, Katz and Bowden was appointed to 
confer with their confreres at Providence on the question 
of the provisions of the code for the manufacturing end 
of the business. 

In response to a telegram notifying General Johnson 
of the formation of a Congress, the temporary chairman 
Mr. Streeter received a response from the Administrator 
to the following effect: 


“We shall follow with particular interest the 
proceedings of your important move to coordinate 
























































your industry stop Your efforts are a definite 
demonstration of the new spirit which the Recovery 
Act has brought into our industrial life stop Thank 
you and your associated groups for your message. 


H. S. Johnson, Administrator.” 


Session of Jewelry Congress on July 24 

The session held at the Jewelers 24 Karat Club, Mon- 
day, July 24, which was originally to be devoted to the 
submitting of codes by the various groups and the settle- 
ment of a general code, proved to be a long and stormy 
one. ‘The session was attended by chairmen of nearly 
all the various groups and also by James V. Toner, presi- 
dent of the New England Manufacturing Jewelers’ & 
Silversmiths’ Association, and Edward O. Otis, the sec- 
retary. 

Chairman Schwab, after telling of the meeting of the 
committee of manufacturers with the Providence manu- 
facturers, called on the chairman of the various groups 
who had codes ready to submit them. Under the action 
of the previous meeting, many groups had been com- 
bined for the purpose of a code and among the first to 
report was Walter Kahn, who represented the diamond 
cutters and whose code had been combined with those of 
the pearl dealers, precious stone dealers, the semi-precious 
stone association and the lapidaries. Among the features 
of this code was the registration of dealers in gems by 
the Government or a trade association, by which dealers 
would get a registered number which must appear on all 
their invoices. All dealers were to keep books showing 
all their transactions. The code provided generally for a 
40-hour week and 80 cents per hour, and for apprentices 
at 45 cents an hour. 

Jacob Mehrlust reported the code for the various ele- 
ments of the manufacturing jewelry trade which com- 
bined the codes of the platinum-smiths, the gold manufac- 
turers, the Associated Jewelers and other bodies which 
provided for a 35-hour and a minimum scale of 45 cents 
an hour for females, 60 cents for males and 30 cents for 
apprentices. It also provided for terms and cash dis- 
counts of 3 per cent, four months net. Among unfair 
trade practices covered was the declaration that the 
memorandum might only be used to provide for specific 
calls for merchandise and must be reported on within five 
days. 

At this point of the meeting, announcement came of the 
death of St. John Wood of J. R. Wood & Son, and as 
a mark of respect all stood in silent tribute to his memory. 

A representative of the school and college jewelry man- 
ufacturers reported that they met at Chicago, adopted a 
code and elected Mr. Otis as administrator. The maxi- 
mum and minimum wages of this code were left to the 
council that was to be formed at Providence. 

Mr. Mehrlust then read a letter from Mr. Milhening 
of Frank Milhening of Chicago, telling what the Chicago 
Association had suggested in the way of a different code 
for manufacturers in different districts and said that the 
Mid-West jewelers would meet in Chicago. 

Reporting for the Philadelphia jewelers, Mr. Gibbons 
said their code would follow that of the platinum-smiths 
already reported, while Mr. Simpson for the findings 
group said that they had adopted the hours and wage 
scales of the New York gold manufacturers. 

Mr. Toner speaking for the Providence jewelers said 
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If the National Industrial Recovery Act did nothin 
else it has resulted in organization within the jewelry 
trade and its various branches to an extent that was 
never dreamed of in previous years. In order to settle 
upon codes of hours, wages and trade practice that would 
cover their particular needs, individuals and firms in 
every section and division of the industry have for a month 
been organizing their own groups with the result of 
bringing together manufacturers, dealers and importers 
who have never been affiliated previously in any body, 
In New York alone, this resulted in the complete organi- 
zation of five groups in the gold and platinum manvy- 
facturing trade, as well as a revival of the old Jewelry 
Crafts Association; organization among silverware whole- 
salers, costume jewelers, finding manufacturers, watch, 
clock and material importers and a host of others. It 
also resulted in strengthening the regular organizations 
in watch, watchcase, silverware, clock and other groups 
that have had national bodies for a long time. 

Also in the way of a general trade body, this activity 
brought into existence the Congress of the Jewelry and 
Allied Trades of the United States formed by delegates 
of about 30 organizations and divisions of the trade at a 
meeting at the Hotel Waldorf-Astoria, June 12. The 
chairman or alternate of each of these groups constitute 
an executive or coordinating committee to carry on the 
work of the general trade body in its negotiations with 
the National Industrial Recovery Board, and will aid in 
the arranging for the adoption of codes and the pres- 
entation of the same to the Government. 








that they had not yet reached any definite scale as to 
hours and wages or regulation or homework which he 
said was the most important factor in their business. They 
had talked of a 40-hour week with a 20 per cent variable 
during the seasonal rush and a minimum wage scale of 30 
cents per hour for women and boys under the age of 20 
who had less than two years’ experience. He said they 
would favor the abolition of all homework or provisions 
that would make the pay so large as to make it unprofit- 
able. 

Other reports were made but no codes offered and the 
remainder of the afternoon was devoted to a heated dis- 
cussion as to whether they should adopt a code for a 35- 
hour or a 40-hour maximum work week. As those codes 
with a 35-hour week had been the unanimous decision of 
their various organizations, the representatives of these 
organizations took the position that they could not com- 
promise on a longer week. But at one time a compromise 
was offered to the effect that the code provide for a 35- 
hour week for the workers in platinum and gold of 10K 
or above and a 40-hour week for jewelry workers in 
lower grade gold plated ware or base metal. But this 
did not seem to be satisfactory to the representatives of 
the Eastern manufacturers or the makers of costume 
jewelry or school and college jewelry. 

During the heated arguments over the question of the 
adoption of hours, M. D. Mosessohn, one of the instiga- 
tors of and an expert on the National Industrial Recovery 
Act was introduced by Mr. Schwab. He gave an inter- 
esting address on the purpose of the Act, what could be 
done under it and what the Government expected the 
manufacturers to accomplish. He said that the board 
would accept codes for localities and groups and in answer 
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question said that the blanket codes will not affect 


those industries which have registered as being ready to 
put a code into operation. The blanket code was intended 
more particularly to cover the people in the white collar 
class who had no organization. 

When he had finished, the discussion continued and 
it was finally decided to authorize the chairman to appoint 
4 committee of seven that would gather all data possible 
as to unemployment in the industry and its effect on hours 
necessary to bring these people back to work; this com- 
mittee having power to formulate a schedule to meet the 
conditions; also they are to go to Washington and find 
out if possible what hours would be acceptable to the 
National Board and to report back at a future meeting. 
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Some of the Groups Whose Chairmen Form the 
Congress of the Jewelry and Allied Trades 


Group or Association 


American National Retail Jewelers 
Association 

American Watch Importers Asso- 
ciation 

Associated Jewelers (Mfrs.) 

American Jewelry & Gift Associa- 
tion 

Class Pin & Fraternity Jewelers 

Diamond Importers & Cutters As- 
sociation 

Executive Board of New York City 
jewelers Association 

Gold & Platinum Findings Manu- 
facturers 

Jewelry Manufacturers Committee 

Lapidary’s Committee 

Manufacturing Jewelers Association 
of Philadelphia 

National Association of Credit 
Jewelers 

National Jewelry Manufacturers As- 
sociation for Industrial Recovery 

National Men's Jewelry Association 

National Jewelers Publicity Asso- 
ciation 

New York Silverware Manufactur- 
ers Association 

New York State Retail Jewelers As- 
sociation 

New York Wholesale 
Committee 

Newark Jewelry Manufacturers 

Platinumsmiths’ Committee 

Precious Stone & Pearl 
Committee 

Semi-Precious Stone Dealers Asso- 
ciation 

Refiners’ Committee 

Retail Jewelers Association of New 
York City 

United Diamond Manufacturers As- 
sociation 


Watch Material Importers & Watch 
Glass Manufacturers 


Jewelers 


Dealer: 





Chairman 


W. B. McNeil 


H. Ollendorf 
A. M. Schneider 


J. L. Bennett 
C. J. Dieges 


Walter N. Kahn 
Phineas Peters 


Max Simson 
J. L. Herzog 
Clifford Lamont 


L. W. Gibbons 
Chas. F. Baum- 


rucker 


G. S. Bowden 
Mr. Hoffenberg 


H. L. Farrow 
A. Cooperstein 
Samuel Feldman 


S. Strauss 
A. Shiman 
1. Mehrlust 


Julius Kaufmann 


I. Lassner 
Sigmund Cohn 


Emil Kohn 
Al. Abrams 


M. Hammel 





Alternate 


W. A. Streeter 


H. D. Henshel 
I. Gratz 


C. M. Mayers 


H. Goldschmidt 


J. Karlan 
W. W. Schwab 


J. F. Newman 


H. L. Baskin 
Al. Brown 


John Drake 


E. Krehbiel 


B. Katz 


C. Lamont 


L. E. Mulligan 


W. VanAalten 


Labor Organizations Represented at the Congress 


International Jewelry Workers Union 


Platinum 
Emblematic Jewelry 
Silver Plate 

Watch Case 
Sterling Silver 


H. J. Moynihan 


Dora Jacobs 
S. J. Beardsly 
Leon Williams 
H. Spodick 
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The committee which the chairman was to appoint will 
cover each branch of the industry which had participated 
in the discussion. 


New England Manufacturing Jewelers Plan to Organize 
A Trade Council 


PRovIDENCE, July 21—Plans for the organization of 
the jewelry industry here and its allied and coordinate 
branches, and the drawing up of a code of fair competition 
for that industry under the national industrial recovery 
act were advanced last night at a meeting at the 
Providence-Biltmore Hotel. It was under the auspices 
of the New England Manufacturing Jewelers’ and Sil- 
versmiths’ Association and was attended by more than 
150 representatives of Rhode Island and Massachusetts 
concerns. ’ 

Earlier in the day the chairmen of the divisions of the 
industry, which have already organized, met with repre- 
sentatives of New York jewelry manufacturers, to dis- 
cuss the first steps to be taken in the development of the 
proposed code which will insure the cooperation of the 
manufacturers of various sections of the country. 

Local men attended the afternoon meeting and the 
groups which they represented were: John E. Pilling, of 
the Pilling Chain Co., manufacturers of machine chain; 
Clarence M. Dunbar, of Cook-Dunbar-Smith Co., rolled 
gold platers; James V. Toner, of Attleboro, and president 
of the association, medium and low priced jewelry; Emil 
Klein, of G. Klein & Son, Inc., ecclesiastical goods; 
Herbert Sturdy Jr., of Attleboro, watch bracelet manu- 
facturers; Frank P. Daughaday, of Freeman-Daughaday 
Co., collar button manufacturers; Edward O. Otis, Jr., 
secretary of the association, fraternal jewelry, class pins 
and ring manufacturers; Frederick E. Ballou, Jr., of B. A. 
Ballou & Co., Inc., jewelry findings manufacturers, and 
Adolph Mellor, imitation and synthetic stone dealers. The 
refiners which have also been organized were not repre- 
sented at this meeting. 

The New York delegation, consisting of W. W. 
Schwab, Benj. Katz, and A. M. Schneider, represented 
the platinum manufacturers, and the various divisions of 
the gold manufacturers, as well as miscellaneous manufac- 
turers of that area. 

Following out the plans outlined by the National 
Industrial Recovery Committee of the New England 
Manufacturing Jewelers’ and Silversmiths’ Association, 
the system: whereby the industry is to be finally organized 
was explained by President James V. Toner and Sec- 
retary Edward O. Otis, Jr., of the association, President 
Toner conducting the meeting. 

Plans announced already have been discussed by the 
Association’s National Industrial Recovery Committee 
with the administration official in Washington, where it 
was decided to form an unincorporated national council 
or general committee of jewelers and allied manufacturers 
to be composed of the chairmen of divisional committees 
within the industry. 

As the area covered by the association includes most of 
the manufacturers of medium and lower priced jewelry 
in the country, organization of the industrial divisions in 
the field have been handled by the association’s committee. 
This committee which drew up the plan by which the 
industry is organizing consists of Stephen H. Garner, of 








Leach & Garner, Attleboro, chairman; Frederick E. 
Ballou, Jr., of B. A. Ballou & Co., Inc., Providence ; 
Laurence E. Baer, of Baer & Wilde Co., Attleboro; 
Edgar M. Docherty, of William C. Greene Co., Provi- 
dence; Wallace D. Kenyon, Attleboro; Archibald Silver- 
man of Silverman Bros., Providence; Herbert E. Sweet 
of Attleboro, and President James V. Toner and Sec- 
retary Edward O. Otis, Jr. 

Initial steps in meeting the problems of maximum hours 
of labor and minimum scales of wages for the entire 
industry were discussed at both the afternoon and evening 
meetings yesterday, but perfection of a code on these 
questions for the entire industry were postponed until a 
meeting of the general council or committee of the indus- 
try which is being organized and is expected to meet soon. 

It was disclosed at both sessions that outstanding 
problems are home-work and sweat-shop labor. The 
practice of assigning work to be done at home by families 
for many manufacturers in the field, will have to be 
regulated by the proposed code, it was stated. 

According to the plans announced at last evening’s 
meeting, each of the industrial divisions, most of which 
have already organized, will draw up its own code of 
fair competition, dealing with the maximum hours of 
work, minimum scale of wages and the problems of 
home-work and sweat-shop labor, after which the chair- 
men of each section will meet to form a general committee 
or council to draw up the code for the entire industry. 


Wholesale Jewelers Form Organization and Adopt a 
Preliminary Code 


PHILADELPHIA, Pa., July 24.—The wholesale jewel- 
ers of the country have been working hard toward per- 
fecting a code, a revised but still a tentative draft which 
is in the office of George Fernley, secretary of the Na- 
tional Wholesale Jewelers’ Association of this city. The 
code provides for maximum working hours and minimum 
wage and also definitions of those practices which are to 
be considered unfair competition. With these are defini- 
tions and standards that have already been adopted in the 
Trade Practice Rules of the jewelry industry as approved 
by the Federal Trade Commission. Mr. Fernley said, 
“The code is unquestionably far from final. The 48-hr. 
week provided will probably be reduced to 40 hours and 
other changes made before it is officially filed at Washing- 
ton, but copies are being sent to every wholesaler on the 
mailing list, asking comments and suggestions. After 
these are received,” said Mr. Fernley, “we will endeavor 
to draw up the code in final form.” 





Cuicaco, July 22.—The work of preparing a code for 
the wholesalers has been going on for some time. Sev- 
eral weeks ago the National Wholesale Jewelers’ Associa- 
tion sent out letters to members and non-members to all 
sections of the country asking them to hold meetings 
to discuss what could be done under the National Indus- 
trial Recovery Act to consider unfair competitive prac- 
tices, which they believe should be covered by a code, 
and to elect a representative to a meeting held at the 
Palmer House, in this city, July 11. This meeting was 
called for the purpose of drawing up a preliminary draft 
of the code. 
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About this time, Albert Ellbogen, president of the 
association, had appointed a committee to draft a code 
consisting of Jacob Engel, chairman, Silas B. Reagan, 
Baldwin-Miller Co.; Lloyd Pattee, S. H. Clausin & Co.; 
Sidney Y. Ball, The Ball Co.; Arthur FE. Manheimer, 
Manheimer Watch Co., and Howard L. Carpenter, 
Albert Walker & Co. 

At the meeting held here, July 11 and 12, aboy 
30 concerns were represented from the principal citig 
of the country and a full code covering all activities of 
wholesalers including the different divisions such as, watch 
material houses, general jobbers, etc., was deuail up. 
Among the provisions is one for a National Industrial 
Recovery Committee of 24 members in that many sections 
of the country, this committee to appoint from its own 
members a National Control Committee of three mem. 
bers who will act in contact with Washington. The 
committee appointed consists of Lloyd Pattee, chairman, 
Howard L. Carpenter and Arthur E. Manheimer. 





Sterling, Platedware and Pewter Industries Unite for a 
Code Under NIRA 


Manufacturers representing 90 per cent of the volume 
of nine separate divisions of the sterling, platedware and 
pewter Industries have organized the Silverware Manv- 
facturers Institute for the purpose of presenting for the 
Government’s approval and action one single code for the 
silverware Industry as a whole. 

The scope of the organization has been based on the 
language of the classification followed by the Department 
of Commerce in its compilation of the “Biennial Census 
of Manufacturers.” This classification reads as follows: 

“Paragraph 1213—Silverware and Platedware 

Knives, forks, spoons and other Flatware, Hollow 
Ware, Tioletware, Ornaments, Ecclesiastical Ware, 
Novelties, etc., of solid silver, or metal plated with 
silver, gold, or other metal, or of nickel-silver, or of 
pewter.” 

Headquarters of the Institute have been established at 20 
W. 47th Street, New York City, and Edmond C. Mayo, 
of the Gorham Mfg. Co., has been elected executive 
chairman; George C. Lunt, of Rogers, Lunt & Bowlen 
Co., executive vice-chairman, and Alexander Vincent, 
executive secretary. The following have been elected 
chairmen of the various divisions named: 

Pierrepont B. Noyes, Plated Flatware Division. 

Clifford R. Gardinor, Plated Hollow Ware Division. 

Jacques B. Rice, Plated Toiletware and Novelties 
Division. 

Sinclair Weeks, Hotel Ware Division. 

Joseph Friedman, Pewter, Chromium Plate and Mis 
cellaneous Division. 

William A. Kinsman, Sterling Flatware Division. 

James F. H. Maginn, Sterling Hollow Ware Division. 

Charles D. Morris, Sterling Toiletware Division. 

Wallace D. Kenyon, Sterling Novelties Division. 


Invitations to join the Institute have been extended to 
every known manufacturer falling within the classifice 
tion quoted above, and if any one eligible has not received 
notice and invitation, he is requested to communicate 
with the Executive Secretary, Silverware Manufacturers 
Institute, 20 W. 47th Street, New York City. 
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Recovery Act and Fall Advertising 
(From page 19) 


It takes a power house to keep a night lamp burning. 
Don’t think your small ad will not be missed if left out. 
If well done—four inches on one column can sell lots of 

s. Advertising has sold motor cars during the tough- 
est time in the depression. Have you noticed what 
Chesterfield cigarettes, Plymouth and DeSoto cars have 
done? 

Very convincing proof that newspapers are the best 
medium can be drawn from the following figures: In 
1932 the 432 leading national advertisers, the makers of 
“Best Sellers” divided $173,823,123 in this manner— 
66.85 per cent to newspapers, 18.58 per cent to magazines, 
14.57 per cent to radio. 

There’s a lot being done you naturally would not hear 
about. For instance, there are over $78,000,000 worth 
of government building going on in Washington, D. C., 
alone now. ‘There is spending money soon to jingle in 
the pockets of many who through sheer circumstances could 
not heretofore even consider luxuries. 

Cooperate! Work with the makers of the goods you 
sell. The next few years will show the fresh tangents to 
which the impetus is now being given. People are hungrier 
than usual for new styles, new materials, fresh wonders 
of an inventive world. 

Comparatively few dollars are spent on impulse. A 
sale is invariably the culmination of months, yes even years, 
of a slowly forming desire. People who will be buying this 
Fall are making up their minds now. 

One of the gravest errors jewelers are quite prone to 
make is to withhold advertising until the buying season 
has arrived. Advertisers entering the field at the eleventh 
hour have less chance to influence selection. Sporadic 
copy is another chronic ailment most jewelers suffer from. 
Big splashes are all right for the “final urge” but they are 
most effective when they follow a consistent, planned series 
of advertisements that have “sold” the consumer on the 
house and its merchandise. 

A total of 35.7 per cent of the year’s weddings occur 
in the months of August to December inclusive. This fact 
plus the usual holiday business should inspire serious think- 
ing and prompt action in advertising. 





Importance of A. N. R. J. A. Attendance 
(From page 21) 


in our business that have existed since 
history began almost—The wholesaling— 
retailer, the dishonest claims in ad- 
vertising, stabilizing hours and wages, 
so as to cut out the sweat shop, and cut 
prices, and many others. Now is our 
chance and my advice to every jeweler, 
large and small, is to attend this con- 
vention, and do your kicking there. It 
is our chance. 
Very sincerely, 
Wm. Gibson, President, 
Cole & Young Co. 


A letter was also received from J. Harvey Wattles, 
who has retired from active participation in affairs of 
W. W. Wattles & Sons Co., Pittsburgh, Pa., which 
wished for the jewelry trade as a whole a successful con- 
vention and a grand revival of the ancient art of the 
jeweler. 
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SPENCERIAN 


and 


now! 





















Value 


14 kt. Solld Gold 
Nib. Hard iridium 
tip. Retails for 


$1.50 


Liberal trade dis- 
counts. Write for 
full particulars. 


SPENCERIAN @ PEN COMPANY 
349 Broadway New York City 


i eemena arre 
Boston — 


SPENCERIAN 
FOUNTAIN PEN 


In 1933 the new Spencerian Fountain 
Pen carries on a 75-year tradition 
of precision workmanship and 
finest materials. It sets a mark 
for value that 1933 will find it 
difficult to equal. 14 kt. SOLID 
gold nib, hard iridium tip, 
scientific feed, patented fill- 
ing device—and complete 
repair facilities. 





Hotel Kenmore 


Commonwealth Ave. at Kenmore Sq. 


400 Rooms from ‘32 


Each room has its 
own tub and 
shower, as well as 
circulating ice 
water. Moderately 
priced Coffee 


RB) Shop. Always 
yample parking 
space. You will 


find real  over- 
night comfort at 
the Kenmore. 


C. P. DODSON, President and Manager 
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WILLIAM D. McNEIL 


President of the American National 
Retail Jewelers Association 


WasuincrTon, D. C., July 22.—A tentative code of 
fair competition for the retail jewelry industry was 
submitted yesterday to the National Industrial Recovery 
Board by the National Retail Jewelers Recovery Commit- 
tee recently appointed by William D. McNeil, president 
of the American National Retail Jewelers Association. 
The National Retail Jewelers Recovery Committee of 
which Edward Krehbiel of Black, Starr & Frost-Gorham, 
Inc., is chairman, consists of George Brock, Jr., of 
Brock & Co., Los Angeles; Walter J. Buffington of C. D. 
Peacock, Inc., Chicago; T. L. Combs of Omaha; James 
Kingman of Smith-Patterson Co., Boston; William D. 
McNeil, of W. B. Wilcox Co., Utica; Louis J. Moore 
of Tiffany & Co., New York; Wilson A. Streeter of 
Bailey, Banks & Biddle Co., Philadelphia; Arthur J. Sund- 
lun of A. Kahn, Inc., Washington, D. C., and William 
G. Thurber of Tilden-Thurber Corp., Providence, with 
Charles T. Evans, secretary of the American National 
Retail Jewelers Association, as secretary. 

This committee had been working steadily for over a 
week in New York at the office of Tiffany & Co., pre- 
paring the tentative code which has now been submitted. 
That amendments will be made eventually to this code 
is admitted by the members of the committee, and for this 
reason, information is being gathered by the American 
National Retail Jewelers Association from jewelers all 
over the country on which these amendments will be 
based and which will be used to prevent any discrepancies 
or omissions that may be in the first draft. It is prob- 
able that the final work on the code will be done at the 
convention of the A.N.R.J.A. in Milwaukee, August 20 
to 25. 

In the meantime, the code submitted to Washington 
will be considered the governing rules of the members of 
the A.N.R.J.A. and those who have been affiliated with 
it in the work, the association having obtained proxies in 
such work from retail jewelers in every part of the coun- 
try as well as suggestions for the subjects to be covered. 
The code was submitted with a letter to General Johnson 
by President McNeil, certifying that it was “prepared by 
the committee officially appointed for that purpose and 
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Text of The Reta 


Recovery Committee Appointed by American Na 
pletes Work on Tentative Draft Covering Working 


Trade Terms Which Was Filed 


is the official and authorized code of the American Na- 
tional Retail Jewelers Association submitted for the ap- 
proval of the President.” It reads as follows: 


INITIAL CODE OF FAIR COMPETITION PREPARED BY THE AMERICAN 
NATIONAL RETAIL JEWELERS’ ASSOCIATION 


I, INTRODUCTION 


To effectuate the policy of Title I of the National Industrial 
Recovery Act during the effective period of the said Act, and 
for the purpose of reducing and relieving unemployment, im- 
proving conditions of labor, maintaining standards of quality, 
and eliminating unfair competitive practices, the American Na- 
tional Retail Jewelers’ Association submits the following code 
of fair competition to the National Industrial Recovery Adminis- 
tration for its approval in the interest of the Retail Jewelers 


“of the United States, and their employees. 


The American National Retail Jewelers’ Association, which 
presents this code, has been continuously active since its or- 
ganization in 1906, comprises 39 afhliated State organizations 
and an organization in the District of Columbia, and individual 
members from other States, and embraces in its membership 
over 3000 retail jewelry stores whose volume of sales constitutes 
the greater part of the total retail jewelry business of the 
United States. 

The American National Retail Jewelers’ Association im- 
poses no inequitable restrictions on admission to membership 
therein, and is truly representative of the retail jewelry trade, 
and this code is not designed to promote monopolies or to 
eliminate or oppress small enterprises and will not operate to 
discriminate against them, and this code should tend to ef- 
fectuate the policy of Title I of the National Industrial Re- 
covery Act. 

The retail jewelers of the country distribute to the ultimate 
consumer a great variety of fine products, the principal of 
which are jewelry, diamonds, pearls and other gems, goldware, 
silverware, watches, clocks, and in addition they distribute fine 
stationery, plated ware, chinaware, and glassware, leather 
goods, objects of art and other decorative and useful articles 
for the home. 


II, DEFINITION 


The Constitution and By-Laws of the American National 
Retail Jewelers’ Association, as revised in 1921, under Article 
3, Section 5, defines a “retail jeweler” as follows: 

“Section 5. The term ‘retail jeweler,’ used in this constitution, 
shall be construed to mean any person, firm or corporation hay- 
ing an established place of business, and who makes the rt 
tailing of watches, clocks, jewelry and silverware his or its 
principal business, and who is a practical watchmaker and 
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Jewelers Code 


‘onal Retail Jewelers Association Com- 
Hours, Wages, Unfair Competition and 
at Washington July 21 


jeweler, or regularly employs one, and who maintains a bench 
for repair purposes.” 

The Federal Trade Commission has defined the term 
“jewelry” as follows: “The term jewelry is understood to in- 
clude watches, clocks, diamonds and other precious and semi- 
precious stones, silverware, and articles for personal wear 
and adornment of any character whatsoever commonly an- 
nounced. 

This definition, with the specific additions of pearls and gold- 


ware, is adopted for the purpose of this Code. 

The term “persons,” wherever used in this code, shall in- 
clude natural persons, partnerships, associations, and corpora- 
tions. 

There shall be embraced in the operation of this code all 
employees of retail jewelry establishments including those who 
work at the bench in repairing, or engraving, or in manufactur- 
ing products which are offered for sale at retail only by the 
establishment which employs them. 

This code, upon approval by the President, shall apply to 
all retailers, whether or not members of the American Na- 
tional Retail Jewelers’ Association, whose principal business 
consists of selling to ultimate consumers, and not for resale, any 
one or more of the articles defined above as jewelry, and 
equally to any others whose principal business consists of sell- 
ing jewelry, as above defined insofar as they sell at retail. 

Any retailer whose principal business does not consist of 
selling to consumers any one or more of the articles defined 
above as jewelry may accept in writing the provisions of this 
code relating to fair competition, insofar as said provisions re- 
late to the said merchandise, and after such acceptance shall 
be bound by said provisions relating to said merchandise. 


III. ADMINISTRATION 

The American National Retail Jewelers’ Recovery Commit- 
tee, as constituted by appointment by the President of the Ameri- 
can National Retail Jewelers’ Association by letter dated July 
15, 1933 is hereby designated as the agent of said Association 
and of the National Industrial Recovery Administration to 
carry out, during the effective period of the National Industrial 
Recovery Act, the provisions and purposes of the said Act, and 
of this code and rules and regulations made pursuant thereto, 
and for the formulation of such further code provisions and 
any changes and amendments thereto that may be necessary or 
desirable to effectuate the purposes of the said Act and to in- 
sure fair competition. 
This Committee shall be augmented by such individual or 
individuals as may be named by the Administrator of the Na- 
tional Industrial Recovery Act, with the provision, however, 
that the members appointed by the Administrator shall have 
No vote, but in all other respects shall be members of such 
committee. Any vacancies among the voting members of the 
said committee shall be filled by appointment by the President 
of the American National Retail Jewelers’ Association. 
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THE RETAILERS’ CODE 


Edward Krehbiel, chairman of the Retail Jewelers Re- 
covery Committee calls especial attention to the follow- 
ing features of the Code just filed by the American 
National Retail Jewelers’ Association: 

1. The Code contains all the mandatory provisions which 
are required by the National Industrial Recovery Act. 

2. It defines “jewelry.” 

3. It defines “retail jewelry.” 

4. It embraces and is intended to control all retail jewelers 
as defined by this Code. 

5. It does not encroach upon the field of other branches 
of the jewelry industry, and specifically not that of 
manufacturers, importers, wholesalers, except insofar 
as these enter the retail jewelry field. 

6. It does not encroach upon the field of department 
stores or general stores of whose entire business, 
jewelry is a minor part. 








IV. LABOR CODE 


A. As provided by Sec. 7 (a) of Title I of the National In- 
dustrial Recovery Act: 


(1) “Employees shall have the right to organize and bargain 
collectively through representatives of their own choosing, and 
shall be free from the interference, restraint, or coercion of 
employers of labor, or their agents, in the designation of such 
representatives or in self-organization or in other concerted 
activities for the purpose of collective bargaining or other mu- 
tual aid or protection.” 

(2) “No employee and no one seeking employment shall be re- 
quired as a condition of employment to join any company union 
or to refrain from joining, organizing, or assisting a labor or- 
ganization of -his own choosing.” 

(3) “Employers shall comply with the maximum hours of 
labor, minimum rates of pay, and other conditions of employ- 
ment, approved or prescribed by the President.” 


B. MAXIMUM HOURS OF LABOR 


The knowledge of diamonds, pearls and other gems that a 
retailer of jewelry must have to properly conduct his business 
and fairly serve the public, who come to him to purchase rely- 


‘ing upon his integrity and advice, can only be achieved after 


many years of patient study and experience in the business, and 
is to a very marked degree distinct and different from that re- 
quired in other retail businesses. Because of this fact, and in 
order to maintain the integrity that is vital to a business that 
specializes in articles of great intrinsic value and portability, 
it is necessary to conduct the business with trained and tested 
employees, who cannot be replaced by others not qualified by 
the same long experience and specialized knowledge; therefore 
any undue restrictions upon the hours of employment will tend 
to reduce the volume of sales at retail and consequently lessen 
the distribution to the ultimate consumer. 

The maximum number of actual working hours for em- 
ployees in the establishments of the retail jewelry trade. shall 
not exceed 44 hours per week, to be determined as stipulated 
below, and with the exceptions as listed below: 

1. An average of ‘44 hours per week for the 50-week period 
of the calendar year, excluding the two weeks immediately 
preceding Christmas, or not more than 2200 hours for the 
above mentioned 50 weeks, shall be considered to be within the 
limitation of the 44-hour week. Po 

2. The limitation of the 44-hour week shall not apply to the 
period of two weeks (12 working days) immediately preceding 
Christmas Day, but the actual hours worked by any employee in 
that period of two weeks shall not exceed 54 hours per week. 

3. Executives, assistant executives, department heads, assistant 
department heads, gem experts, day and night watchmen, and 
plant maintenance men are excepted from the limitation of the 


44-hour week. 
(Turn to page 63) 










































Customer Insurance! 








ARE YOU 
PROTECTED? 


1. Insurance that you will 
hold your customers and at- 
tract new ones. 


2. Insurance which protects 
the best interest of these cus- 
tomers against ignorant mis- 
representation and_ inferior 
values of Diamonds and 
other Gems. 


The total cost is your time 
and effort plus cost of prepa- 
ration for the eventual use 
of this emblem. 








This upon your window will 
be recognized as customer 
insurance upon the purchase 


of Diamonds and Gems. 


Requirements and costs 
upon request. 


GEMOLOGICAL INSTITUTE OF 
AMERICA 


3511 West 6th Street @ 
Los Angeles, Cal. 
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Estimates cheerfully furnished for alterations or 
refitting your store completely. If quality, with 
a consistently low price, is a consideration 


(Estimates Given) 


References and photographs sent on application. 


J. FEIGENBAUM DP? Y¥.2% & 


New York, N. Y. 
*phone Chelsea 3-0697 ; 











BELLEVUE .. 
STRATFORD rt 















Mention Philadelphia to world travellers 
and they'll say—"Bellevue-Stratford”. This famous 
hotel has always attracted those who appreciate 
the finer things of life; those whose experience 
has taught them where to find facilities, comforts 
and services in the fullest measure. 

CLAUDE H. BENNETT, Gen’! Mgr. 


Rates consistent with present times. 
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Outline of A.N.R.J.A. Convention Plans 


Twenty-eighth Annual Meeting to be Held at Hotel Schroeder, 
Milwaukee, the Week of August 21—Gathering 
Considered Most Important 


The American National Retail Jewel- 
ers Association will hold its most im- 
portant convention at Hotel Schroeder, 
Milwaukee, the week of Aug. 21. Meet- 
ing for the first time in six years in 
this section, it affords to the jewelers of 
that section, a genuine opportunity to 
participate in this momentous gather- 
ing. Naturally, the Recovery Act will 
be the central theme of the convention 
and addresses will be given on the sub- 
ject by representatives of the Administra- 
tion and others familiar with the pro- 
visions of the Act, and it is anticipated 
that Edward Krehbiel, of Black, Starr & 
Frost-Gorham, Inc., chairman of the re- 
cently formed National Retail Jewelers 
Recovery Committee will address the con- 
vention, discussing the Act from the 
standpoint of the retail jewelry trade. 

The tentative outline of the convention 
is as follows: 


Monday 


The executive committee will meet on 
Monday morning and in the afternoon 
there will be a meeting of the National 
and State officers, with Past President 
William G. Frasier presiding. On Mon- 
day evening the opening session of the 
convention will be held in the grand 
ballroom. The invocation will be given 
by the Rev. Evans and will be fol- 
lowed by addresses of welcome by 
Whitney Eastman, president of the 
Milwaukee Association of Commerce and 
by Arthur C. Hentschel, president of the 
Wisconsin Retail Jewelers Association. 
The response will be made by Arthur J. 
Sundlun, vice-president of the North 
Eastern Region of the A.N.R.J.A. Fol- 
lowing the business session the Milwaukee 
and Wisconsin jewelers will conduct a 
“reception and get acquainted night” and 
old time dance. 


. Tuesday 


Tuesday morning and afternoon will 
be devoted strictly to business, with the 
annual address by William D. McNeil, 
Utica, N. Y., president, A.N.R.J.A., fol- 
lowed by obdennee by Hon. H. Ryan 
Duffy, U. S. Senator from Wisconsin, 
Dr. Glynn Frank, president of the Uni- 
versity of Wiecensia and others. 

Tuesday evening, there will be a ques- 
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tion box and open forum, followed by a 


buffet lunch and entertainment. 


Wednesday 


Wednesday will be devoted to the Na- 
tional Industrial Recovery Act, with in- 
structive addresses. 

On Wednesday evening will be held 
either the Style Clinic or the annual con- 
vention banquet and dance, with the final 
determination to be made shortly. Which- 
ever is held on Wednesday night, the 
other will be held on Thursday night. 


Thursday 


Thursday morning will be devoted to 
business—including reports of commit- 
tees, state and local associations. 

There will not be so many formal ad- 
dresses at the convention as have fea- 
tured the last four conventions, but more 
opportunity for trade discussions, legis- 
lation, etc. Incidentally, there will be 
up-to-the minute reports of Federal Taxa- 
tion, prepared by Wilson A. Streeter, 
vice-chairman, Special Taxation Commit- 
tee of the Jewelry Industry—and reports 
from other groups with which A.N.R.J.A. 
is in cooperative relationship. 

Thursday afternoon will be devoted to 
a tour of the city, with a stop at the 
plant of the Schlitz Brewing Co. 


Friday 


Friday morning. will be the final busi- 
ness session of the convention, with re- 
ports of committees, election of officers, 
etc. The adjournment of convention will 
come around 12.30 noon. 

No registration fees will be charged 
but entertainment features will be 
financed by the sale of tickets. These 
tickets will cost retail jewelers and their 
ladies $3. per person—all others $5. per 
person. 

It is anticipated that the Code as pre- 
pared by our committee will be presented 
at the convention. 

During the Convention, reports of As- 
sociation activities of the year will be 
made by President William D. McNeil, 
Secretary Charles T. Evans and Treas- 
urer A. W. Anderson as well as by 
Arthur J. Sundlum, Vice-President repre- 
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senting the Northeastern District; Wil- 
liam G. Frasier, Vice-President, South- 
eastern District; Henry F. Stecher, Vice- 
President, Central District; Tinley L. 
Combs, Vice-President, Northwestern 
Region; Myron Everts, Vice-President, 
Southwestern Region, and Arthur A. 
Keene, Vice-President, Pacific Region. 

It is planned to have the Style Com- 
mittee conduct a clinic at Milwaukee, 
similar to the studies carried on at the 
Detroit and Boston Conventions. The 
personnel of the Committee will be the 
same as in 1932. 

The Resolutions and Credentials Com- 
mittees, both of which function during 
the convention, will be named at Mil- 
waukee. Tinley L. Combs, Omaha, 
Nebr., is chairman of the resolutions com- 
mittee and A. W. Anderson, Neenah, 
Wisc., chairman of the credentials com- 
mittee. 

Following their usual custom, and 
carrying out the high record set by the 
1927 A.N.R.J.A. Convention, the Wiscon- 
sin Retail Jewelers Association has ap- 
pointed splendid committees to function 
at the 1933 Convention, and the visiting 
jewelers are assured of the kind of 
cordial greeting that has made Mil- 
waukee and Wisconsin famous. Follow- 
ing are listed the chairmen of the 1933 
Committees: 

Reception Committee, A. C. Hentschel, 
Milwaukee; Entertainment Committee, 
Sam Dalin, West Allis; Registration 
Committee, John Stouthamer, Milwaukee ; 
Special Feature Committee, Henry W. 
Rank, Milwaukee. 

The officers and members of the Ladies’ 
Auxiliary include: Mrs. A. C. Hentschel, 
Milwaukee, president; Mrs. Henry Marx, 
Appleton, vice-president; Mrs. Elsa 
Stecher Hiemke, Milwaukee, secretary 
and Mrs. Arthur Schultz, Neenah, treas- 
urer. The Milwaukee Ladies’ Commit- 
tees are under the direction of Mrs. 
August Stoessel, chairman. 

As usual, the exhibits will be an im- 
portant feature of the convention, and 
unusually fine displays will be made by 
the wholesalers and manufacturers who 
will have their newest merchandise at 
Milwaukee for the inspection of the visit- 
ing jewelers. To date, the following firms 
have taken space, in units ranging from 
one to six booths each: International 
Silver Co., Chivor Emerald Corpn., New 
Era Optical Co., Swartchild & Co., A. C. 
Becken Co., Elgin National Watch Co., 
Oneida Community, Ltd., J. R. Wood & 
Sons, Inc., Bausch & Lomb Optical Co., 
C. & E. Marshall Co., Bulova Watch Co. 














































Why 
MANCHESTER 


OFFERS YOU 


“Most for Your Money” 


Manchester makes 
eleven Sterling Silver 
flatware patterns— 


Each pattern is the 


same weight— 


Each pattern the same 


price— 


Each pattern is the 


same in quality and 
finish— 


Each pattern carries 


the same catalog num- 
ber— 


This means simplified 
handling in office, plant 
and store, and gives you 
increased turnover on the 
capital invested. 


Does the Plan Work? 


Our business during the past 
three years of the world wide 
depression has 


DOUBLED 


Latest flatware and hollow- 
ware Catalogs sent on 
request. 





Southern Rose 
(Repousse) 
One of the eleven 





NG ANCHESTER 


x SILVER COMPANY 
PROVIDENCE . . RHODE ISLAND 
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New England Manufacturers Conte, 
on Proposed Standard for “Gold 
Filled” Articles 


PROVIDENCE, July 14.—A most interes. 
ing conference of the manufacturing 
jewelers in the vicinity of New England 
was held here yesterday under the ays. 
pices of the Bureau of Standards to cop. 
sider a commercial standard for gold 
covered articles. I. J. Fairchild, chief of 
the division of Trade Standards of the 
Bureau presided and by a majority yote 
after four hours of discussion, the local 
manufacturers decided to have this stand. 
ard refer only to “gold filled” and poy 
to “rolled gold” plated articles. 

In general they agreed to the standard 
as provided for at the conference held 
under Mr. Fairchild’s auspices in New 
York on June 16, as told in full in the 
July issue of THE JEWELERS’ CircuLar, 
with the exception that the tolerances of 
10 per cent in the gold content provided 
for in the previous conference was 
changed to 5/1000ths. Exemptions which 
are to be recognized as not part of an 
assay which formerly included only joints, 
pins, catches and springs now include 
posts and backs of lapel buttons. 

One of the most important changes in 
the standard was that in Par. 14, pro- 
viding that no article having a gold coat- 
ing of less than 10K fineness shall have 
applied to it any quality mark. The for- 
mer provision that no article having a 
gold content of less than 1/20th 10K gold 
or its equivalent was changed to 1/50th 
10K gold. In addition, it was provided 
that “gold articles manufactured in ac- 
cordance with the definitions of Par. 8 
of a quality of less than 1/50th and not 
less than 10K may be marked ‘rolled 
gold plate’ without the fraction or the 
fineness designation.” 

There will be another meeting under 
the auspices of the Bureau of Standards 
of New York manufacturers to get their 
ideas on the subject, but the date has not 
yet been definitely decided on. 





Mr. and Mrs. Jacob de Young 
Married Fifty Years 


Boston—Mr. and Mrs. Jacob de Young 
of Brookline recently observed the 50th 
anniversary of their marriage on June 
17, 1883. Both Mr. and Mrs. de Young 
were born in Boston and have always 
lived in Boston or Brookline. Mrs. de 
Young was the former Sarah Nelson. 
There are three children, Anna, Sidney 
and Mrs. Joseph Samuel, wife of a Bos- 
ton attorney. There are two grand- 
children. 

Mr. de Young is still active as a whole- 
sale diamond merchant in this city and 
is a prominent and well-known figure in 
Boston jewelry circles. His father, orig- 
inally from Holland, with a group of met, 
started here the first diamond-cutting 
shop in the United States. Strict rules of 
the European diamond-cutters’ guild de- 
creed that only sons of craftsmen could 
serve apprenticeship, and Mr. de Young 
being the only person eligible became the 
first American-born diamond-cutter if 
the United States. 

Mr. and Mrs. de Young reside at 223 
St. Paul St., Brookline. 
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Adams Jewelry Co. Buys 
Owen-Cotter 

Tampa, Fa., July 20.—Purchase of 
the Owen-Cotter Jewelry, 709 Franklin 
$t., by the Adams Jewelry Co., 711 Frank- 
lin St., has just been announced. 

Under terms of the agreement the 
Adams company acquires all the stock, 
fixtures and good-will of the Owen-Cot- 


ter company. 





Amended Regulations Concerning 
Tax on Jewelry Sales 


WasuincTon, D. C., July 20.—Guy T. 
Helvering, Commissioner of Internal 
Revenue is sending the following amend- 
ment to the regulators governing the 
jewelry tax to collectors of taxes through- 


out the country : 

The last paragraph of Article 28 of Regula- 
tions 46, approved June 18, 1932, as amended 
by Treasury Decision 4351, approved August 
30, 1932, is further amended to read as follows: 

Among the articles or parts of articles coming 
within the scope of section 605 which may be 
purchased tax free for further manufacture 
by a manufacturer or producer who complies 
with the registration provisions, are (1) all 
mountings made of or ornamented, mointed or 
fitted with precious metals or imitations thereof, 
or ivory; (2) pearls, precious and semi-precious 
stones and imitations thereof, whether uncut 
or cut and ready for use but not mounted; (3) 
watch cases, watch movements or mechanisms, 
parts for watches and clocks, etc., and (4) other 
similar incomplete or unfinished articles subject 
to tax under section 605. 

Parts for watches or clocks selling for more 
than 9 cents each may be sold tax free by the 
manufacturer, producer, or importer, to a manu- 
facturer or producer of watches or clocks, if 
at the time of sale or prior thereto, the pur- 
chaser furnishes a written statement to the 
vendor to the effect that such parts are to be 
used by him in the manufacture or production 
of a watch or clock to be sold for less than 
$3.00. Proper records of invoices, orders, and 
certificates relative to such sales must be re- 
tained as provided in Article 69. If upon 
inspection it is found that the records with 
respect to any such sales do not contain proper 
certificates with supporting invoices, tax shall 
be payable on such sale. 

A person who manufactures, produces, or 
imports parts for watches or clocks and uses 
such parts in the manufacture or production 
of watches or clocks to be sold for less than 
$3.00 is not liable for tax upon his use of such 


parts. 
GUY T. HELVERING 


Commissioner of Internal Revenue. 


APPROVED: July 17, 1933 
THOMAS HEWES 
Acting Secretary of the Treasury. 


Patent Office Denies Registration of 
“Windsor” as Trade-Mark on 
Watches 


WasHINGTON, D. C., July 24.—A de- 
cision by the examiner of trade-marks 
of the Patent Office denying registration 
of the word “WINDSOR” as a trade- 
mark for watches was officially affirmed 
in action on an appeal by Anton Gottlieb, 
Brooklyn, N. Y. 

William’ A. Kinnan, First Assistant 
Commissioner of Patents, in a formal de- 
cision stated that the ground of denial 
of this registration is that the mark is 
merely geographical and also is merely 
the. name of an individual and registra- 
tion is in consequence prohibited under 
Section 5 of the Trade-Mark Act. 

“While the applicant has referred to 
a considerable number of adjudicated 
cases,” Mr. Kinnan said, “it is believed 
the present case is readily distinguished 
from them. 

“There are many well-known makers 
of watches who employ geographical 
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names in connection with their goods as, 
for example, ‘Illinois,’ ‘Elgin,’ ‘Waltham,’ 
but these names have not been recognized 
as registrable trade-marks.” 


St. John Wood Dead 

St. John Wood, president and a director 
of J. R. Wood & Sons, Inc., 15 Maiden 
Lane, New York, died unexpectedly of 
pneumonia on Sunday, July 23, at Sara- 
nac Inn, Saranac Lake, N. Y., according 
to word which was received by his firm 
in New York. He had gone to the 





The Late St. John Wood 


Adirondacks several weeks ago on a 
vacation trip with his wife. 

St. John Wood was a native of New 
York City and lived at 140 W. 57th St. 
He had been associated virtually his en- 
tire life with the jewelry business founded 
by his father, the late John R. Wood, 
in 1850. He belonged to one of the old- 
est American families, a descendant of 
Sir Edward Rawson, the first secretary 
of the Massachusetts colony. 

Mr. Wood was vice-president of the 
concern for many years, but since the 
death of his elder brother, Rawson L. 
Wood, in 1930, he had. been president. 
The business has grown from a small 
concern to one of the largest and most 
prominent not only in the manufacturing 
jewelry trade but as diamond cutters, im- 
porters and more recently as importers 
of watches. He was also a director of 
the Ohio Copper Co. of Utah. 

He was a member of the Knicker- 
bocker, Whist and Lotus Clubs, and in 
the industry had been prominent in the 
National Jewelers Board of Trade and 
other organizations. During the war he 
was controller of gold under the War 
Trade Board. 

Also surviving are his brother, Harry 
Wood and a nephew, Rawson L. Wood, 
Jr. Funeral service were held Wednes- 
day, July 26, at 5 o’clock from Campbell’s 
Funeral House. 


Platinum Market 


Platinum prices, as of July 24, were officially 
quoted as: 


Se SC iccce ee eneneeceude teen ee eae $33.00 

Containing 5% iridium .............. 34.50 

Containing 10% iridium ............ 36.00 

MRIS cca kia se xcau cae owieg «dec een 60.00 

PUN hoo wccck ewe vudéecccce essen 19-20 
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Bulova Watch Co. to 
Open Plant in Waltham 


WALTHAM, Mass. July 25.—An- 
nouncement was made this morning 
that the Bulova Watch Co. is to establish 
a plant in Waltham with operations to 
start in the immediate future. This fol- 
lows investigations made by officials of 
the company and is a positive indication 
of Waltham being the home of many 
skilled operatives, especially those en- 
gaged in watch making and the produc- 
ing of precision instruments. The fol- 
lowing telegram received by the Chamber 
of Commerce this morning gives the 
story. 

“This is to officially advise you that 
we have consummated arrangements for 
the manufacture of Bulova watches in 
the Old Howard Watch Co. plant. We 
will probably start operation on or about 
Aug. 15, and in accordance with request 
made in the President’s speech last night, 
we are putting in effect immediately, the 
proposed code of our industry of a forty 
hour week and a minimum wage of 35c. 
per hour. This code is going into effect 
today in all manufacturing subsidiaries 
of the Bulova Watch Company.” 

Signed, 
Bulova Watch Company 
Joseph Bulova, President. 


In arranging for the coming of this 
new company to Waltham, work has been 
started in preparing the space in the 
former E. Howard Watch Co. plant on 
Charles St. for the installation of ma- 
chinery and the equipment necessary to 
evolve the nationally known watch to be 
assembled in this Waltham plant. It is 
expected that machinery will arrive 
within the next few days and that com- 
plete operations will be inaugurated not 
later than Aug. 15. 


Watch Assemblers Organize and 
Prepare Code 


Another element of the jewelry trade 
which organized in New York after a 
series of meetings, to perfect a code under 
the Recovery Act were the importers of 
Swiss watches and assemblers of the 
same. 

The organization formed consists of 
nearly 60 members of the leading houses 
in the business, and is at present known 
as the American Watch Assemblers As- 
sociation. Herbert Ollendorff of the I. 
Ollendorff Co. is the president, George 
Gruen of the Gruen Watchmakers Guild 
and Roland Gsell of R. Gsell & Co., vice- 
presidents, Henry D. Henshel of the 
Bulova Watch Co., treasurer, with Wil- 
liam Helbein of the Helbein-Stone Co., 
secretary. The directors include the 
above with J. P. V. Heinmuller of A. 
Wittnauer Co., Mr. Ditisheim of the 
Movada Watch Co., Louis Schwob of 
Adolphe Schwob Sons, Morris Hoffman 
of Invicta-Seeland, Oscar Lazrus of the 
Benrus Watch Co., and J. Kantor. 

The organization has agreed ona tenta- 
tive code which will soon be filed with 
Washington either in connection with 
the jewelers or the watch importers as- 
sociations. 
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Tre Frank W. Smith Company has cre- 
ated the Marie Louise, a pattern of 
charming simplicity, which will enable 
legitimate jewelers to meet competition 
effectively. It is priced unusually low, to 
enable you to offer more real value than 
any of the so-called “period bargains” 
offered by low-priced competition. This 
is not a limited sale, but is an open stock 
pattern for every month in the year. 
We would like to send you a knife, fork 
and spoon to examine at your leisure. 
No obligations, of course. 


FRANK W. SMITH, INC. 


GARDNER, MASS. 
Silversmiths for. Half a Century 




















Watchmakers’ Certificates Granted 


WaAsHINGTON, D. C.—The Examining 
Board of the Horological Institute of 
America met here July 10 and granted 
the following certificates: 

Certified Watchmaker—H. C. Shoe- 
maker, student at Elgin School, whose 
home is at Weatherford, Tex. 

Junior Watchmaker: John R. Dietz, 
Lancaster, Pa., Dewey E. Freeze, Bluff- 
ton, Ind., and Bernard E. Horn, Lancas- 
ter, Pa. (students at Bowman School) ; 
William C. Hoffman, Elgin School, Elgin, 
Ill.; Eugene J. Noel, H. A. Gragg, Enid, 
Okla.; Masaharu Yoshida, student at 
Hile School, San Francisco, Cal. 





Vermont Retail Jewelers Meet at 
Burlington 


BuRLINGTON, VT. July 11.—Frank Old- 
field of Burlington was re-elected presi- 
dent of the Vermont Retail Jewelers’ 
Association at the annual meeting held 
today at the Hotel Vermont in this city 
with more than 25 jewelers present from 
throughout the State. 

The session went on record as favoring 


the action taken by the Government in 


the National Recovery Act, and pledged 
its support to the Administration. 

The jewelers discussed throughout the 
day the code proposed by the Federal 
Government in the Recovery act and 
formulated the basis for the code as to 
working hours and the elimination of 
abuses in the business. 

William S. Preston of this city was 
elected chairman of the committee on 
legislation and codes. He was assisted 
by M. D. Armstrong of St. Albans, P. G. 
Ellsworth of Burlington, George L. Pres- 
ton of Burlington, Harry Randall of St. 
Johnsbury and Frank B. Howard of 
Rutland. 

Other officers elected at the business 
meeting following the luncheon are: Vice- 
president, Ned S. Tyrrell of Rutland; 
secretary-treasurer, Wayland S. Bristol of 
Vergenes; directors, H. H. Stone of 
Middlebury, H. B. Lease of Waterbury, 
and Cy Searles of Newport. 





Eisenstadt Mfg. Co. Celebrates 
Half a Century 


St. Louis, Mo., July 2—The members 
of the Eisenstadt Mfg. Co., Louderman 
building, this city, have been receiv- 
ing congratulations from their friends 
throughout the trade on the fact that their 
business recently passed its half century 
mark, having been founded June 27, 1883. 
The occasion was celebrated by the con- 
cern at a dinner, given at Bevo Mills, 
in this city, which was attended by all 
the employees as well as the officers. 

On this occasion the employees pre- 
sented the officers and directors with a 
very beautiful, solid gold pJaque, made 
in the factory of the concern. The plaque, 
which is in the form of a double shield, 
bears at the top, between two replicas of 
the house’s trade mark, the words, “The 
House of Eisenstadt, Golden Anniversary, 
1883-1933,” in raised letters. Beneath is a 
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panel engraved with the following: “To 
commemorate a half century of steady 
growth and progress of the House of 
Eisenstadt, and to commend the officers 
and directors who have so successfully 
carried on the high traditions and 
straightforward business principles of jt, 
founders.—Presented to the officers and 
directors this 27th day of June, 1933, by 
the employees.” 

The members of the Eisenstadt Many. 
facturing Co. consist of George E. Gam. 
brill, president; Albert Frech, vice-pregj. 
dent; Nelson W. Hagnauer, vice-presj. 
dent; J. G. W. Schoenthaler, secretary. 
treasurer; Benjamin Altheimer, A, FP. 
Eisenbeiss and James J. Hetzel. 





Millard D. Mason 


Millard D. Mason, senior member of 
the wholesale firm of N. H. White & Co, 
21 Maiden Lane, New York, died at the 
Broad Street Hospital, Oneida, N. Y., on 
Tuesday afternoon June 27, after but a 
few days’ illness. He went to his summer 
home at Vernon Center, June 4. 

Mr. Mason was born in Oriskany Falls, 
Feb 22, 1849. As a young man he at- 
tended Clinton Liberal Institute, entered 
Oberlin College and then Cooperstown 
Preparatory School. He gave up his plans 
for a college education and enrolled in 
the Packard Business College in New 
York. Having completed his course he 
entered the employe of N. H. White and 
had been associated with that house for 
the past 40 years. 

On January 8, 1873, he was married to 
Miss Clara Frances Bronson, daughter 
of the late George Bronson, a prominent 
resident of Vernon Center, who was great- 
ly interested in and aided him in his 
philanthropies. She died February 10, 
1932. 

Surviving are one son Harold B. Mason 
a partner in the business, and wife Wini- 
fred Walker Mason and one grandson, 
Robert Walker Mason, who lived with 
him; and one half-brother Charles J. 
Mason, Oneida. 

Funeral services were held Friday, June 
30, from the home at Vernon Center and 
interment was made in the Bronson Ceme- 
tery. 


William S. P. Oskamp 


CincinnaTl, July 6. — William S. P. 
Oskamp, 77, a pioneer jeweler of Cin- 
cinnati died at his home 2397 Harrison 
Avenue, Westwood. He had been in 
failing health for some time but had not 
been confined to bed. Mr. Oskamp was 
the son of Clemens Oskamp and started 
in the jewelry profession when he was 
but 19 years old. He married Miss Adele 
Werk 54 years ago and they erected one 
of the largest homes ever built in the 
suburb. 

Mrs. Oskamp, two daughters Mrs. 
Adele Richmond, of Walnut Hills, Mrs. 
Elsa Bishop, of Pasadena, and two sons 
William W., head of the Oskamp Nolting 
Jewelry Co., wholesale house, and E. Gor- 
don head of the former Oskamp retail 
jewelry store, survive. 
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Bandits Loot Friedman Loan Co., 
Cincinnati, Ohio 


CincINNATI, July 6—T wo bandits made 
a successful raid on the Friedman Loan 
Co. and got away with $2,000 worth of 
diamond studded merchandise. The com- 
pany is located at 723 Central Ave., with- 
in a block of City Hall where Police head- 
quarters broadcast from station X in the 
Queen City. 

The robbers bound Harry and Meyer 
Friedman after they forced the owners to 
take diamond rings and brooches from a 
display window. The thieves made a suc- 
cessful getaway as it took Meyer Fried- 
man 20 minutes to extricate himself and 
then liberate his brother. Each was placed 
in opposite corners of the store. A third 
robber is believed to have been stationed 
outside of the store to act as a lookout. 





Otto Miller 


OLEAN, N. Y.—Otto Miller, pioneer bus- 
inessman of Olean, succumbed on the 
morning of July 11 at the Miller sum- 
mer home, Cuba Lake, following a long 
illness. Mr. Miller was born in this 
city, May 21, 1867. 

A senior member of Otto Miller & 
Son, jewelers, Mr. Miller started his bus- 
iness career in Olean at the age of 13, 
when his stepfather, Herman Schultz 
conducted a store on N. Union St. After 
Mr. Schultz’s death, Mr. Miller continued 
in business and later his son, Armonde 
K. Miller, became a partner in the con- 
cern. 

Mr. and Mrs. Miller observed their 
45th wedding anniversary early in July. 
Besides his widow and son, Armonde K. 
Miller, he is survived by two sisters, 
Miss Lenore Miller and Mrs. W. H. 
Hurd, both of this city. 

Funeral services were conducted at 
the Miller home at Cuba Lake, Cottage 
No. 241, July 13. 

Burial was in Mount View Cemetery. 


Jewelers’ Vigilance Committee An- 
nounces Methods for Testing 
Spurious Gold 


Under date of July 1, the Jewelers’ 
Vigilance Committee sent out the follow- 
ing announcement to the trade generally, 


with the signature of its acting chairman, 
Lee Reichman: 


It has been brought to the attention of the 
Jewelers Vigilance Committee, Inc. that a white 
metal, apparently stainless steel, is being sold 
and manufactured into jewelry and fraudulently 
stamped or represented as 18 karat or 14 karat 
white gold when, as a matter of fact, it con- 
tains no gold at all. This metal when tested 
in the usual manner with the ordinary 14 or 
18 karat testing acid (Nitric Acid Solution) 
stands on the stone” like 18 karat white gold. 

The Jewelers Vigilance Committee, in order 
to protect the trade and the public, offers the 
fo lowing methods by which these base metal 
alloys can readily be detected from gold. For 
these methods the Jewelers Vigilance Commit- 
tee is indebted to Messrs. Handy & Harman 
and Mr. Sigmund Cohn. 

Handy & Harman wrote the committee as 
follows: 

“Our laboratory has developed a very simple 
process for detecting stainless steel from white 
gold. The information concerning the formula of 
the solutions to use and the method of applica- 
tion we are turning over to your committee for 
broadcasting to the industry. 

Solution No. 1 should be made up of one part 
Concentrated hydrochloric acid and one part 
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water. Solution No. 2 should be a 1 per cent 
solution of potassium ferricyanide in water. 

“The test can be made in the usual way us- 
ing a testing stone or applied directly to the 
article. Apply a drop of Solution No. 1 and after 
it has remained in contact with the metal for a 
moment add a drop of Solution No. 2. If a 
bright blue color shows immediately it will indi- 
cate that the metal is stainless steel and not white 
gold. The solution will not change the color 
on white gold.” 

Mr. Sigmund Cohn submits the following: 

“Method for testing white alloys of base 
metals such as stainless steel or nickel-chro- 
mium alloys, which do not react to the ordinary 
14 karat or 18 karat testing acids, but stand up 
like 14 karat or 18 karat white gold when so 
tested. 

“The test is made in the usual manner, by 
rubbing a streak on the testing stone. The only 
difference is in the acid used and that the stone 
must be heated until the acid begins to steam 
when making test. If the acid begins to dry on 
the stone add a little more so that the test is 
kept wet. 

“Base metal alloys mentioned above will dis- 
appear completely. 14 karat or 18 karat white 
gold will not be affected. 

“The testing acid consists of approximately 
equal parts of sulphuric acid and water. Exact 
percentages are not necessary. When making 
the mixture care must be taken because it be- 
comes very hot. Always add the Sulphuric Acid 
to the water a little at a time. Never add water 
to sulphuric acid. Jt is not safe to do so. Have 
the necessary quantities of acid and water in 
Separate glass containers. Then slowly pour 
the acid into the water, stirring the mixture with 
a glass rod. The testing acid should be kept in 
a glass stoppered hottle. Do not use a cork 
or rubber stopper.” 

The above specified chemicals are easily ob- 
tained at any Drug Store or Chemical Supply 
House and the application in testing is very 
simple. The Vigilance Committee highly recom- 
mends that they be used so as to prevent and 
eliminate as far as possible the fraudulent prac- 
tices now prevailing. 


Diamond Prices Advance in London 
and Trade Prospects Brighten 


LonpDon, July 15.—Diamond prices are 
being maintained at the 15 per cent in- 
crease over values of three months ago 
and in view of the steady gain in busi- 
ness reported from most parts of the 
kingdom it is predicted by diamond brok- 
ers that these prices are going to ap- 
preciate further. It is not possible to 
say at this time whether the deliberations 
of the World Economic Conference are 
having anything to do with the recent 
steady improvement in trade in general. 
Nothing really tangible has come out of 
the Conference yet, but confidence among 
business men appears to have been re- 
gained in’ full. 

The diamond business is_ benefiting 
from the newer conditions. More move- 
ment is being recorded particularly in 
the manufacturing and retailing jewelry 
end of the industry. 

As regards the strengthening diamond 
markets of Europe diamond men seem to 
be pretty unanimous in thinking ‘the im- 
provement in trade is going to be pro- 
gressive. Backes & Strauss and other dia- 
mond merchants of Holborn Viaduct, in- 
formed THE JEWELERS’ CIRCULAR this 
week that at the present moment there 
may be said to be an almost pre-depres- 
sion activity both in Amsterdam and 
Antwerp. 

Diamond buyers from all parts of the 
world are at these cutting centers ful- 
filling their wants, and with the present 
shortage of polished goods and the high 
prices the cutters are having to pay for 
their new rough, people have regained 
full confidence. Already prices are much 
higher than they were and they will be 
still higher before long. 

The jewelry business is, comparatively, 
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still on the quiet side, but the volume of 
sales recorded both for manufacturing 
purposes and at retail is a substantial 
gain on the figures registered not so many 
weeks ago. The jewelry trade in general 
probably will be among the last to feel 
the full beneficial effects of the improved 
conditions. 





Henry Aurnhammer 


Newark, N. J.—Henry Aurnhammer of 
this city, who operated a jewelry business 
at 224 Springfield Ave. for 51 years, died 
July 9 at Beth Israel Hospital. He was 
born in Newark, April 4, 1859, the son 
of Mr. and Mrs. Oscar Aurnhammer. 

Mr. Aurnhammer was a member of 
a number of organizations including the 
Oriental Lodge of Masonic Order; 
Salaam Temple and the Scottish Rite 
Masons; Order of Elks, several singing 
societies and the National Turn Verein. 

He is survived by his widow, Mrs. 
Louise Aurnhammer; a son Henry C. 
Aurnhammer, who was associated with 
himy in business; and a sister Mrs. 
Minnie Bach of Detroit; and two 
brothers, Arthur of Maplewood and 
Theodore Aurnhammer of Irvington. 


Celebrates Ninety-First Birthday 


ATTLEBORO, Mass.—L. W. Luther vet- 
eran manufacturing jeweler and sports- 
man, is receiving congratulations on his 
91st birthday. 

Mr. Luther started in business with his 
brother Henry 68 years ago. Several years 
later he formed the J. W. Luther Co. with 
his brother James. The firm employed 
100 people for 50 years. 

He is the only charter member of Eze- 
kiel Bates Lodge of Masons now alive 
and is the oldest living manufacturing 
jeweler in Attleboro or Providence. His 
son, L. C. Luther, is still in the jewelry 
business. 


Fall Fair at Leipzig Aug. 27-31 


Business men from 70 countries will 
assemble at Leipzig for the Fall Fair to 
be held from August 27 to 31. From 
centuries of service the Leipzig Trade 
Fair has become the great clearing house 
for 30 great producing countries. De- 
spite the depression the Fair this fall 
will be over three times the size of any 
prewar Fair. 

The application for display space at 
the Fall Fair indicates unusual activity 
in all divisions. Detailed information con- 
cerning the Fair may be obtained by 
addressing the Leipzig Trade Fair, Inc., 
10 East 40th Street, New York. 


William G. Drosten, St. Louis, has long 
been well known among the Rotarians as 
he is among the jewelers and was recently 
honored by being elected the president of 
the Rotary Club of St. Louis for the term 
1933-34. The July 5 issue of the Pepper 
Box, the organ of the Rotary Club of St. 
Louis contained on its cover a large 
portrait of the new president with a brief 
salutation from him to all its members. 








FITRITE 


Guaranteed Swiss Resilient 
Mainsprings 





All sizes in stock from 4/0 te 14 Dennison Widths and 
in all strengths and lengths, including Mainsprings 
for Gruen, Glycine, Bulova, etc. 


$1.50 per Dozen—$16.20 per Gross 


CONOVER & QUAYLE, Inc. 


10 Maiden Lane New York 
Send for Complete Chart 








CHINESE GEMS CO. 


JADE 
Rosequartz Turquoise 
Amethyst Lapis 
Carnelian Crystals 
% 





| Stone Ornaments for Lamp Bases 
20 West 47th St., New York 








EVERYTHING IN 
SWISS WATCHES 
WRIST WATCHES FOR PHYSICIANS 
DE FRECE BERNSTEIN, INC. 


48 West 48th St. New York 











)- EMBLEMS 


SINNOCK & SHERRILL 
15 Maiden Lane New York 








M. J. STERN & BRO. 


61 Beekman St., New York 


stands for SPECIALISTS in Making JEWELRY 
on ORDER, also REPAIRING in ALL its 
BRANCHES. Estab. 1910. 








UNBREAKABLE CRYSTALS 


Fancy—Round Flat—Round Lentille 
ALL SIZES—ALL SHAPES 


STANDARD 
UNBREAKABLE WATCH CRYSTALS, 
7S Varick St., New York, N. Y. 





INC, 








HAMILTON ILLINOIS ELGIN WALTHAM 


American Watch Distributors, Inc. 


207 Commerce Building 15 Maiden Lane 
Rochester, N. Y. New York, N. Y. 


WRITE FOR CATALOGUE 











WATCH 
i B ] DIALS ano ctock 

Hit REFINISHED LIKE NEW 
i Ri Je HIGH GRADE EUROPEAN METHOD 
\ Ts 24 Hour Service 


Write for Price List 


ROYAL DIAL & pa ag co. 
116 Nassau St., New York, N. 














| buying trip. 





NEW YORK: 


Jewelry News of the Metropolitan District 


S. Pollack, 68 Forsyth St., closed his 
plant for a two weeks’ annual vacation 
from July 22 to Aug. 1. 


Robert O. Veit of Miller & Veit, 48 W. 
48th St., sailed on the Ile De France for 
Europe on July 6. He will be gone about 
eight weeks. 


Eric G. Ramsay, Albert Ramsay & Co., 
2 W. 47th St., has returned home after 
an extended buying trip through the Far 
East where he visited the gem mines. 


Robinson & Sverdlik have opened a 
Chicago office at 31 N. State St., with 
Fred Klein, who was for 20 years with 
the Juergens & Andersen Co., in charge. 


William Helbein & Co., Inc., has been 
incorporated by Wm. Helbein, Wood- 
mere Boulevard, Woodmere, N. Y.; Ruth 
Samuels, 1157 43rd St., Brooklyn; Ger- 
trude Feiner, 285 Hawthorne St., Brook- 
lyn. 


Lester A. Cavanagh, formerly with J. 








L. Warner & Co. and Robinson & 
Call 
Penn 6-1100 
for 
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Sverdlik, Inc., and for the past year do- 
ing a general brokerage business in 
jewelry and germs, will after Aug. 1 
represent Murray Sater, 22 W. 48th St. 


Bernard Schanfein, formerly of Schan- 
fein & Tamis, is now associated as a 
member of the firm of Pedersen, Frankel 
& Schanfein, Inc., at their new address 
15 W. 47th St., in the manufacture of high 
grade novelties, such as vanities, cigarette 
cases, pens, pencils, etc. 


The firm of Schanfein & Tamis has 
been dissolved by mutual consent. Mr. 
Tamis will continue as manufacturing 
goldsmith at the same premises under 
the firm name of Louis Tamis & Son at 
36 W. 47th St. Mr. Tamis has been in 
the jewelry trade for 35 years. 


Four police radio cars answering a 
burglar alarm at the H. L. Gross Jewelry 
Co., 164-05 Jamaica Ave., Jamaica, at- 
tracted a large crowd outside the store at 
noon, July 5. but the excitement subsided 
when it was discovered that the manager 
of the store had accidentally tripped the 
alarm in the belief he was throwing a 
light switch. The jewelry store was held 
up about two years ago. 


I. Lachman of I. Lachman & Sons Co., 
importers and wholesale jewelers of 
Seattle, Wash., was among the visitors 
in New York late in July on his annual 
While here Mr. Lachman 
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stopped at the Edison Hotel, West 47, 
St. Mr. Lachman, whose sons are again 
associated in business with him at 1504 
Third Ave., reports conditions on the 
Pacific Coast as having shown consider. 
able improvement. 


Morris D’Veres retail jeweler, Bergen- 
field, N. J., broke ground July 4 for the 
new Junior Order Club House in Bergen- 
field. Mr. D’Veres also designed and 
made the class rings for both the Cath- 
olic and public schools of Bergenfield. 
He also did the same work for the 
Tenafly, Teaneck, Dumont and Haworth 
schools in addition to furnishing the 
prize cup awarded at the Dumont High 
School graduation exercises. 


The third golf tournament of the sea- 
son was held by the Jewelry Trade Club, 
Inc., at the Broadmoor Country Club, 
Westchester County, on Thursday, July 
20. While there was a fair attendance, 
it was decided that the prizes would not 
be distributed but would be held over 
for use at the next tournament. This was 
due to the fact that rain the latter part 
of the afternoon prevented a _ number 
of foresomes from completing the 18 
holes. 


Workers employed in the jewelry trades 
met July 11 at 6 p. m. in Bryant Hall at 
the call of the International Jewelry 
Workers Union to discuss provisions for 
a code the workers will submit to employ- 
ers. A committee representing the union 
met with other elements of the Industry 
Wednesday morning, July 12, at the Wal- 
dorf-Astoria. The union estimates that 
90 per cent of the jewelry workers have 
been unemployed, with the result that 
“the workers, driven from the shops, 
opened up one and two man shops all 
over the city, this all resulting in further 
demoralization of the trade.” Samuel E. 
Beardsley, secretary-treasurer of the 
union, urged the 30-hr. week and a mini- 
mum wage based upon the standards of 
1929, in order to restore purchasing 
power.” 


An intensive hunt was begun July 9 for 
William Sutton, 33-year-old fugitive from 
Sing Sing, whom the police describe as 
the robber who wore a policeman’s uni- 
form during the Corn Exchange Bank 
hold-up at 110th St. and Broadway on 
Saturday, July 8. The crime for which 
he was sent to Sing Sing was the $100,- 
000 robbery of M. Rosenthal & Sons, 
jewelers, at 1637 Broadway in October. 
The gang that staged this hold-up gained 
admission to the store when Sutton, dis- 
guised as a messenger, induced a porter 
to open the door for him to deliver a 
message. As in the case of the bank 
hold-up, the robbers entered the premises 
early in the morning, seized and bound 
the employees as they appeared for work, 
and then looted the safe. 
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New York Notes 
(From page 50) 


William P. Walsh of Bush & Walsh, 
Inc, 28 Lexington Ave., Passaic, N. J., 
has been named as chairman of the Re- 
tail Recovery Board of the Merchants 
Committee of the Passaic Chamber of 
Commerce. This committee has_ been 
appointed to adjust mercantile conditions 
in Passaic to conform with the provisions 
of the National Recovery Act and various 
retail codes, as they are submitted and 
approved. 


William Loeb, formerly a member of 
the old firm of James J. Loeb & Bro., and 
more recently in the insurance line, has 
again entered the diamond business, open- 
ing an office in the Jewelers Board of 
Trade building, 22 W. 48th St. Mr. Loeb 
is now, as in former days, making a 
specialty of melee. He is also handling 
all lines of diamonds. His brother, James 
J. Loeb, continues in the diamond business 
in Europe, making his headquarters in 
Antwerp where he represents a number 
of American concerns. 


The New York World-Telegram, July 
17, under the head of “Alchemist’s Jewel 
Come True,” published a five column 
illustrated article telling in a most in- 
teresting manner, the history of the devel- 
opment of the synthetic sapphire and the 
work done in this regard by Prof. A. 
Verneuil in the Heller Laboratories at 
Paris. The article which is remarkably 
correct in its detail though written in a 
popular vein, was of a character to great- 
ly increase the interest of the public in 
synthetic stones and of the synthetic sap- 
phire in particular. 


One of the first of the largest jewelry 
firms to respond to President Roosevelt’s 
appeal to back up the recovery move- 
ment at once was Untermeyer, Robbins 
& Co., manufacturing jewelers of 136 
W. 52nd St., who telegraphed the presi- 
dent as follows: “Kindly count the un- 
dersigned jewelry manufacturing cor- 
poration as willing and anxious to co- 
operate with your administration in its 
efforts to bring about a revival of busi- 
ness in the United States. Lacking a 
present uniform code for the jewelry in- 
dustry we are ready to comply with any 
blanket schedule of minimum wages and 
maximum hours of labor.” 


The Associated Manufacturers & Im- 
porters of Watchmakers & Jewelers Sup- 
plies has been organized in New York 
under the National Recovery Act with 
Seymour G. Hammel of the Hammel- 
Riglander Pennant Corp., as chairman, 
B. J. Haworth of Wm. Dixon, Inc., treas- 
urer and Leo Kamion, of K. K. Ward 
Crystal Co. as temporary chairman. The 
orgafization is working in three groups, 
viz: watch materials, tools and watch 
glasses. Over 25 concerns have joined 
so far. George A. Fernley, secretary of 
the National Wholesale Jewelers As- 
sociation has been retained in an ad- 
visory capacity. 


July saw the first return under the 
New York Retail Sales Tax with the re- 
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sult that many jewelers found difficulty 
in filling out the blank that required 
answering. Most of these questions had 
been explained in a series of talks over 
the radio earlier in the month, but, un- 
fortunately, many in our industry had not 
heard these. The text of these addresses 
is now being distributed by MacMillan- 
Sinclaire, Inc., 505 Fifth Ave. The two 
addresses most important to the industry 
were “The Retailer and the Sales Tax 
Return,” delivered over WNYC, July 13, 
and “Wholesalers and Jobbers and the 
Sales Tax Return,” delivered over the 
same station, July 12. Individual copies 
of these addresses are distributed at a 
cost of five cents each. 


The National Jewelery Manufacturers 
Association for Industrial Recovery was 
organized at a meeting held at the Col- 
lege of the City of New York on Mon- 
day evening, July 10, attended by about 
150 manufacturers and some wholesalers. 
At that meeting a resolution was adopted 
to form an organization of manufacturers 
to proceed under the National Industrial 
Recovery Act and a committee chosen to 
represent those present. At a meeting the 
next day at the offices of Edward B. Levy, 
attorney for the association, Gardner 
Bowden of J. B. Bowden & Co. was 
named as chairman of the committee. 
Other members are David Klebanoff, 
Barnett Esch, Max Simson, Benjamin 








Penn 6-1100 
is the new 
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Rosenthal, Herman Baskin, Max Kron- 
stadt, Fred Bonner, Joseph Berland, 
Charles Kaplan, J. J. Abelson, Oscar 
Brod, Wallace W. Harwood and Sydney 
Scheinberg, secretary. The representatives 
of the organization attended a general 
meeting of the various branches of the 
industry on July 12 at the Waldorf. 


Among the many prominent out-of- 
town jewelers who visited New York late 
last month were: George Brock, Jr., of 
Brock & Co., Los Angeles; Walter J. 
Buffington of C. D. Peacock, Inc., Chi- 
cago; James Kingman of the Smith-Pat- 
terson Co., Inc., Boston; Arthur J. Sund- 
lun of A. Kahn, Inc., Washington, D. C. 
and W. G. Thurber of the Tilden- 
Thurber Corp., Providence, who all came 
here as members of the National Retail 
Jewelers Recovery Committee appointed 
by President Wm. D. McNeil of the 
A.N.R.J.A. While here they were in con- 
ference with the chairman of the com- 
mittee, Edward Krehbiel of Black, Starr 


& Frost-Gorham, Inc., President McNeil | 
and Secretary Evans of the A.N.R.J.A., | 


Wilson A. Streeter of Bailey, Banks & 

Biddle Co., Philadelphia, and Louis J. 

Moore of Tiffany & Co., with whom they 

made a careful study of the National In- 
(Turn to page 52) 
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WHERE TO BUY 





MEYER KOVLISH Co.,Inc 


HIGH GRADE CALIBRE AND 
DIAMOND WEDDING RINGS 
EXCLUSIVELY 


64 FULTON ST..NEW YoRK 


Send us your OLD GOLD, SILVER, 

PLATINUM, GOLD - FILLED 

CASES, OPTICAL SCRAP, ETC. 
Prompt and accurate 


returns Guaranteed 
Generations of Service 
N. L. SHTEINSHLEIFER, 

Smelter & Refiner 
78 Bowery, New York City 























William T. Schneider 


American 
Watches at Wholesale 


2 Maiden Lane, New York 


The Gift To Her Fiancé 
THE STAR SAPPHIRE RING 








Gems of Fascination 


LOUIS N. MARX 
551 Fifth Ave. New York 


Tel. MUrray Hill 2-8838 


KRONER, HYMAN & CO., Inc. 
JOBBING STONES 


Engraving, Encrusting 
Lapidary Work 
80 Nassau St. New York City 














Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & C@., Ine. 


71-73 Nassau Street, New York 


Orders for Jobbing Stones and Lapidary 
Work Carefully and Promptly Filled 


RCE DIALS 


an |F) RADIUM and PLAIN FIGURES 
OLD Dials Refinished Like New 
f= Ondere filled same day 
a! U. S. WATCH DIAL CORP. 
66 Nassau St. New York 


CULTURED PEARL 
NECKLACES 


Pearl Watch Bracelets, Clasps & Earrings 


JACK J. FELSENFELD 


15 MAIDEN LANE NEW YORK 
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WHERE TO BUY 


ILRI 


EXPERT REPAIRS 
SILVERWARE 
Greatest Care Given to Heirlooms 
No job too small or too much trouble 


217 E. 38th St. 
CURRIER & ROBY 77.5.5" St 

































Bad Debts Collected Everywhere 
Our men collect accounts given up as 
hopeless, bad checks, protested notes, fraud- 
ulent stocks, etc., where others failed. Mod- 
erate rates. For quick action write, 'phone 
or call 
NATIONAL SECURITY SERVICE 
251 W. 42nd St., New York 
"Phone Wisconsin 7-6346 















HAIRSPRINGS VIBRATED 
By Experienced Swiss Woman—While You Wait 
AMERICAN AND SWISS MATERIAL 
Complicated and Fine Watch Repairs 


ROLAND GLOOR CO. 
10 West 47th St., Room 1206 New York, N. Y. 


LEARN DIAMOND SETTING 


In all its branches. We recom- 
mend a residence course in New 
York, but we teach every kind 
of stone setting through corre- 
spondence. Write us. 























JOHN W. KRISCH 
48 W. 48th St., New York 


Instructor ra 


ORIENTA CULTURED PEARLS 


Fully Guaranteed 








Section of Cultured Pearl 


Send for illustrated booklet describing process of the 
Cultured Pearl Industry. Necklace Memo on request. 


Christicee 


SELL + ANTI-TARNISH 


AND INCREASE YOUR SALES 


Plus Anti-Tarnish Cream prevents tarnish 
and keeps silver brilliant. 
Send 10c in stamps for trial tube 


“SELLS MORE SILVER” 
LASCELLES, 27 E. 21st St., New York 


65 Nassau St. 

















HAIRSPRINGS VIBRATED 
6” to18s.FLAT ......8 .75 
6” to 18s. BREGUET .8$1.25 


SWISS HAIRSPRING SERVICE, Ine. 
116 Nassau Street, New York City 





SOLE AGENTS IN UNITED STATES 
MATHEY-TIssoT LEMANIA 


WATCHES CLOCKS 


NORMAN M. MORRIS 
542 FIFTH AVE. NEW YORK 








New York Notes 
(From Page 51) 


dustrial Recovery Act and drafted the re- 
tail jewelers code required under this act. 
Sessions were held at the office of Tiffany 
& Co., 37th St. & Fifth Ave. 


The Diamond Setters Association was 
organized at a meeting at the Hotel Gov- 
ernor Clinton, July 10, and committees 
were appointed to draft a code and con- 
fer with similar committees representing 
other branches of the jewelry industry. 
Joseph M. Kraysler was elected president 
f the association. Abraham J. Kheel, coun- 
sel for the association explained that the 
organization is composed of independent 
setters as distinguished from those who 
are employed by others. In addition to 
President Kraysler the following officers 
have been elected: Three vice-presidents 
representing the up-town, east side and 
down-town setters. They are M. Stern, 
Stern & Acito, 74 W. 46th St., J. Abrams, 
24 Eldridge St., and Peter J. Caracino, 
106 Fulton St. The organization was not 
represented at the general meeting at 
the Waldorf-Astoria Hotel on July 12, 
but was represented by President Krays- 
ler at a later meeting of group heads at 
the room of the Jewelers’ 24 Karat Club, 
608 Fifth Ave. The secretary is I. Ben- 
jamin, 108 Fulton St., and the treasurer 
is I. Levy, 48 W. 48th St. 


An exhibition of fine and applied art by 
students in the Adult Art Classes main- 
tained by the New York State Education 
Department is now being held at the 
Art Center building, 65 E. 56th St., where 
it will be on free view from Monday to 
Friday, inclusive, 10 a.m. to 4.30 p.m., 
through Friday, Aug. 4. The classes 
were started in December, 1932, at the 
Central Commercial Continuation School, 
210 E. 42nd St., under the direction of 
George K. Gombarts. The number of 
instructors has grown from five to a 
staff of almost 50 men and women, all 
professional artists. The instruction 
covers many phases of the fine and ap- 
plied arts including antique and life 
drawing, landscape and portrait paint- 
ing, sculpture, textile design, batik, 
costume illustration, book illustration, 
metal work, jewelry design and making, 
watch making, wood carving and an im- 
portant architectural group. Branch 
studios were conducted under the auspices 
of the Art Workshop at 14 E. 37th St.; 
the Urban League, the Savage Studio and 
the Continuation School in the Bronx. 











RENEW 


YOUR FADED VELVET 
RING, WATCH BOXES, 
SILVERWARE TRAYS, 








DISPLAYS, ETC. 
he ine 
pee J tom | Special 
for as little Prices on Watch Boxes 
as 
Gross Lots 
4c ea, 12¢ ea, 























Estimate given with ship- 
ment before work is started 





ALSO VELVET RECOVERING 
AT LOWEST PRICES 


KALTENBACH STUDIOS 
7344 Gartner, Detroit, Mich. 
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Mr. and Mrs. A. D. Leveridge, dia- 
mond importers, of 22 W. Forty-eighth 
St.. N. Y., motored with their song to 
the Century of Progress Exposition, (hj. 
cago, after calling for the elder son a 
Antioch College, in Ohio. They enjoyed 
the hospitality of Antioch’s president, Dr, 
Arthur E. Morgan, now also chairman of 
the Tennessee Valley Authority. After 
visits to friends in the trade in (hj. 
cago and other mid-western cities, Mr, 
and Mrs. Leveridge returned to New 
York via Niagara, the St. Lawrence, the 





mR 








Jewelry Tax Yields Little Revenue 


The Internal Revenue Department reports 
that jewelry taxes received in June amounted 
to $287,636.38. 

This indicates that the sales by our im- 
porters manufacturers and producers reported 
during that month amounted to $2,876,363.80, 


The total amount of revenue received by 
the Government for the jewelry tax during 
the fiscal year ended June 30 last was only 

$3,068,494.24 

And to get this pitiably small sum in 
revenue the entire jewelry industry has been 
burdened with a handicap that has held back 
recovery and put honest manufacturers, pro- 
ducers and importers at the mercy of un- 
scrupulous competitors who evade their tax 
payments. 

Every jeweler should let his senators and 
representatives realize fully the harm this 
inequitable tax is doing as well as the small 
amount that it yields to the Government. 

In short, for a possible revenue of about 
$3,000,000 this tax law has put in jeopardy an 
industry whose sales should normally reach 
$500,000,000. 








Adirondacks and lastly Maine, where 
their boys remain for a time. Mr. 
Leveridge stated that the entire jewelry 
trade should be grateful to the Chicago 
jewelers for their work in making the 
great visiting public of the Century of 
Progress Exposition diamond-conscious, 
Frank Milhening and his assistants have 
toiled masterfully and arduously, and the 
exhibit is remarkable. The illusion of 
entering a real diamond mine is thrill- 
ing. The protection afforded the rough 
diamonds and the few large stones in the 
salon handsomely decorated and pre- 
sented by C. D. Peacock, Inc., is spectacu- 
lar. Mr. Leveridge devoted several even- 
ings to instructing the eager crowd on 
diamonds. The public asks questions that 
show keen interest in diamonds, and the 
cutting processes, said Mr. Leveridge who 
feels that as a result of this diamond sec- 
tion at the World’s Fair, our citizens 
should be re-impressed with an apprecia- 
tion of the value of diamonds. 

The Forstner Chain Corporation of 
Irvington, N. J., announces the estab- 
lishment of New York showrooms at 320 
Fifth Ave., corner 32nd St. On display 
in these showrooms at all times will be 
the entire Forstner line. 





Prices of Silver Bars 


U.S. 
Government New 


London Assay Sell- York 
Office ing Price 
ae eer 18 9/16 39% 36 
ae re 17% 39 37 
a | rr 18 11/16 42% 39 
Tay 34 cise 18 5/16 39% 37 
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| Williams &Waples 


Authorized Distributors 
Genuine Watch Material 


ican — Swiss — English 
snes — Lathes — Chuc 
Make Us Your Service Station 


727 SANSOM ST. PHILADELPHIA 
A Pr X Invest in Leather 
Watch Straps 


18 ASSORTMENTS 


APEX LEATHER GOODS & NOVELTY CO. 
72 N. Fourth St., Philadelphia, Pa. 








BUY NOW 








BYARDF. BROGAN 


Manufacturer of 


DIAMOND MOUNTINGS 


AND WEDDING RINGS 
805 Sansom St. Philadelphia 








FITRITE 
SWISS MAINSPRINGS 


RESILIENT 
GUARANTEED 





Complete Stock 4/0 to 14 wide Den- 
nison in all strengths and lengths 
$1.50 PER DOZEN 
$16.20 PER GROSS 
Assortment No. 20 in Wood Cabinet 
2 Dozen 24 Baguette Sizes $3.50 


JOS. B. BECHTEL & CO., INC. 


729 Sansom St. Philadelphia 
Send for Complete Chart 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 











PHILADELPHIA, PA. 





THIMBLES — TIE CLIPS 
IDENTIFICATION WRISTLETS 









Simons Bros. Company 
269 So. 9th St. ' Philadelphia 





ALFRED HUMBERT & SON 
DIAMONDS 
WEDDING RINGS 


Manufacturers of the Best in Wedding 
Rings for Nearly a Century 


117 So. 10th St. Philadelphia 





HYMAN N. CAPLAN 


ESTABLISHED 1916 

f MANUFACTURING JEWELER 

1 SPECIAL ORDER WORK & REPAIRING 

FRATERNAL JEWELS 
OFFICIAL BADGES 


740 Sansom St. Philadelphia 
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PHILADELPHIA 


Martin Herman has entered the employ 
of his brother, John J. Herman, 735 Wal- 
nut St., and will travel through eastern 
Pennsylvania, Maryland and Virginia. 


Henry Jacobs, for the past 50 years 
night watchman in the Sansom St. 
jewelry district, passed away at his home 
in Fort Washington, July 15. 


Dr. J. S. S. Cooper, formerly in the 
employ of Jos. B. Bechtel & Co., Inc., is 
now temporarily helping out in the mate- 
rial department of the Bechtel firm during 
the July vacation season. 


Mr. and Mrs. Donald Hepler, Saford- 
ville, Pa., announce the engagement of 
their daughter, Marion Virginia, to 
Dwight Earle Bechtel, son of Joseph B. 
Bechtel. 


Frank Vogel, representing Alfred Hum- 
bert & Son, will start on his regular trip 
through Pennsylvania, Delaware, Mary- 
land and Virginia shortly after Aug. 1. 
He has been passing some time at Ocean 
City, N. J. 


Over 50 local manufacturers met on 
Friday afternoon, July 14, at the Chamber 
of Commerce for the purpose of reorgan- 
izing the Manufacturing Jewelers Associ- 
ation of Philadelphia and discussing the 
jewelry code in connection with the Na- 
tional Industrial Recovery Act. The fol- 
lowing were elected as officers of the as- 
sociation: Ralph C. Putnam, of J. E. Cald- 
well & Co., president; Oscar Kind, Jr., 
S. Kind & Sons, vice-president; Hyman N. 
Caplan, treasurer, and L. W. Gibbons, of 
Fulmer & Gibbons, secretary. The execu- 
tive committee consists of: Franz Zirnkil- 
ton, Jr., of F. X. Zirnkilton; Curtis A. 
Hirst of Alfred Humbert & Son; Byard F. 
Brogan; W. W. Fulmer of Fulmer & Gib- 
bons; Nathan Cooper of Cooper Bros., 
Inc.; William Leese of S. Leese & Sons, 
Inc., and George Daub of Daub Bros. 
L. W. Gibbons and Oscar Kind, Jr., were 
elected to serve as delegates to the manu- 
facturers’ meeting held in New York, 
Monday, July 17. 


Oscar Kind, treasurer of S. Kind & 
Sons, was the guest of honor at a sur- 
prise party given by the company on 
Thursday, July 6, in honor of the 40th 
anniversary of his association with the 
business. The party was held at Rydal 
Course, Rydal, Pa., and was attended by 
100 employees of the company. The party 
assembled at 6 o’clock, and the guests 
were entertained with golf, tennis, swim- 
ming and other sports until twilight, when 
dinner was served, at which Oscar Kind, 
Jr., acted as toastmaster. The speakers 
were Philip Kind, Joseph Halbersadt and 
Louis Bloch. The Kind firm is particu- 
larly proud of the long term of service 
of its employees, many of whom have 
been with the firm more than 25 years. 
On this particular occasion Messrs. Her- 
bert Wendler, Louis Remy and Warren 
Fenner were admitted to the Quarter-Cen- 
tury Club, having rounded out 25 years 
of continuous service. The guest of honor 
was the recipient of a gift from the firm 
and another from the employees. 
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MOUNTINGS 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 











THE NEW 


ZIRNKILTON 


Hand-Made Iridium Platinum 
Solitaire Mountings 
With Small and Baguette Diamonds 
$23.00 to $30.00 


F. X. ZIRNKILTON 
y 214 South {2th St. Philadelphia 




















DETECTIVE SERVICE 


All domestic, business or financial trouble quickly 
and confidentially investigated everywhere by our 
expert secret service. Moderate rates. For quick 
action, write, "phone or call 

Universal Detective Bureau 
Civil, Criminal and Confidential Investigation 
251 W. 42nd St., New York 
"Phone Wisconsin 7-6346 

















“BEST BY TEST” 

ALLOYS — GOLD SOLDERS 
PLATINUM SOLDERS 
Refining of Precious Metals 
CLINTON REFINING CO., INC. 
NEWARK, N. J. 

91-93 E. Kinney St. Tel. Market 2-5176 











735 WALNUT STREET 

















importer of 
DIAMONDS, 
PRECIOUS 
AND 
IMITATION 
Mas STONES 


SPECIAL ORDER WORK 
PHILADELPHIA, PA. 











OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awalting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 














| WHERE TO BUY | 


Mi vost For your monEY 
IN 
STERLING SILVER FLATWARE 


anp HOLLOWWARE e 
CATALOG GLADLY SENT 


ANCHESTER 
SILVER COMPANY 
PROVIDENCE RHODE ISLAND 


BENNETT 
FOR 


EARWIRES 


Largest Selection 
in the Trade 


T. S. BENNETT FINDINGS CO., INC. 
161 Dorrance St. Providence, R. I. 





* 











MARSH BUCKLES 
* Tie Clips and Sets 


By The Makers of 
Tongue Tyed Bracelets 


““ MARSH ‘ve: 


ATTLEBORO, MASS. 


COPYRIGHTED 





EUREKA MFG. 
TAUNTON, MASS. 
Vahers of 
SILVERWARE BAGS AND ROLLS 


approved and used by 
Leading Manutacturers and Retailers 


CO. 


Samples on Request 





WHERE TO BUY 


WatcuH ATTACHMENTS 








Ask Your Wholesaler for 


KESTENMADE 
WATCH STRAPS 


All styles and materials 


KESTENMAN BROS. MFG. CO. 


Providence, R. |. 








DON’T BE FOOLED 


Investigate the only practical method 
of displaying watch bracelets. 
KNOW THE FACTS. 
ERDMAN-BERG, 
FRASER, MICH. 


INC. 


























<b 
“FINE J 


2 — 
Lorty Attleboro f Hnsso® 


_——— SS 
Watch “S 8.3.7 Attachments 


Adolph Brown has removed into new 
quarters at 293 Broad St. 


Sears, Roebuck & Co. are opening a 
new store at 63 to 67 Exchange St., Paw- 
| tucket. 





John LaFruit has recently been ap- 
| pointed sales representative in the Chi- 


| cago district for Hamilton & Hamilton, 
| Jr., of Providence. 


The Imperial Armour Rex Co., is 
erecting a two story storage building at 
their plant, 14 Blount St. It will be 22 
x 34 ft. 


James H. Quigley died at the Morton 
Hospital, Taunton, last month after an 
illness of several months. He had been 
associated with the Reed & Barton Co. 
for the past 20 years. 


D. M. Watkins Co. has purchased the 
box setting line formerly made by the 
Jewelers’ Supply Co. and will continue 
the line just as it was, before becoming 
a part of the Watkins production. 


The Trio Novelty Co., 9 Calender St., 
is being conducted by R. Jaffe of 191 
Somerset St.; A. Gevirtzman and G. 
Moskowitz according to their statement 
at the City Clerk’s office. 


Rothman Marinelli Corporation has 
been granted a charter to manufacture 
and deal in jewelry, jewelry parts, etc., 
with an authorized capital of 100 shares 
of no par value. The incorporators are: 
Charles Rothman, William Marinelli and 
Marco Marinelli all of Providence. 


Alfred Wolf for the past 24 years as- 
sociated with the J. J. White Co., died 
June 26 at the Rhode Island Hospital, 
following an illness of four months. He 
was born in Sweden and came to this 
country 30 years ago. He is survived 
by his widow and three children. 


Forrest E. Dean has been elected presi- 
dent and treasurer of Calvin Dean, Inc., 
| engaged in the jewelry findings business, 
| to succeed his father, the late Calvin 
| Dean. Mrs. Calvin Dean has been 
| named vice-president and Velna_ L. 
Twitchell has been elected secretary and 
assistant treasurer. 





At the annual meeting of The Outlet 
Co., July 1, the following were among 
the officers elected: Chairman of Di- 
rectors — Joseph Samuels; President — 
Samuel Steiner; Vice-President — Jacob 
| Edelstein; Secretary and Treasurer — 
Mortimer L. Burbank; Assistant Secre- 





| tary—Agnes M. MeNally. 


Douglas Young, for 22 years in the 
paper box business, and up to three years 


| ago associated with Young Bros. of this 


city, has formed Douglas Young, Inc., 
of Pawtucket, R. I., where the concern 


| is manufacturing jewelry boxes for man- 


| 


ufacturers, retailers and department 


stores. 
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PROVIDENCE: 


Happenings in the New England Territory 


Henry R. Remington, for several year, 
a foreman in the manufacturing jewelry 
establishment of Theodore W. Foster & 
Bro. Co., Providence, was drowned by 
the capsizing of the motor boat in which 
he was a member of a fishing party of 
Point Judith in Narragansett Bay, July 
5. He leaves a widow, a son and two 
daughters. He was 59 years old. 


Some five dozen rings for both men ang 
women’s wear valued at more than $309 
were stolen early on the morning of 
July 18, by a window smasher, who broke 
a plate glass window in the Berrip 
Jewelry Co.’s store, 125 Weybosset § 
The missing rings included some set with 
small diamonds, cameos and _ synthetic 
rubies and emeralds. 


Vincent Sorrentino, president of the 
Uncas Mfg. Co., has announced the pur- 
chase of the control of the Beacon Mfg. 
Co. of 86 Page St., manufacturers of 
drawing sets and mechanical instruments, 
The machinery and apparatus of the 
Beacon Co. has been moved to the plant 
of the Uncas Co., 623 Atwells Ave, 
where the manufacture of these instru- 
ments will be continued. . 


David L. Low, 78 years of age, fora 
number of years an executive in the 
manufacturing jewelry concern of D. E. 
Makepeace Co., this city, and prominent 
fraternally, died July 1, at his home here 
after a long illness. He retired from ac- 
tive work about ten years ago. He be- 
came associated with the Makepeace con- 
pany in the early days of the firm and 
was secretary to Mr. Makepeace, assist- 
ing him in numerous enterprises. He 
is survived by his widow and a daughter. 

Mark E. Nickerson, founder and head 
of the Nickerson Art Metal Co., 236 
Aborn St., this city, died at his home in 
Pawtucket a few days ago of pneumonia 
after an illness of less than a week. He 
was in his 65th year and was born in 
Pawtucket, where he was interested in 
politics and public affairs. He was a 
member of the City Council from 1910 
to 1920 and a member of the school 
committee for six years from 1926. He 
established the Nickerson Art Metal Co. 
in 1913. He is survived by his wife, a 
daughter and two grandchildren. 

The Whiting & Davis Co., Plainville, 
Mass., exhibit at the Century of Progress 
Chicago World’s Fair is attracting much 
favorable attention. The company has its 
display in a room in the General Ex- 
hibits Building with show windows in 
the corridor and on the roadway be- 
side it. The walls and ceiling of the room 
are covered with mesh and four mesh 
machines, two presses and two joining 
machines are in operation making mesh 
bags and other mesh products. The wit- 
dows are draped in mesh and a’‘manne- 
quin is costumed in mesh. A full line of 
new products is being shown. 
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CHICAGO 


Jewelry News Flashes from the Great Central West 


Sol Bergman, of the Bergman Jewelry 
Co., Omaha, Neb., spent part of his vaca- 
tion in Chicago last month visiting his 
daughters who live here. 

Wm. T. Wilson, retail jeweler of 
Morris, Ill., recently moved from his old 
location to larger and better situated 
store room in the city. 

Sig Burg, importer of jewelry and nov- 
elties, has removed his offices from the 
12th floor of the Heyworth building to 
suite 1000 of the same building. 

A. R. Evans, coast representative of 
J. R. Wood & Sons, Inc., who formerly 
lived here, spent some time last month 
visiting relatives and friends in the city. 


Norman Teguns, Texas representative 
for the Bulova Watch Co., spent his 
vacation in Chicago last month visiting 
his brother and other friends. 

Sydney Prague, representative for the 
C. & E. Marshall Co. at New Orleans, 
motored with his wife to Chicago last 
month to visit the home office here. 


J. Vincent Huber, of Geo. H. Fuller & 
Son Co., this city, has returned home after 
an extended trip through Eastern and 
Southern States on business and pleasure. 


Joseph Stein, of the Stein & Ellbogen 
Co., has just returned home after a busi- 
ness trip of two months in Europe and 
two weeks in New York. 


The Harry Lesch Sales Co. has moved 
from room 509 of the Kesner building to 
506 where they have more than double 
the space and have installed new show 
cases and additional fixtures. 

Ed. Hoffman recently joined the sales 
force of the Hart Jewelry Co. and will 
represent that company in the States of 
Ohio and Michigan. He started his in- 
itial trip the middle of July. 

Arvid L. Westlund, buyer for the C. M. 
Thomsen Co., Minneapolis, is a member 
of the Odin Male Chorus of that city and 
accompanied them to Chicago last month 
when they came here to give a concert 
at the Century of Progress. 

Oliver Ewing, of Ewing Bros., Atlanta, 
Ga., after a motor trip through the 
Eastern States returned home by way of 
Chicago and attended the meeting of 


wholesale jewelers while here. He was 
accompanied by his family. 
John G. Leiner, of Benj. Allen & Co., 


accompanied by his family, made an ex- 
tended auto trip through the east and 
Canada during July. They went by way 
of Washington with stops in New York, 
Oneida, and other places of interest in 
that State and Canada. 


C. Swanson, credit manager, western 
territory, and James Nutt, of the diamond 
department, J. R. Wood & Sons, spent 
several days in Chicago last month visit- 
ing friends and sightseeing. Mr. Swan- 
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son lived in Chicago and was associated 
with the jewelry trade here for many 
years before going to New York. 


Frederick Gottlieb, of Frederick M. 
Gottlieb & Co., sailed from New York on 
the Olympic July 12 for Europe on a buy- 
ing trip. He will spend about five weeks 
in the Antwerp and Amsterdam diamond 
markets. Before leaving for this trip he 
engaged the services of Louis Radt, who 
was associated with Albert Lorsch & Co. 
for several years. Mr. Radt will call on 
the trade of the Middle West and South- 
ern territory. He is now on his first trip. 


Meyer Gordon, diamond broker of this 
city, who lives at Roselle, Ill., his wife 
and his wife’s sister, Mrs. Ralph Gold- 
berg, wife of retail jeweler at Seattle, 
Wash., reported one day early in July 
that they were victims of a holdup on the 
road between Roselle and Bloomingdale 
and that two bandits secured from them 


$185 in cash and pieces of diamond 
jewelry. They were returning home 
from a dinner and theatre party in 
Chicago. 

Robert P. Pierce, better known as 
“Bob,” who represented the Alvin Co. 


for a number of years and more recently 
was with the International Silver Co. for 
several years, became general manager 
of Bruce-Hunt, Inc. of this city on June 
1. This company was recently incor- 
porated as a subsidiary of Edward Katz- 
inger Co. and manufactures holloware. 
At present the line consists of copper and 
chrome but other lines will be added from 
time to time. Bob’s many friends wish 
him success in his new work. 


Frank Meyers, Jr., aged 18, was killed 
in an automobile accident near Neosho, 
Mo., early July 11. Young Meyers was 
the son of Frank Meyers and grandson 
of Franklin R. Meyers, who are asso- 
ciated in the wholesale diamond and 
watch business at 29 E. Madison Street. 
Young Meyers was accompanied by 
three other youths enroute to Texas where 
they expected to spend their vacations 
on a ranch. One other boy was killed 
and the other two escaped serious in- 
jury when a Frisco train struck the auto- 
mobile in which they were traveling. 

Early in July an attempt was made to 
rob the display case in the Elgin Na- 
tional Watch Co.’s exhibit at the Century 
of Progress. Tom O’Connell, of the 
Elgin company noticed a man removing 
some watches and passing them to con- 
federates and grappled with the man 
but was stopped by a blow on the jaw. 
He gave chase and one man was captured 
and later indicted by the Grand Jury. 
The other two escaped with three com- 
plete watches and four dummies. The 
man captured has a long police record 
and was free on bail under a holdup 
charge at the time. 
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WHERE TO BUY 











CRAFTSMANSHIP IN REPAIRING. 
ARTISANS FOR SPECIAL ORDERS. 


“EXTRA” DIVIDENDS 
ON YOUR OLD COLD. 


WENDELL & COMPANY 


CHICAGO 


NEW YORK 





OUR wens caer NO peas THAN 





Srcomparable 
Whileh Case Fgpaning 


Raney 


“CHICAGO, HLL. 


DINARY WOR 


BECKER-HECKMAN co 
29 E. Madison St. 











A. C. BECKEN Co. 


Wholesale Jewelers 
P.O. Box 1 
29 E. Madison St., Chicago 














DIALS REFINISHED 


High Quality Low Prices Quick Service 
Every Dial Guaranteed for One Year 


Send dials to our nearest office 
PACIFIC RALIUM APPLICATION 
co., LTD. 


330 Allen Bidg. 503 Heyworth Bidg. 
Dallas, Tex. Chicago, I. 
823 Seaboard a 524 Metropolitan Bidg. 
Seattle, Wash Los Angeles, Cal. 





STERLING SILVER 
BRACELETS 


With Raised Initials $6.00 Doz. 
Samples 50¢ each 


CENTRAL MONOGRAM WORKS 
Seven West Madison St., Chicago 

















UNREDEEMED 


ELGIN and 
WALTHAM 
WATCHES 


Open Face 
7 Jewel, 16 Size 


$3.50 


(With new White 
Fancy Engraved 
Case.) 


Same in 15-Jewel 
$4.00 


Same in 17-Jewel 
$5.00 





Same in 12 size, ya | eS ee $3.75 
with a_ beautiful §S-Jewel .6és- dee 5.06 
Fancy Silver Dial EARN cc xaqucas 6.00 


25% with order, balance C. O. D. 


We also carry a good line of Rail- 
road Watches, comparatively low- 
priced as above. 


Quality and Service Always 


If you have not received our new 1933 
Circular write for it— 


LEW & ROSENBERG 


5 South Wabash Avenue, Chicago 














Where to Buy 
IMPORTED 
China and Glass 








‘DRESDNER ART DECORATIONS 


DINNER WARE 


SCHUMANN CHINA CORP. 


14 West 23rd Street New York, N. Y. 





FINEST WATERFORD CUT 
AND ROCK CRYSTAL 
FROM SWEDEN AND FINLAND 


Highest Quality. Pre-war Prices 


J. H. VENON, INC. 
104 Fifth Avenue, New York 





ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 
The original production 


WHM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 





CHINA 


Re thooda 


Famous the World Over 
Available from New York Stocks 


ROSENTHAL CHINA CORP., 149 5th Ave., New York 








CHINA AND GLASSWARE 
FOR SUMMER BEVERAGES 


In stock for immediate delivery. Great 
variety of patterns and designs. 


Wire your urgent orders. 


PAULA. STRAUB & CO., Importers 
105-107 Fifth Ave. New York 





FINE CRYSTAL, CHINA 
and ART WARES 
from the best European sources 
A wonderful variety, in stock 


KOSCHERAK BROS., INC. 
129-131 Fifth Ave., New York 











ROYAL BEYREUTH CHINA 
MYOTT SON & CO. 
L. BERNARDAUD & CO. 


Orders filled immediately from 
New York stock 


JUSTIN THARAUD, INC. 
129-131 Fifth Ave., New York, N. Y. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
160 Fifth Avenue, New York City 

















Sales Representative for Libbey Glass 
Mfg. Co. 


Frank A. Kapp, director of marketing 
for the Libbey Glass Mfg. Co., has an- 
nounced the appointment of the follow- 
ing salesmen: 

E. M. Torrey of Beverly, Mass., form- 
erly with the Kappers Products Co. and 
the American Wringer Co.,* New York and 
New England, traveling out of New York 
City. 

Charles W. Wexler, Valley Stream, N. 
Y., will cover Pennsylvania, New Jersey 
and the south Atlantic states, traveling 
out of New York City. 

John W. French, Homer, Mich., Ohio, 
Michigan, Indiana, Kentucky, West Vir- 
ginia and Western Pennsylvania. 

Ira O. Denman, Jr., Toledo, 
west, traveling out of Chicago. 

S. J. Hammond & Co., 150 Post St., San 
Francisco, have been named representa- 
tives on the Pacific Coast and in the 
Rocky Mountain States. 

A. A. Miltz, who has been with the Lib- 
bey Glass Mfg. Co. for 15 years will 
cover the south and will assist in the 
supervision of all sales activities at the 
home office. 

T. B. Walker, who has been district 
manager for the east for several years, 
with offices in New York City, will re- 
main in that capacity with enlarged re- 
sponsibilities. 

C. Ward Adolph, who has been in 
charge of premium and container sales 
has been promoted to district manager, 
with offices in Chicago. 

Formal opening of new offices and dis- 
play rooms will take place simultaneously 
in New York and Chicago, from July 31 
to Aug. 12 inclusive. New York show- 
rooms will be in the Lincoln Building, 60 
W. 42nd St., while the Chicago display 
will be on view at 230 N. Michigan Ave. 


middle 


Credit Jewelers Convention at 
Chicago, Sept. 11-15 


CHICAGO, July 20—Among the many ex- 
hibitors at the convention of the National 
Association of Credit Jewelers to be held 
at the Hotel Sherman, Sept. 11-15 will be 
the Bulova Watch Co., International Sil- 
ver Co., Elgin National Watch Co., 
Hamilton Watch Co., Oneida Community, 
Ltd., Warner Jewelry Case Co., B. & E. 
J. Gross, Inc., Monarch Watch Co., Louis 
Stern, Inc., Swift & Anderson, Inc., Sil- 
berman, Kohn & Wallenstein, Buss-Lin- 
thicum-Thorson, and others, all of whom 
are planning to show their latest lines 
for Fall and Christmas business. 

The registration fee ? ? has 
been reduced to $5 per person, which will 
include the annual banquet on Wednes- 
day night, Sept. 13. Hotel rates are ex- 
ceptionally low and the railroads have 
special low fares on the certificate plan. 

President Baumrucker wishes to reiter- 
ate that every jeweler in the United 
States—whether cash or credit, whether 
members of the association or not—is cor- 
dially invited and urged to attend this 
convention. 

The principal business session will be 


devoted to a complete discussion and ¢. 
planation of the code of fair competitio, 
as provided in Title I of the National 
Industrial Recovery Act, and the sup. 
plemental Fair Trade Practice rules 
Other business sessions will include dis. 
cussions of intimate trade problems, 


Swartchild & Co. Open Dallas 
Headquarters 


Datias, Tex.—As another milestone 
of an outstanding career of 63 years of 
service to the jewelry trade, Swartchild 
& Co., dealers in watchmakers’ ang 
jewelers’ supplies with headquarters jp 
Chicago, have now opened a branch jp 
this city with a complete stock of mer. 
chandise. The new office occupies quar. 
ters on the sixth floor of the Santa Fe 
Building. 

In addition to duplicating the company’s 
Chicago stocks, the Dallas organization js 
patterned after that of the main office, 
Each department is supervised by Swart- 
child-trained experts thus assuring accu- 
racy and promptness in the execution of 
all orders. 


The Front Cover 


Most of the photographs used in pro- 
ducing the front cover for this issue of 
THE JEWELERS’ CIRCULAR were obtained 
from the National Jewelers Publicity As- 
sociation. Others were provided by Katz 
& Ogush, New York and other firms. 


Re-Nu_ Process 


The Kaltenbach Studios, 7344 Gartner 
St., Detroit, Mich., is offering to the 
jewelry trade a service known as the 
Re-Nu Process by which soiled or sun- 
faded velvet stands, pads, trays, etc., can 
be restored to their original color or 
changed to a different color. 





Where to Buy : 


IMPORTED 
China and Glass 








THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
PEARLCRAFT POTTERY 
All in New York Stock 
THEODORE HAVILAND & CO., Ine. 
26 W. 23rd St. New York 








Where to Buy 
DOMESTIC 
China and Glass 











LENOX CHINA 


SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 


do 


LENOX 
LENOX, INC. 
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H. |. A. Competition for Watchmakers 


List of Winners and Awards in Nationwide 


Contest Which Closed June 15 


WasHINGTON, D. C.—The Horological Institute of 
America announces the decisions of the judges of the 
National Competition for Watchmakers, which closed 
June 15, 1933. 

The competition consisted of five classes, as follows: 

1. A balance staff made to specified dimensions. 

2. A flat steel piece made to specified dimensions. 

3. Five different types of jewel settings as specified and 
mounted in one plate. 

4. An overcoiled hairspring made to specifications. 

5. An original tool or device for use in watchmaking, made 
entirely by the person submitting it. 


Drawings and specifications for the first four classes 
were given. 

Prizes were awarded in each of the first four classes 
on the basis of accuracy of dimensions, workmanship, 
finish and general appearance of the material submitted. 
A grand prize was awarded for the highest total of merits 
in these four classes. 

Prizes in class 5 were awarded on the basis of both the 
utility and the workmanship embodied in the tool sub- 
mitted. 

For best group of four pieces—grand prize—Silver 
Medal, gold plated and $100 cash, Harold- Anderson, 
Philadelphia, Pa. 


Crass 1—BALANCE STAFF 


First Prize—Silver medal and Agassiz watch, Thomas 
Dolby, Medina, Wash. 

Second Prize—Bronze medal and a copy of Gribi’s 
“Practical Course in Adjusting,” John Happersberger, 
Charleston, W. Va. 

Third Prize—Bronze medal and two years subscription 
to THE JEWELERS’ CircuLar, Alexander Sim, Boston, 
Mass. 

Fourth Place—Two years’ subscription to Keystone, 
Fernand L. Semon, New York. 

Honorable Mention—H. J. Mayer, Detroit, Mich., 
and Henry Wiedmann, San Francisco, Cal. 


Crass 2—Fxat STEEL SPRING 


First Prize—Silver medal and Illinois “Bunn Special” 
watch, E. Fritz Mende, Cincinnati, Ohio. 

Second Prize—Bronze medal and a copy each of Klein- 
lein’s “Practical Balance and Hairspring Work” and 
“Rules and Practice of Adjusting Watches,” Sixten 
Nilsson, New York. 

Third Prize—Bronze medal and a copy of Gribi’s 
“Practical Course in Adjusting,” Fernand L. Semon, 
New York. 

Fourth Place—Two years’ subscription to Keystone, 
Frank Pulito, Bridgeport, Conn. 
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Honorable Mention—Ferdinand Freistadter, Boston, 
Mass., and P. L. Webster, Lincoln, Neb. 


Crass 3—JEWEL SETTINGS 


First Prize—Silver medal and Hamilton “992” watch, 
V. E. Van Hoesen, Memphis, Tenn. 

Second Prize—Bronze medal and a copy each of Klein- 
lein’s “Practical Balance and Hairspring Work” and 
“Rules and Practice of Adjusting Watches,” Fred E. 
Brown, Peoria, Ill. 

Third Prize—Bronze medal and a copy of Gribi’s 
“Practical Course in Adjusting,” Fred O. Hoelzer, Kan- 
sas City, Mo. 

Fourth Place—Two years subscription to “Pacific 
Goldsmith,” Henry Weidmann, San Francisco, Cal. 

Honorable Mention—P. L. Webster, Lincoln, Neb., 
and Gerhard W. Beier, Indianapolis, Ind. 


Crass 4—OvercoiL HaAIRSPRING 


First Prize—Silver medal and Elgin “717” watch, 
J. W. Jordon, Jr., Dunn, N. C. 

Second Prize—Bronze medal and a copy of Gribi’s 
“Practical Course in Adjusting,” Thomas L. Jarvis, 
Dallas, Tex. 

Third Prize—Bronze medal and two years’ subscrip- 
tion to THE JEWELERS’ CircuLar, B. W. Schmidt, Red- 
field, S. D. 

Fourth Place—Two years’ subscription to Keystone, 
Ferdinand Freistadter, Boston, Mass. 

Honorable Mention—Paul E. Mentzer, Lancaster, 
Pa., and Earl E. Goudy, Colorado Springs, Colo. 


Crass 5—OrIGINAL TooL 


First Prize (for dial micrometer)—Silver medal and 
a copy of Haswell’s “Horology,” V. E. van Hoesen, 
Memphis, Tenn. 

Second Prize (for rounding up tool)—Bronze medal 
and $25, Sigvald T. Jenssen, Washington, D. C. 

Third Prize (for hairspring vibrator)—Bronze medal 
and two years’ subscription to THE JEWELERS CIRCULAR, 
Melvin E. Eckert, Kinzer, Pa. 

Fourth Place (for grinding and polishing tool )—Two 
years’ subscription to Keystone, Harold Anderson, Phila- 
delphia, Pa. 

Honorable Mention—James A. Scoccine, Baltimore, 
(for tool to remove balance screws without injury to bal- 
ance wheel) and Gerhard W. Beier, Indianapolis, Ind. 
(for pallet holding tool). 

Much interest was shown in this competition, and 
those who participated represented various sections of the 
country. The officers and board appreciate the fine co- 
operation extended by the firms which contributed the 
prizes in the various classes. 














OLD GOLD 
& SILVER 
Pought 


When in Chicago attending 
the World's Fair, run in— 


LET'S 
GET ACQUAINTED 


See for yourself how we 
handle your shipments of old 
gold, silver, platinum, filled 


scraps, plated, etc. 


Then you will know why it 
pays to ship your accumula- 


tions direct to 


THOMAS J. 


DEERCO 


Precious Metals 


35 E. WASHINGTON ST. 4 
fs CHICAGO - - ILLINOIS 4 








ae 


PLATINUM 


AND 


IRIDIUM-PLATINUM 


IN ALL FORMS TO SUIT 
JEWELERS’ REQUIREMENTS 


ALSO 


Hard Platinum, Palladium 


and 


Special Alloys for all purposes 


| en MAttHey 


and Company, Inc. 
15 West 47th Street, New York City 
Telephone Bry 9-4645 


We guarantee the purity of all our metals and our customers can 
safely rely on our products being exactly as represented. 
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Our Returns 


For the Value of Quantity Shipments 
of Precious Metal Scrap are Made 


on the Basis of 


ASSAY * 
The Only Method for Exact 


Determination of These Values 
Promptness Consistent With Accuracy 


T. B. HAGSTOZ & SON 


709 SANSOM STREET PHILADELPHIA, PA. 
Thirty-five Years of Refining Service 











* The chemical analysis or testing of an 
alloy or ore, to ascertain the ingredients 
and their proportions. 
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OW shall we proceed to make an adjustable stop that 
may be quickly applied to any slide rest? 
Answer—An adjustable stop is a very simple attach- 
ment to make and every workman who uses a slide rest 
should have one, as it is useful for such a variety of oper- 
ations. Fig. 1 shows a plan view of a suitable stop. It 
may be made of either brass or soft steel, but we prefer to 
make it of soft steel as it is practically as easy to make and 
steel makes a more substantial tool. The stock should be 
3/16 of an inch in thickness. The length may be about 
34 of an inch and the width about ¥% inch. Either of 
these measurements may be varied to suit the slide rest it 
— 


\ 4... 


= A. 


Fiz. 1 














is made to fit. The slot at A should be sawed out to fit 
loosely over the thin part of the dovetail as shown in 
Fig. 2. 

Referring to Fig. 2, B is a small set screw used for 
securing the stop to the slide rest. C is a long adjusting 
screw with a knurled head. The adjusting screw should 
be about 114 inches in length and the thread should be 
\% x 40. After the hole is tapped in the frame, the screw 
should be cut to fit rather closely. The proper fit is 
obtained when we can just barely turn the screw with the 
knurled head by hand. Then the vibration of the cutter, 
when it is in action, will not cause the screws to move. 

The screw C should be made of Stub’s steel and the 
head should be 4 x % and knurled to facilitate turning 
by hand. It is not necessary to harden. The set screw 
should be made with a flush head and a cone point and 
hardened. It may also be made % x 40 threads. When 
the stop is applied to the slide rest, it should be set against 
the under side of the dovetail as shown in Fig. 2. After 
the set screw wb has located the seat it should be “‘spotted.” 
Le. a small hole drilled into the under side of the slide 
to engage the set screw B. This hole should be about half 
the diameter of the cone point of the set screw and serves 
to locate the stop and hold it securely in position. The 
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HOROLOGICAL 
QUESTIONNAIRE 


By 
LESTER B. PRATT 











(Continued from the July issue) 


completed stop should be nicely polished and all sharp 
corners removed. 


E will assume that our adjustable stop has been 
completed and applied to the slide rest. With this 
aid we are able to mill the teeth in our 30 deg. winding 
pinion cutter so that all the teeth end at the same point 
and our pinion cutter presents a uniform appearance 
throughout. How shall we proceed to harden the cutter? 


Answer—To harden such a cutter appears at first 
thought to be a very simple matter, but, unless we are 
very careful in all the hardening operations, our cutter is 
liable to be distorted. We should have a cup of cotton- 
seed oil at hand, also a Bunsen burner that can be ad- 
justed to an angle of 45 deg. The flame should be just 
hot enough to produce a cherry red and we must be very 
careful to not overheat the steel. The cutter may be held 
with a pair of tweezers on the opposite end from the 
teeth and it should be held in an upright position directly 
over the cup of cottonseed oil. All we need to heat is the 
toothed end of the cutter and as soon as it assumes a uni- 
form cherry red it should be plunged quickly into the oil. 
The particular point to observe in hardening a cutter of 




















Fig. 2 


this type is to plunge it into the oil in an upright position 
as the slightest variation from upright position is liable to 
distort the cutter. Do not attempt to use water for hard- 
ening such cutters. Cottonseed oil is the best quenching 
medium and the risk of distortion is greatly reduced with 
oil. Assuming that the cutter has been properly hardened, 
which may be quickly determined by testing it with a file, 
then we may remove the scale by immersing it for a few 
seconds in dilute hydrochloric acid. Then the shank may 
be gripped in the wire chuck and polished smooth. 


SSUMING that our cutter is properly hardened and 
true, what type of attachment is required to use the 
cutter for milling the teeth in our winding pinion? 

















LEES & SANDERS 


Manufacturers would not recommend us to their 


friends if they were not satisfied themselves. 


ISWEEP SMELTERS 


BIRMINGHAMVDI,ENG. 











PRISMS: 


THEIR USE and EQUIVALENTS 


A book containing a more extended 
knowledge on this branch of re- 
fraction than is contained in works 
on ophthalmology. Price $2.00. 


The Optical Journal and Review 
239 West 39th Street, New York 











DON'T BREATHE POLISHING 'DUST 
=p LEIMAN BROS. PATENTED 
NEW MODEL 
POLISHING 
DUST COLLECTOR 


LOW IN COST 
EFFICIENT 
POWERFUL 
NOISELESS 

LEIMAN BROS., INC., 
146 to 181 CHRISTIE ST., 
NEWARK, N. J. 


LEIMAN BROS. NEW YORK CORP. 
23 WALKER ST. 


MAKERS OF GOOD MACHINERY FOR 45 YEARS 
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KENT 
AUTOMATIC 
GARAGE 


NEW 
YORK 






The last word in snaeenione 
and safety for your car: 
occupies its own perticuler 
compartment: 

offers every opportunity « 
for storage ~by the hour, 
the day, the month; 

with or without service. 
Rates #1522 monthly and. 
upwards.» - - 7” 
Expert repairs on all makes @ 











of carss+ & +e eee oe, rt 
port CENTRAL ot 
44 ST. near THIRD AVE. 
Tel. asia Hill 2-0460 ) Pad 
P=) 
«Bos o& 





YOUR :- CAR: NEVER.” TOUCHED -BY: HUMAN - HANDS 
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Answer—To use a cutter of this type, we shall 
require a spindle that will take a wire chuck in the same 
manner as the lathe head. In making the attachment for 
this purpose, we may use the frame of our regular wheel 
and pinion cutting attachment and we shall make an extra 
spindle to fit this frame. On first thought, this may ap- 
pear to be a big order, but all of the work may be done 
on the watchmaker’s lathe, with the exception of the inside 
threading of the draw-in spindle, to take the wire chucks, 
and some threading on the end of the spindle and the ad- 
justing collar. ‘The spindle, bearing and all parts are to 
be made of Stub’s steel. The spindle is hollow, just as 
our regular lathe head spindle, but it is much shorter. The 
hole through the spindle and the rough turning and 
threading may be done by a machinist, which will save 
considerable time in the making of the spindle. 


HAT attachments and tools, in addition to our 
lathe, shall we require in order to make this spindle? 


Answer—We shall require a slide rest to turn the 
various parts of the spindle true and to accurate dimen- 
sions, also a small traverse grinder to be mounted in the 
slide rest. The grinder is used for accurate grinding after 
the various parts have been hardened and tempered. Then 
we shall require an extra large taper to fit in the tail 
stock spindle. The large taper is necessary in order to 
properly swing the hollow spindle and the bearing of the 
attachment we are going to make. 

The large taper may be easily made by turning down 
from a piece of Stub’s steel rod one-half inch in diameter. 
To obtain the correct length, we shall make a drawing or 
rough sketch. The point should be an angle of 60 deg., 
which we shall draw first, then the width, which is one- 
half inch. Then we shall measure the length from the 
end of the tail stock spindle to the cross hole in the spindle. 
We shall fill in this length, then we may readily measure 
the length of our drawing and know how long the piece 
of rod should be in order to make our taper. 

Assuming that we have a piece of rod at hand of the 
required length, our first step will be to center both ends 
accurately. 

(To be continued) 





Associated Watchmakers of America Elect New Officers 


St. Louis, Mo., July 1—At a meeting held recently 
the following officers of the Associated Watchmakers of 
America were elected: Fred Hasenjaeger, Hasenjaeger 
Bros. Jewelry Mfg. Co., president; J. A. Key, watch- 
maker, vice-president; F. A. Kuntz, watchmaker, em- 
ployed by Hess & Culbertson Jewelry Co., treasurer; 
L. C. Golterman, former member of the Missouri Legis- 
lature, secretary, in charge of organization. 

Other board members are, B. G. Woody, watchmaker, 
employed by Hess & Culbertson Jewelry Co., J. A. 
Hummel watchmaker; Lawrence G. Stewart, Stewart’s 
Jewelry Shop; Charles Hellwig, watchmaker, employed 
by Jaccards. 

They plan a nation-wide organization with head- 
quarters in St. Louis, at 4541 Delmar Blvd. 

The organization, which was founded in 1919, has been 
inactive since 1931. 
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Stressing Diamonds as an Investment 
(From page 27) 
get as much as I paid for it, yes, three times as much as 
I paid for it, which is more than can be said of any other 
commodity that I bought at the time. There must have 
been thousands of others who bought diamonds at that 
time to whom the arguments as to why diamonds are 
a good investment now should strongly appeal.” 

The private mailing card which the firm sent out to 
its own live list of somewhat over 500 names at the end 
of June is shown herewith. It stresses the purchase of 
diamonds on an investment basis and is a timely bit of 
direct-mail advertising, both dignified and convincing. 





ARE YOUR DOLLARS 


GOING UP OR DOWN? 


HIS IS a matter of concern to all, and 

we find a growing tendency in many to 
want to exchange some of their surplus cash- 
of whatever amount - into some stable com- 
modity which will rise in value in proportion 
to the inflation of our currency. 


The ideal purchase for those who desire to 
hold on to their wealth in this way, at the 
same time giving them some things they may 
long have wanted and will greatly enjoy, is 


DIAMONDS 


which do not deteriorate 


The History of the Diamond is in one of its 
most interesting chapters, and we are pre- 
paring to give a demonstration of this which 
we have termed 


$500.00 WISELY INVESTED 


Special displays in our window as well as within 

our store during the next week will illustrate our 

meaning . . . and we invite you to come in and 

talk the matter over with us .. . All this is 

entirely consistent with our experience of almost 

seventy-five years, but we never thought of it 
quite in this light before. 





See to it that your Dollars Go Up and Not Down 





W. W. WATTLES & SONS COMPANY 
517 Wood Street, Pittsburgh 





Mailing card sent to 500 prospects 


The mailing card is shown actual size in the same type 
arrangement and was sent out to tie in with the adver- 
tising in the Bulletin Index and with the special window 
and counter displays. 
























For accurate returns 
and prompt payment 
send your 


OLD JEWELRY 
SWEEPINGS AND FILINGS 


An attractive window card (without advertising) 
to stimulate your purchases of old gold will be 
sent on request 


SPYCO SMELTING & REFINING CO. 
MINNEAPOLIS, MINN. 











WATCH JEWELS 


of all kinds 


prices from 


LUTHY & CO. Led. 
PIETERLEN (Switzerland) 





for repairing purposes at best 














BUY AMERICAN MADE 
WATCH AND CLOCK OIL 


NYE*S OIL 


For fifty years the standard lubricant 


for watches and clocks 


ORDER FROM YOUR JOBBER 
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OCULAR REFRACTION AND DIAGNOSIS 


By L. Lester Beacher, 0.D. Covers Optics, Reflection, Refraction, 
Lenses, Prisms, Instrumentation, Visual Acuity and Efficiency, Skiam- 
etry, Accominodation and Convergence, [lyperopia, Myopia, Astig- 
matism, Amblyopia, Anisometropia, Presbyopia, Aphakia, Photo- 
phobia, Fields, Muscles, Procedure of Examination. Series of ques- 


tions included. 
Price, $4.00 


OPTICAL JOURNAL AND REVIEW 
239 W. 39th St., New York 




















REEVE & MITCHELL CO. 


SINCE 1898 
NON-TARNISHING 
FLANNEL BAGS and ROLLS 


1110 Sansom Street Philadelphia, Pa. 








The Ultimate in Precision Products 


SMITH’S PERFECTLY PROCESSED WATCH LUBRICANTS 








Smith’s Oils have stood the 


Watch Oll ...... 50¢ “test of time.’”? For more than SPECIAL 
eighteen years they have had 
Cleck Off ...... 50¢ the acceptance of thousands of All 4 1 
Wrist Watch Oil.50¢ jewelers. They will stand every tems 
4 test and we assure satisfaction 
Crystal Cement ..30¢ WD . ++ = » $1 50 
: Money-Back. Guarantee . 





S. O. FENGER SALES CO., 2950 E. 132nd St., Cleveland, O. 
The Nation’s Sole Distributors 








Use HOR Phoenix WhiteFinish 


It makes your white gold jewelry look like platinum; 
keeps your stock bright and inviting. It is applied 
easily, quickly and cheaply. 


Ask for Circular W. F. with new low prices. 
Jewelers’ Technical Advice Co. 
22 Albany Street, New York City, N. Y. 


Co-operating with Hoke; Inc. 




















FOR QUICK, ACCURATE AND 
SATISFACTORY RETURNS 
EASTERN SMELTING & REFINING CORP. 


Refiners of Gold, Silver and Platinim 


SWEEP SMELTERS 
Established 1896 


107-109 West Brookline St., Boston, Mass. 


For as little as $3.00 a day you can enjoy the 
luxury and Minute Man Service of this fa- 
mous hotel. Located in the smart Grand Central 
Zone, one block from Park Avenue. Restau- 
rant prices are amazingly economical, too— 
luncheon 65c and dinner with dancing, $1.0v. 


HOTEL LEXINGTON 


48TH AND LEXINGTON AVENUE+ NEW YORK 
Under Ralph Hitz Direction ¢ Chas. E. Rochester, Manager 








——— 
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Retail Jewelers File Code 
(From page 43) 


C. MINIMUM RATES OF PAY 


The minimum rates of pay in the establishments of the Retail 
Jewelry Trade shall be as listed below: 


1. Adult employees over 18 years of age with one or more 
years’ experience in a retail jewelry establishment— 

a. Within metropolitan areas (as defined by the United States 
Census of 1930) of over 1,000,000 population at the 
rate of $15 for a 44-hour week. 

b. Within metropolitan areas (as defined by the United States 
Census of 1930) of from 250,000 to 1,000,000 population at 
the rate of $14 for a 44-hour week. 

c. In the entire balance of the United States at the rate of 
$13 for a 44-hour week. 

2. Junior employees between the ages of 16 and 18 years 
and/or apprentice employees regardless of age with less than 
one year’s experience in a retail jewelry establishment— 

a. Within metropolitan areas (as defined by the United 
States Census of 1930) of over 1,000,000 population at the 
rate of $12 for a 44-hour week. 

b. Within metropolitan areas (as defined by the United States 
Census of 1930) of from 250,000 to 1,000,000 population 
at the rate of $11 for a 44-hour week. 

c. In the entire balance of the United States at the rate of 
$10 for a 44-hour week. 

3. No employee receiving a wage in excess of the minimum 
as above stipulated shall have his wage reduced because of 
the adoption of the above stipulated minimum, nor shall any 
employee have his wage reduced because of a change in the 
number of hours worked per week from a larger number to the 
maximum of 44 hours as above stipulated. , 


4. No person under the age. of sixteen shall be employed. 
° V. UNFAIR COMPETITION 


1. There are in the retail jewelry trade certain major de- 
structive trade practices: 


A. Certain persons, selling jewelry at retail to the ultimate 
consumer, and who carry little or no stock, refer their customers 
to the establishment of a retail jeweler carrying an adequate 
stock, with the suggestion that the customer make a selection 
but no purchase, and thus parasitically using the facilities of 
the latter retailer, such as stock and the salesmen’s time, create 
sales for themselves by offering and delivering the identical 
goods to their customers at a greater profit to themselves, be- 
cause others bear a substantial part of the cost of their effecting 
such sale. 

B. Certain persons selling jewelry at retail to the ultimate 
consumer, issue price lists or catalogues with prices increased 
above the price at which the identical articles can be purchased 
regularly in retail stores, in order to offer ostensible discounts, 
with the effect that customers are deceived and in many in- 
stances pay as much, if not more, than they would have paid 
for the article in establishments not engaging in such practices. 

C. Certain persons who are, or describe themselves to be 
wholesalers, industrial jobbers or manufacturers, sell at retail 
and directly or by implication deceive the customer into be- 
lieving that the prices quoted are wholesale, or near wholesale, 
though often this is not in fact the case, and such customers 
may, and generally do, pay as much or more than they would 
have paid for the identical article in the establishment of a 
regular retailer. 

These are declared to be destructive practices of the type con- 
templated by the National Industrial Recovery Act, as they 
deceive the public and injure business, and are therefore 
declared to be unfair practices and violations of this code. 


2. It will be unfair practice and a violation of this code for 
any retail jeweler to give discounts, rebates, or additional mer- 
chandise in lieu of same, to any customer or group of customers 
or any organization, individuals directly connected with his 
establishment excepted 


3. It shall be unfair competition for any retail jeweler to 
sell, offer for sale, or advertise for sale at retail, any mer- 
chandise at less than the net resale price as shown by current 
printed or published price-lists that may have been issued by 
the manufacturer, producer or importer as the price at which 
such merchandise should be sold, offered for sale, or advertised 
for sale at retail, provided that retail jewelers shall only be 
bound by this provision insofar as it relates to merchandise sold 
exclusively to those who subscribe to this code or who volun- 
tarily maintain such net resale prices. 

4. This code adopts Rule 3 of Group 1, formulated by the 
Federal Trade Commission on July 10, 1931, as follows: 
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“To falsely describe any diamond as “perfect” which dis- 
closes flaws, cracks, carbon, spots, clouds, cloudy texture or 
blemishes of any sort when examined by a normal eye under 
an ordinary diamond loupe with the effect of misleading or 
deceiving purchasers or prospective purchasers, is an unfair 
trade practice.” 

Any violation of this ruling is unfair competition, and a 
violation of this code 

5. It shall be unfair competition for any retail jeweler to sell, 
offer for sale, or advertise for sale at retail, any artificially 
cultured or cultivated pearl, as a genuine pearl. 

6. It shall be unfair competition for any retail jeweler to 
sell, offer for sale, or advertise for sale at retail, any articles 
made wholly or in part of gold, silver, platinum, or any alloys 
thereof, that are below the standard as set forth in the Stamp- 
ing Laws, if any, of the State in which the said retail jeweler 
has his place of business, and/or of the National Stamping 
Laws. 

7. It shall be unfair competition for any retail jeweler to 
misrepresent merchandise, values, or services to the consumer, 
in any way, whether by any form of advertising, or otherwise. 


VI. RULES AND REGULATIONS 


1. This code and all the provisions thereof are expressly i 
made subject to the right of the President, in accordance with 
the provision of Clause 10 (b) of the National Industrial Re- 
covery Act, from time to time to cancel or modify any order, 
approval, license, rule, or regulation, issued under Title I of 
said Act, and specifically to the right of the President to cancel 
or modify his approval of this code or any conditions imposed 
by him upon his approval thereof. 

2. Such of the provisions of this code as are not required to 
be included therein by the National Industrial Recovery Act 
may, with the approval of the President, be modified or elimi- 
nated as changes in circumstance or experience may indicate. It 
is contemplated that from time to time supplementary provisions 
to this code or additional codes will be submitted by the Na- 
tional Retail Jewelers’ Recovery Committee for the approval of 
the President to prevent unfair competition in price and other 
unfair and destructive competitive practices and to effectuate 
the other purposes and policies of Title I of the National In- 
dustrial Recovery Act consistent with the provisions hereof. 


VII. EFFECTIVE DATE 


This code shall become effective fourteen (14) days after ap- 
proval by the President of the United States. 





N. A. C. J. Files Code of Fair Competition 


Cuicaco, July 20—The National Association of Credit 
Jewelers, on advice of its counsel, filed a Code of Fair 
Competition for the Retail Jewelry Industry with the 
National Industrial Recovery Board at Washington on 
Saturday, July 15. The code was filed by Messrs. C. F. 
Baumrucker, president of the association, Charles J. Mich- 
aels, and A. K. Shipe, of counsel. 

This step was taken because of the definitely expressed 
wish by Washington that all codes be filed as quickly as 
possible, and because of information obtained to the effect 
that if codes were not filed promptly a blanket code would 
be handed to the industry. 

President Charles Baumrucker, Secretary J. Newman, 
Charles J. Michaels, Eliot P. Hirshberg and A. K. Shipe 
formed a committee to attend the meeting called in New 
York by the Jewelers’ Vigilance Committee. Secretary 
Newman stated that the Credit Jewelers’ committee went 
to this meeting with a code completely drawn up and 
were ready and willing to cooperate with the other 
branches of the industry to formulate a single code. The 
diverse opinions expressed at the meeting, however, pre- 
cluded any such possibility and, after serious considera- 
tion, the N.A.C.J. determined to file its own code rather 
than await further action by the rest of the industry. 













































Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations wanted” $1.50 for first 25 
words. Additional words, 5c, a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c, if they desire a copy 
of the paper containing their adver- 
tisement. 

- Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all an- 
swers will be directed care The 
Jewelers’ Circular. 

In answering ads, do not enclose 


mondatione 


EXPERT MELTER, drop press and die 
setter, wishes position anywhere. Ad- 
dress L. Preu, 31 Yates Ave., Newark, 





SALESMAN, . fine watches and jewelry, 
better retail trade; good following East 
and Middle West. Address “B., 474,” 
care Jewelers’ Circular. 





WATCHMAKER, Al mechanic, 20 years’ 
experience, desires position New York 
or vicinity; salary $25. Address “Y., 
456,” care Jewelers’ Circular. 





POSITION AS FOREMAN, or first class 
diamond setter; 21 years’ experience ; 10 
years’ jobbing business myself; other 
information on request. Address “C., 
208,” care Jewelers’ Circular. 





HUB AND DIE CUTTER, jewelry de- 
signer, able to make all tools required 
for same, wishes position with reitiable 
tirm. Address “B., 63,’’ care Jewelers’ 
Circular. 





RETAIL SALESMAN, practical young 
man of interesting capabilities, seeks 
responsible position with future in view. 
— “G., 321,” care Jewelers’ Cir- 
cular. 





WATCHMAKER, competent on all grades 
watches and clocks, desires position; 
worked for best houses in the city; 
good references. Address “H., 377,” 
care Jewelers’ Circular. 





original letters of rec 
send duplicates. 

To avoid unnecessary correspond- 
ence mention your location in the 
advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 











Situations Wanted. 


Under this heading, 75c. for first 
25 words, Sc. for each additional 
word; minimum charge, 75c. 








EXPERT watchmaker, jeweler, engraver, 
diamond setter, combination or single 
lines, at once; South. Address “E., 317,” 
care Jewelers’ Circular. 


HUB CUTTER, capable of making orig- 
inal wax models and all tools for same; 








reasonable. Address “A. 41,” care 
Jewelers’ Circular. 
STENCGRAPHERS, BOOKKEEPERS, 


typists, clerks furnished, no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 


WATCHMAKER, clock repairer, sales- 
man; good training and experience; 
good references. Dabney S. Orr, Glade 
Spring, Va. 








SALESMAN, formerly with prominent 
New York wholesaler; following in 
Eastern territory. Address “K., 435,” 
care Jewelers’ Circular. 


FIRST CLASS WATCHMAKER, Ohio op- 
tometrist, capable to wait on trade, de- 
sires position in a store (no shop). Ad- 
dress “E., 415,” care Jewelers’ Circular. 


COMPETENT SALESMAN, qualified tak- 
ing on repairs or special order work at 
pleasing profits; exceptional ability for 
creating effective window displays. Ad- 
dress “A., 324,” care Jewelers’ Circular. 


SALES EXECUTIVE available; for- 
merly with one of the most famous 
lines in America and with a back- 
ground of having written some of 
the largest orders in the industry; 
capable of planning sales promotion 
campaigns and directing all details 
involving sales expansion; excellent 
opportunity for organization seeking 
greater markets and sales volume. 
Address “A., 486,” care Jewelers’ 
Circular. 














EXPERT WATCHMAKER, with experi- 
ence as store manager, wishes position 
preferably in New England or New York 
State; best references. Address “H., 
336,” care Jewelers’ Circular. 





ANSWER THIS ONE if you seek a quali- 
fied young salesman, one to relieve you 
of important responsibilities in your 
store. Address “F., 318,” care Jewelers’ 
Circular. 





WATCHMAKER NEEDS WORK;; salary, 
commission, or will rent shop; age 47, 
married ; go anywhere; life’s experience. 
W. L. Etheridge, 1107 E. 5th St., Char- 
lotte, N. C. 





ALL AROUND experienced watchmaker ; 
good reference; capable to take charge 
of repairing department. Louis Miller, 
a Garfinkel, 163 S. 4th St., Brooklyn, 





OPEN FOR POSITION, watchmaker and 
jeweler, graduate from _ recognized 
school; good habits, best reference; 
South preferred. Address Bernard E. 
Horn, Yoe, Pa. 


BOOKKEEPER, STENOGRAPHER, thor- 
oughly capable, diamond or jewelry 
office ; efficient assorting diamonds; best 
references. Address “F., 425,” care 
Jewelers’ Circular. 








JEWELER, expert on all kinds repairing, 
special order and emblem work; also 
diamond setter; 25 years’ experience; 
Al references. S. Leichman, 154 E. 91st 
St., New York. 


ENGRAVER, JEWELER and diamond 
setter, do some designing; jewelry store 
or shop; first class work; Spanish. Ad- 
dress “A. A.,” 917 Central St., Kansas 
City, Mo. 


WATCHMAKER, ENGRAVER, age 35, 15 
years’ experience, wishes position in 
store; can estimate work and be gener- 
ally useful. Address “A., 477,” care 
Jewelers’ Circular. 


RETAIL SALESMAN, thoroughly experi- 
enced diamonds, jewelry, watches, re- 
pairs, etc.; good appearance; age 36; 
highest references; seeks position: Ad- 
dress “K., 429,” care Jewelers’ Circular. 


SALESMANAGER, formerly with America’s 
largest and best white gold ring house, 
open for position as salesman; manu- 
facturer or diamond importer; commis- 
sion basis; have large following. Ad- 
dress “T., 349,” care Jewelers’ Circular. 


WATCHMAKER, mechanic, capable 
of assuming full charge of repair de- 
partment, desires permanent position 
with a good concern, anywhere; ref- 
erences. Address “A., 384,” care Jewel- 
ers’ Circular. 




















CxRTIFIED WATCHMAKER, jewelry 
repairer and stone Setter; Bo 
trained; 1U years’ experience; Matrrieq: 
boerer town under 29,000; references’ 
UV. 1. Stewart, mane, Pa. 

ta 

WaATCHMAKER, 25 years’ store and gho 
experience with leading American con- 
cerns; competent and last on all kin 
ot mne watch repairing. Address “A 
459,” care Jewelers’ Circular. . 








a 

isXPERIENCED WATCHMAKER ang 

combination man, desires position; also 

uo diamond setting and plain engraving. 

- ™ married. Mack Warren, Rock 
ill, 8. C. 





ee 

Al WATCHMAKER AND SALESMAN 

11 years’ experience, good estimator: 

best references as for honesty and abili. 

ty. Address “L., 486,’ care Jewelers’ 
Circular. 








MANAGER CREDIT STORE; 10 yearg 
experience, desires position with reliable 
firm, cash or credit; familiar with ajj 
branches of the business. Address “¢, 
475,” care Jewelers’ Circular. . 








ENGRAVER, first class, 25 years’ exper- 
ience in best stores and shops in Pitts- 
burgh, Philadelphia, New_ England 
States; South preferred. ‘Engraver,” 
1095 Monroe Ave., Memphis, Tenn. 








RETAIL SALESMAN, a New York man 
of broad experience and clean record, 
desires connection with reputable outfit 
located in Chicago. Address “C., 461,” 
care Jewelers’ Circular. 


YOUNG LADY, thoroughly experienced 
jobbing, wholesale ring manufacturing 
lines, complete charge gold office, stock, 
orders, repairs, etc. Address “H., 468,’ 
care Jewelers’ Circular. 


Al WATCHMAKER, certified by the Ho- 
rological Institute of America; 15 years’ 
store and shop experience; German; 
married; best references. Address “L., 
471,” care Jewelers’ Circular. 


SALESMAN, established following to job- 
bers and retailers in middle west, South 
and coast, desires connection; highest 
references. Alexander, 47224 Drexel 
Boulevard, Chicago, Ill. 


YOUNG LADY, thoroughly experienced 
in wholesale jobbing and manufacturing 
gold and platinum jewelry; executive 
ability; excellent reference. Address 
“P., 445,” care Jewelers’ Circular. 


WATCHMAKER, first class, expert on rail- 
road and baguette watches, successful 
on difficult ‘“‘ccomebacks”; sales. ability; 
age 35, married; go anywhere; refer- 
ences. Address “N., 442,” care Jewel- 
ers’ Circular. 


WATCHMAKER, fine mechanic, expert on 
all makes and grades of complicated 
watches and clocks; do light jewelry 
repairing; 16 years’ experience; bes 
references. Alex Baltsois, 14 Neil St, 
Marlboro, Mass. 


CERTIFIED WATCHMAKER and op- 
tometrist, college graduate, registered in 
Texas, desires position; seven years of 
jewelry store experience’; single, age 31. 
—_—— “D., 395,” care Jewelers’ Cir- 
cular. 


CERTIFIED WATCHMAKER, go any- 
where, single, age 45, Protestant, Amer- 
ican; 25 years on all makes and sizes; 
factory and store experience; speak 
English only; best reference. R. 
Bryant, North Reading, Mass. 





























AMERICAN WATCHMAKER with 20 
years’ experience on quality work: 
bracelets a specialty ; can estimate and 
sell; married; reasonable; references. 
— “R., 448,” care Jewelers’ Circu- 
ar. 


FACTORY SUPERINTENDENT, 20 
years’ experience in sterling silver hol- 
lowware and novelties; have initiative, 
executive ability and can do some de- 
signing. Address “K., 469,” care Jewel- 
ers’ Circular. 











WATCHMAKER, available soon; 14 
years’ experience as watchmaker, in 
charge of department; store manager, 
salesman ; capable, reliable; neat; mar- 
ried; references. 1133 Meridian St, 
Anderson, Ind. 
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Chase C. Price 


Pa., July 19—Widespread re- 
ret was occasioned throughout the city 
: the death of Chase C. Price, 50, which 
occurred at 4 p.m. Saturday, at the family 
residence, 286 Euclid Ave., from com- 
plications which developed after an oper- 


ation. 3 , 
Mr. Price was born in Bloomington, 


[Il., Oct. 1, 1882, the son of Perry and 
Ella Tryner Price. Sixteen years ago 
he came to Sharon and entered the jew- 
elry business. For several years he was 
a partner in, and later sole owner of the 
Wentz & Price jewelery store, East State 
St. . 

Twenty-four years ago he was married 
to Miss May Heilman, who survives. Be- 
sides his widow, he leaves his mother, 
in Bloomington, IIl., one daughter, Mary, 
at home, and one brother, Herbert Price 
of Bloomington. 

He was a trustee of the First Presby- 
terian Church, an active member of 
Sharon Lodge 250, F. & A. M., Rebecca 
Commandery, Knights Templar, New 
Castle Consistory, and Sharon Lodge of 
Elks. For 11 years he was a member 
of the Sharon Rotary Club, serving for 
several years as the club secretary. 


John T. Charters 


Xenia, On10, July 8—John Thornburn 
Charters, 57, prominent jeweler and first 
president of the Xenia City Commission, 
died this morning at 7:45 o’clock at his 
residence, 126 E. Second St., from a heart 
ailment, following an attack of acute 
indigestion. 

Mr. Charters was the son of George 
and Janet Moodie Charters and was born 
March 4, 1873. He entered the jewelry 
business with his father in 1891, and 
upon the father’s death in 1910 took 
charge of the establishment. The firm 
was in one location for 30 years before 
moving to 44 E. Main St., the business 
being established in 1854. 

In 1917 John Charters was elected on 
the citizens ticket as City Commissioner, 
and by virtue of having received the 
largest vote became president of the 
board, the first of its kind to serve the 
city. He assumed office Jan. 1, 1918. 

Mr. Charters was married twice, the 
first time to Harriet Powell Stull on Jan. 
1, 1896, who died in 1918, and the second 
time to Miss Eidell Barrows in 1920. 
Two daughters by his first wife survive. 
They are Miss Ruth Charters, who is con- 
nected with the Brooklyn, N. Y., Chamber 
of Commerce, and Mrs. A. J. Kestle, Cin- 
cinnati. Miss Ruth was visiting Mrs. 
Kestle at the time of her father’s death. 
A sister, Mrs. A. R. Collins, lives at 
Kenaston, Sask., Can. 


Ashland, Wis., Jeweler Found Shot 
‘ to Death 


ASHLAND, Wis., July 13—John Maki, 
co-partner in the jewelry firm of Grand & 
Maki here, was found shot to death this 
morning near his garage, a bullet from 
a 32 calibre revolver having pierced 
his right temple. 

Mr. and Mrs. Maki had planned to 
leave this morning on a trip to Duluth 
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where they were to meet another party 
and go on to Canada. 

Mr. Maki was born Oct. 6, 1880, in 
Finland. While in that country he learned 
the watch-makers’ trade and received his 
early education. He came to America 
as a young man of 21 years of age and 
settled at Ashland immediately. He was 
employed at the G. E. Carlson jewelry 
store. In 1903 Mr. Maki and August 
Grand bought out Mr. Carlson and for 
the past 30 years they have been in busi- 
ness in Ashland. He was united in mar- 
riage September 3, 1902. 

Mr. Maki was a member of the 
Benevolent Protective Order of Elks, Odd 
Fellows, Encampment and Canton. 

He is survived by his widow and three 
daughters, Hilma of Ashland, Mrs. 
Frances Carney of Minneapolis and Rosa- 
belle of Ashland. 


Court Holds That Middletown, Ohio, 
Ordinance Prohibiting Auction of 
Jewelry is Unreasonable 


MIDDLETOWN, OH10—Holding the ordi- 
nance of Middletown, which prohibits 
auction sales of jewelry, to be unreason- 
able and transcends police powers of the 
city, Judge Robert R. Nevin, in United 
States District Court of Cincinnati, Wed- 
nesday granted a perpetual injunction 
restraining the city from enforcement of 
the ordinance. 

Judge Nevin’s opinion was given in a 
case brought by Louis S. Daneman and 
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Joseph H. Goldberg, partners, doing busi- 
ness as the Spencer Jewelry Company. 

This suit was filed by the Middletown 
jewelers several months ago when the city 
refused them a permit to dispose of their 
stock of jewelry at auction. It was con- 
tended that the ordinance was unconstitu- 
tional because it deprived them of rights 
guaranteed by the Federal Constitution. 

Of the Middletown ordinance Judge 
Nevin says it has “no real or substantial 
relation to the objects sought to be ob- 
tained, but is a clear, unmistakable in- 
fringement of rights secured by the fun- 
damental law.” He also says the ordi- 
nance, if considered as a police regula- 
tion, is unreasonable and that such a pro- 
hibition as is attempted cannot be sus- 
tained as a measure to prevent deception 
since deception may be avoided by ade- 
quate regulations. 

“The defendant municipality may, by 
appropriate action, adopt reasonable reg- 
ulations governing the sale of jewelry by 
auction,” concludes Judge Nevin, “but it 
cannot arbitrarily prohibit such sales.” 


Andrew Streng 


INDIANAPOLIS, IND., July 14—Andrew 
Streng, 71 years old, 3520 East Ohio St., 
one of the oldest jewelers of the city, died 
yesterday afternoon in St. Vincent’s hos- 
pital. Funeral services will he held in 
the Harry W. Moore funeral parlor, 2050 
E. Michigan St., at 2 o’clock tomorrow 
afternoon. Burial will be in Memorial 
Park cemetery. 





BESS FE FESS 


A Few of Over 500 


References 


Meyer, Joseph, Co., Memphis, 
Tenn. $90,000.00 


Wm. Graves & Bro., Memphis, 
Tenn. 70,000.00 


M. Waldhorn Co., New Orleans, 
ca. 100,000.00 


Bingman Bros., Cincinnati, Ohio 
60,000.00 


Geo. B. Rose, La Crosse, Wis. 
30,000.00 


Jantzen & Railsback, Los Angeles, 
Cal. 40,000.00 


I. Staples, Portland, Ore. 
40,000.00 


O. Schlueter, Austin, Minn. 
32,000.00 


E. O. Zadek Co., Mobile, Ala. 
80,000.00 


Hess & Slager, 2 sales, Jackson- 
ville, Fla. 85,000.00 


Seidel & Son, Pittsburgh, Pa. 
(Est. 75 years) 125,000.00 


Newton Allan & Casperson, Hous- 
ton, Texas 75,000.00 


Shaul & May, Atlanta, Ga. 
112,000.00 


Mermod, Jaccard, St. Louis, Mo. 
150,000.00 


The Emerald Jewelry Co., 
Mobile, Ala. 70,000.00 


Stock & Bickle, Inc., 2 sales, 
Toronto, Canada 100,000.00 


Engene V. Haynes, Atlanta, Ga. 
60,000.00 


Brodegard Bros. Co., Omaha, 
Neb. 80,000.00 


A. Kurtzaborn & Sons, St. Louis, 
Mo. 65,000.00 


Kingsbocker Bros., Pittsburgh, 
Pa. 27,500.00 


Hunkins Jewelry Co., Billings, 
Mont. 47,000.00 





THOMAS R. REID 
“The Larches,’’ 
Peru Road 
Dubuque, Iowa 











THOMAS R. REID 


“MIGHTY MAN 0’ THE HAMMER” 
AMERICA’S BEST KNOWN AUCTIONEER 
“THE LARCHES,” PERU ROAD 


DUBUQUE, IOWA 
BUNDE & UPMEYER COMPANY, Milwaukee, Wisconsin 


AFTER FIFTY YEARS IN BUSINESS DECIDED TO 
LIQUIDATE THEIR BUSINESS. 


They held a sale conducted by a sales company last 
fall before the holidays. They did not accomplish 
their purpose so they decided to hold an auction sale. 


Every well known auctioneer in this country put for- 
ward every effort to secure the sale. After careful 
investigation they selected Mr. Thomas J. Faussett 
and myself to conduct this all important sale. 


WE WILL LET THEM TELL YOU WHAT WE DID 
FOR THEM—RUNNING RIGHT THROUGH THE 
BANK MORATORIUM AND CLOSING SATURDAY 
APRIL THE FIFTEENTH WITH A PACKED HOUSE. 
The last week was the banner week of the sale—the 
last day’s receipts were $4,300 in cash with virtually 
an empty store. 

Write them. 


THE CITY OF ST. LOUIS 


We sold for Mermod, Jaccard & King, 
Bolland Jewelry Comnany Hess & Cul- 
bertson, Heffren & Neuhoff, Drosten Jew- 
elry Company, Selle Jewelry Company— 
IN ONE GROUP SALE THAT IS THE 
TALK OF THE COUNTRY. 


THomMaS R. REID 





Just Closed Three Week Sale 
for W. T. Hickson Company, 
Leading Jewelers of El Paso, 
Texas, for Forty-Five Years. 
The Closing Day the Cash Re- 
ceipts Were Twenty - Seven 
Hundred Dollars and It Was 
102 in the Shade. 
Write Them. 











A Few of Over 
References 


Remo Jewelry Co., St, 
Mo. $40,0009 


Rushmer Jewelry Co., P 
Colo. 30.000; 


Pfeiffer Bros., Little Rock, Ag 


: | ' 


Feagans & Co., Los Angeles, & 
227,000.00 


Feagans & Co., Los Angeles, Ca 
Second sale 800,000. 


Feagans & Co., Los Angeles, 
Third sale 385,000 


Louis Lechenger, Houston, Tex 
85,000 


Pike & Kramer, Dallas, Tex. 
50,0 ti 


Peiken Bros., Atlantic City, N.Jj 
225,000.00 


Brant & Pettinos, Atlantic Cit t 
N. J. 150,000.00: 


Mogi Eminary & Co., Atl ntie. 
City, N. J. 100,000.00 


Campbell & Ginder, Los 
geles, Cal. 2 sales 240,000 


Vail Jewelry Co., Wichita, } 
173,000 


T. McBuchanan, Petersburg, Va 
40,000.00 


Bert Ramsey, Cleveland, Ohio ! 
45,000.00 


C. Joseph Co., Schenectady, N.Y. 
55,000 


Thomas Brown, Quincy, Ill. | 
3 sales 75,0004 


Mitchell Greer Co., Fort We h, 
Tex. 150,000.00 


C. A. Clemment Jewelry ©, 
Springfield, Mo. 40,000 


Chas. Crankshaw, Atlanta, Ga. ~ 
78,000.80 





THOMAS R. REID 
1830 Lawrence Ave. 
Chicago, Ill. 











THE JEWELERS’ CIRC 
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